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After carefully listening to cus-
tomers who were disappointed 
with the performance or lack 

of features in ATV sprayers available, 
C&R Supply set out to design a series of 
sprayer to meet their needs.
 “Instead of taking an off the shelf tank 

and attaching features, we needed to get 
all the input we could from customers 
and ATV manufacturers”, said product 
manager Dusty Miller. “With a good vi-
sion of what features and options were 

required, it became obvious that a com-
pletely new tank design was needed”.
The EZ ATV Sprayer was designed 

with the operator in mind for ease of op-
eration and functional ability and safety.  
With the sleek design brings the weight 
forward and more to a center of grav-
ity for better machine balance.  Allow-
ing the legs of the tank to wrap around 
the fenders of the ATV gives the sprayer 
dual sumps to give maximum drain-
age and the ability to run on side hills 

C&R Supply, Inc.
Birth Of A Sprayer

without losing its prime.  The pump, 
strainer, and main shut-off are mounted 
underneath the tank in a protected cav-
ity, which also serves as a dual slosh 

baffle.  The top of the tank is designed 
with a fill catch area to prevent chemical 
from getting on the operator.  The EZ is 
fitted with a 4 gpm Shurflo Pump and 
a quality Tee-Jet trigger style handgun 
in the convenient control panel at your 
side.  All brackets and boomless nozzle 
or boom accessories are attached to the 
tank for quick and easy mounting.  The 
EZ ATV Sprayer has several different 
options and accessories to meet your re-
quirements and needs.
C&R Supply, Inc. is a distributor and 

manufacturer of agricultural and road-
side spray equipment located in Sioux 
Falls, South Dakota.  For over 25 years, 
C&R Supply, Inc. has been a leader in 
the distribution and servicing of many 
quality products from Raven Industries, 
Spraying Systems, Banjo, and more.  
They also lead the way in designing and 
manufacturing new and advanced prod-
ucts such as their C&R Foam Marker, 
Spot Sprayer, and the EZ ATV Sprayer 
featured in this ad.  C&R is a provider 
for precision ag products such as GPS 
guidance systems, variable rate control-
lers, mapping, steering assist systems, 
and chemical injection units. C&R 
prides themselves on the knowledge 
and experience that is required to keep 
up with today’s technology.         e

Spray 30 feet wide with no boom

agriculture
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As an occupational health nurse, I have seen many 
workers suffer from back injuries caused by driving.  
These back injury clients can be divided into two cat-

egories.  1)  Those who cannot identify a particular incident 
but state that their back has gradually gotten worse over time.  
2) Those who had been driving, got out of their vehicles and 
experienced a back injury within a few minutes of leaving their 
vehicle.  
Damage to your back can result from vibration of a vehicle 

or machine passing through the seat into the driver’s body 
through the buttocks.  According to the National Institute of 
Occupational Safety and Health, Whole Body Vibration refers 
to mechanical energy oscillations, which are transferred to the 
body as a whole, usually through a supporting system such as 
a seat or platform.  Those most at risk are heavy equipment 
operators, farmers, and truck, train, and bus drivers.
The back is more at risk for injury in a seated position be-

cause sitting tends to flatten the natural S-curve of the back.  
This posture also creates a load on the lower back that is 50% 
greater than standing.  One of the reasons that back injuries oc-
cur within a few minutes of getting out of your vehicle is that 
the discs and ligaments that support the back have not had a 
chance to “rebound” to a normal contour.  Research shows that 
the risk for injury is highest in the first two or three minutes 

In Your Driver’s Seat:  Whole Body Vibration
By: Alma Jackson RN, Ph. D., COHN-S – Impact Safety Products

after you leave the vehicle.  
Add Whole Body Vibration to sitting and you have added in-

sult to injury.  Spine changes related to Whole Body Vibration 
include 
• Fatigue of the muscles and ligaments that support the spine
• Lumbar disc flattening
• Disc fiber strain
• Pressure increases within the disc
• Microfractures in vertebral end-plates
• Increased risk of disc degeneration
• Disc herniation
So, what can you do to decrease your risk?  In addition to 

the standard information about good posture and correct body 
mechanics, there are two activities that help reduce your risk.  
1) Stretch when you get out of the vehicle, especially a gentle 
back bend and hip stretch to balance the back structures 2) Re-
duce the effects of Whole Body Vibration when you drive by 
using a vibration-dampening cushion such as Spine Saver®.  
It reduces shock and vibration up to 80%.  Spine Saver® is a 
National Safety Council Award winning product that prevents 
and alleviates back pain due to whole body vibration.  
Contact the folks at Impact Safety Products for 

more information at 866-547-5565 or go online at 
www.impactsafetyproducts.com.                       e

SPINE SAVER protects your back by reducing
shock & vibration up to 80%. This ergonomic
seat cushion is made of a durable viscoelastic
polymer. Use it in any vehicle to prevent and
alleviate back pain with whole body vibration.

 
All the Back-Up You’ll Ever Need!

National Safety Council Award Winner

Impact Safety Products

830 1/2

http://www.impactsafetyproducts.com

Now Available 
New

Lumbar Support 
Cushion
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Then you already know the chal-
lenge of keeping your irrigation 
on schedule for maximum prof-

it.  More than ever, high-energy costs 
make pivot management a critical task.  
In the early 90’s Jerry Abts was selling 
a sophisticated and expensive remote 
monitoring and control system for cen-
ter pivots; but most irrigators declined 
and simply asked, “what’a’ya got that 
will just tell me if my pivots are on?”  
The answer came in 1995 when Abts 
founded Pivotrac.com and patented a 
method of using simple text pagers to 
keep irrigators informed on the status 
of whole groups of pivots, one to a hun-
dred or more.
Today Pivotrac combines text messag-

ing and Internet connectivity with special 
radio telemetry that works everywhere 
to deliver on-the-go status of multiple 
pivots to anyone, anywhere.  Pagers are 
still used, but most subscribers receive 
the text messages on their digital cell 
phones.  In addition, the system pro-
vides remote start and stop options from 
any telephone or the Internet.
There are many reasons for on-site vis-

its to fields with growing crops being ir-
rigated by center pivots.  The difference 
with Pivotrac is you and your hands 
know immediately when a pivot shuts 
down (and you know when it starts back 
up).  Priorities change with new infor-
mation.  Now pivot status information 
delivered to everyone needing it can 
help adjust priorities to avoid costly 
downtime that can result in crop stress 
and yield loss.  Why wait until the last of 
the day to find out a pivot is stuck?  With 
Pivotrac the problem is immediately 
known before all the help goes home 
and you get “stuck” with the problem.
The service is simple, reliable and at 

just $225 per season, very affordable. 
Subscribers can view their pivots on a 
secure website from anywhere, and the 
website includes summary and detailed 
records of all pivot activity (www.piv-
otrac.com).  For a dealer in your area, 
contact Jerry Abts by phone at 888-872-
2360 or e-mail: jerry@pivotrac.com. e

got
pivots?
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Lifetime

Warrranty

TEXAS FENCE FIXER
Permanent way to remove slack from your fenceline repairs in approx.

ONE MINUTE on barb wire,
electric fence, horse fence, or net wire.

Fast & Easy to Use — Rely on Texas Fence Fixer to Save Your Time
and Your Fences

For order information call toll-free (866) 882-2896
www.texasfencefixer.com
info@texasfencefixer.com

Results achieved in NW Mississippi:
• Wheat: 96 BPA on 335 acres…100 then 200 lbs. of 41-0-0-4, 75 BPA on 750 acres…100/100/100 lbs.
   Quality increases due to sulfur are imported.
• Rice: 245 dry BPA on 140 acres of XL8...38¢ per bushel milling premium (a $72.00 per acre value) on
   137,076 bushels of Cocodrie…188 dry BPA…729 acres…60 lbs. of seed on 10” spacing.
• Soybeans: 88 BPA on 69 acres…75 lbs.late bloom…Asgrow 5959…30”rows…planted flat and URAM
   cultivated in. Yields in the 70s and 80s ROUTINE. A 10 bushel per acre increase is average.
Never Apply N without S. Never! Inquire at your local fertilizer dealer.                     e

URAM

One of the most valuable as-
sets for a farmer and rancher 
is their time. That time can 

be saved by use of a unique tool 
called the Texas Fence Fixer.
Invented and patented by Ken Evans 

of Sequin, Texas, the tool will tighten or 
take slack out of barb wire, horse wire, 
electric wire, net wire and high tensile 
wire, all with equal ease. "If you're like 
me," says Evans. "You’ve spent a lot 
of hours mending fences, using come a 
longs, pieces of pipe and most anything 
you can get your hands on. It is a back 
breaking, knuckle busting, time thieving 
chore and I figured there had to be an 
easier and faster way. While ranching 
near San Saba, TX, Ken did a lot of ex-
perimenting and modifying until he had 
invented a tool that really worked on 
loose fence and the Texas Fence Fixer 
was born.
Popularity of the tool is easy to un-

derstand if you ever had to tighten 
a sagging fence, only to have it go 
loose again when the tool of choice 
is removed.
With the Texas Fence Fixer, no sta-

ples or tie wires are removed and with 
a little practice, the job can be com-
plete in 30 seconds to a minute and 
when the tool is removed, the fence 
remains completely tight. To tighten 
a wire, the arms are spread wide to 
catch the slack wire between the jaw 
slots. When the two arms are pulled 
together and the chain fastened a loop 
forms inside the tool area. A piece of 
spare wire is laid across the face of 
the tool and wrapped a few times on 
each side of the tool. Then the handle 
of the fence pliers or smooth pipe is 
inserted between the two wires and 
(hey are turned (not twisted) together 
until they almost become one wire 
and the fence is tight. The wire is 
not crimped or damaged in any way. 
The tool is totally American made 
with parts formed in a Texas foundry, 
shipped to a 5,000 Sq. Ft. shop in Se-
quin. Texas, ground to perfection and 
assembled and painted by the Evans'.

The tool carries a lifetime warranty. 
For further info or to order, call toll 
free. 866-882-2896 or visit the web 

site at texasfencefixer.com Try the 
Texas Fence Fixer. You'll be glad you 
did and so will your fences.                 e

Texas Fence Fixer
Fence Fixing Made Easy
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Coverage A. Bodily Injury and Property Damage Liability 
The insuring agreement obligates the insurer to pay those 

sums that the insured becomes “legally obligated” to pay as a 
result of “bodily injury” or “property damage” to which the in-
surance applies. Today, even small mishaps can result in large 
lawsuits. Liability insurance protects the assets of a business 
when it is sued for something it did or didn’t do which caused 
“bodily injury” or “property damage”. If operating as a sole 
proprietor, your personal assets and business assets are one 
in the same and even if operating as a corporation or LLC, 
this does not totally guarantee that your personal assets are not 
exposed in a suit. An important benefit stated in the insuring 
agreement is the insurance company’s duty to defend suite. 
Although not stated, in regards to allegations or suits that are 
groundless, false, or fraudulent, the reference to “Any Suits” 
in the policy form provides the benefit of legal defense against 
such suits as well as against valid ones. Also related to the in-
surer’s promise to defend any suit is the right of the insurer to 
investigate and settle claims. The peril faced is negligence. The 
hazard exits because of what you do as well as owning or leas-
ing of premises, sale of products, manufacturing products from 
raw materials., professional activities, and so forth. This is only 

a short summary and a review of your policy is recommended. 
There are also standard exclusions to the coverage as addressed 
in the policy form. 
Coverage B. Personal and Advertising Injury Liability 
“Personal Injury” means injury, other than “bodily injury”, 

arising out of: 
• False arrest, detention, and imprisonment 
• Malicious prosecution
• Wrongful entry or eviction 
• Libel or slander
• Oral or written publication of material that violates a per-

son’s right of privacy. 
Advertising Injury Liability means injury arising out of: 
• Oral or written publication that slanders or libels a person or 

organization or disparages a person’s or organization’s goods, 
products, or services. 
• Oral or written publication of material that violates a per-

son’s right of privacy. • Misappropriation of advertising ideas 
or style of doing business. 
• Infringement of copyright, title, or slogan. 
This is a only a short summary and a review your policy is 

recommended. There are also standard exclusions to the cover-
age as addressed in the policy form.
Coverage C. Medical Payments
Medical payments provides payment for medical expenses 

for bodily injury caused by an accident on premises owned or 
rented or because if you operations. Payment is made regard-
less of fault.
There are additional sections of the policy that are important 

that you should review including but bit limited to:
• Who is an Insured
• Limits of Insurance
• Conditions
• Supplement Payments
• Fire Damages
• Standard Exclusions
Important Information :
If a guide is an employee, he/she is by definition an insured 

in the commercial general liability (CGL) Form. If any guide 
is not an employee then by coverage form definitions sub-
contractor is not an insured. There are several options for a 
subcontracted guide to secure coverage. The purchase of a li-
ability policy would provide liability coverage regardless of 
subcontracting their services or guiding their own clients. The 
other option would be an employer purchasing their coverage 
by endorsement as an additional insured to their policy. Cover-
age though is only in place when guiding for that employer and 
not for guiding for other employers or guiding direct clients, 
A subcontractor guide should also receive from his employer 
“documentation” that he/she is an additional insured as sim-
ply an employer’s statement that “you’re covered” doesn’t 
necessarily “guarantee you’re covered”.                         e

Guides And Outfitters / Understanding 
Commercial General Liability
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A major challenge on the farmstead is maintaining a pond 
for not only aesthetic appearance, but also a balanced 
fishery and good water quality.  Many ponds are plagued 

with poor water quality that can result in major algae blooms, fish 
kills and poor water transparency. Poor water quality is the root 
of all evil concerning ornamental ponds, resulting in low oxygen; 
excessive algae and weed growth and not so nice looking water.
Many of us wonder what are the causes of such conditions and 

how we can correct them.  Most biologists know that excessive 
nutrients such as nitrogen and phosphorus are the culprits of 
poor water quality. Even small amounts of these nutrients in 
water can make a major difference between a clean pond and 
an unsightly pond.
NUTRIENTS
Sources of nutrient entering a pond come from a variety of 

sources that we call non-point source pollution because it is 
hard to identify all sources in particular pond water shed. In 
agricultural areas, run-off from fields, corrals, barns etc. can 
contribute large amounts of phosphorus and nitrogen if your 
pond is down stream.  Even wells can be a major contributor 
to algae growth if they are loaded with nutrients. Many people 
assume if the water from a well is clear and cold, then it must 
be good when if fact, testing many times reveals high levels of 
phosphorus and even nitrogen.
MANAGEMENT STRATEGIES

 The key to a successful farm pond management and a beau-
tiful pond are maintaining water quality through a variety of 
options. The best management approach is solutions that are 
biological and mechanical, without the use of chemicals. In 
many cases we cannot controls sources of nutrient entering a 
pond, so in-pond methods can be used to reduce nutrients and 
maintain good water quality and clarity.
These methods include:
Subsurface aeration, consisting of fine bubble diffusers to in-

crease oxygen, freshening water, reducing nutrients and creat-
ing a better aquatic habitat for beneficial organisms to return 
to the pond.  Subsurface aeration is the best as these aerators 
can circulate large volumes of water from the bottom up with 
low power consumption when compared to fountains.  There 
are even solar powered aerators for lake and ponds that are as 
good as an electric unit, with no power costs “ever”, but will 
cost more up front.

Beneficial microbial additions, a new technology that is very 
effective and a very promising aquatic management tool. Mi-
crobes can effectively reduce nutrients to low levels, digest bot-
tom sludge and reduce all forms of nitrogen. Various beneficial 
microbes are now available for different functions, depending 
upon pond conditions.

Artificial substrates can be added for ponds that are very eu-
trophic (heavy nutrient levels), to grow beneficial organisms 
and absorb nutrients maintaining clear water.
To summarize call a professional biologist that can assess your 

ponds state of health and make recommendations based upon 
sound science. In the next article we will expand on aeration, 
biological management procedures and fishery management. e

FARM POND WATER QUALITY MAINTENANCE
By Jim A. Keeton, Fisheries Biologist
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AFTER HOURS
EMERGENCY
(406) 883-7972

www.missionvalleypower.org

WE EXIST TO PROVIDE THE BEST POSSIBLE AND MOST 
COST EFFECTIVE ELECTRIC POWER SERVICE.

Main Office         (406) 883-7900
Or                        (406) 675-7900
Hot Springs        (406) 741-3402 
St. Ignatius         (406) 745-4243

“There just isn’t enough we 
can say about the Super Edge 

Auger Flighting” Agrees Doug and 
L a u r a Egbers, owners of Egbers Flighting & 
Supply L.L.C. The Super Edge is created in the rolling process. 
This is a cold rolling process so the steel is not heat treated. 
“This lets the steel retain its strength.” States Doug. Because of 
how the flighting is made, the outside edge is thicker than your 
common market flighting or plain flighting as they call it. Super 
Edge Auger Flighting has approximately 50 thicker outside edge. 
It gives longer wear and longer life of the auger.
And Egbers knows their augers. Their repair and fabrication 

division has years of experience in re-flighting and balancing 
auger sections. “It just makes good sense to replace the auger 
flighting instead of buying a new auger section.” Confirms Doug, 
“New auger sections can be pricey and the Super Edge Auger 

Egbers on
Super Edge

Flighting is priced to sell.” Along with their repair’s Egbers offers 
a wide assortments of replacement parts and tubing. They have 
you basic inside tubing, pipe, rolled tube for grain cart unloading 
augers all the way up to 40 ft. lengths for transport augers. 
“We’ve always thought freight and shipping to our customers 
was a problem, we can ship pretty much all the replacement parts 
a customer needs from here.” States Laura “That way all your 
parts come from one location instead of several.”
New service for Egbers is their ability to balance combine 

rotors. “We’re always looking for new products and services 
for our customers. These rotors can be balanced at a fraction of 
what a new one costs,” Says Laura.
All in all Egbers supports a great team for sales and 

repairs. They’re your One-Stop-Shop for your replacement 
needs.  Call  them at  800-462-2588 or check them 
out on the web - www.eflighting.com.                 e
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For the past 21 years, owner Lo-
ren Wachtman and his crew have 
been manufacturing and selling 

long-lasting, competitively priced plas-
tic fertilizer augers for use with gravity 
wagons, trucks and planters.
“We offer fertilizer and seed handling 

auger systems, using plastic to reduce 
corrosion and maintenance,” Loren 
says.
And now, as part of their commitment 

to keep up with the latest trends in ag-
riculture, they’re offering seed-fill sys-
tems for today’s new no-till grain drills 
which feature flexible, polypropylene 
bristle flighting to move soybeans and 
other fragile seeds quickly and easily 
while still maintaining high quality.
“We’re concerned about the quality and 

durability of our systems,” Loren says.
“Having grown up on a farm, I know 

the importance of high quality and du-
rable equipment.”
Wachtman Agri Supply offers horizon-

tal crossaugers for most popular 4- to 

Wachtman Agri Supply Makes Equipment To LAST!
16-row planters and 15- and 20-foot 
grain drills; mounted truck and gravity 
wagon augers; and such accessories as 
6-inch steel-core bristle flighting and 
6-inch plastic flighting with a stainless-
steel core.
Loren is especially proud of his new 

radius-track drill-fill auger.
On this unit, a single vertical auger is 

taken out of the transport cradle and the 
hopper is placed on the ground behind 
the center of the drill.
The upper portion of the auger is held 

in place by a trolley, which travels from 
side to side on a radius track that’s 
mounted behind the drill.
As the auger travels from side to side, 

the intake hopper remains in its original 
position on the ground.
This auger features PVC tubing, a plas-

tic hopper and either steel-core bristle 
flighting or plastic cupped flighting. Lo-
ren’s Rust Evader Auger Systems have 
been formally recognized as Showstop-
pers at the National Farm Machinery 

Show in Louisville.
Loren is planning a larger building 

in the near future to accommodate his 
growing business and he’s looking for-
ward to offering new products for the 
constantly changing agricultural equip-
ment market.
And while his business IS going strong, 

it’s not too big to care about the indi-
vidual farmer.
“We feel we’re still small enough to 

provide our customers with personal-
ized, helpful service,” he says.     e

Steve’s Welding & Repair

steveswelding@midstatesd.net

Continuous Panels - Call for prices
20 ft sections - all clips and splices included

Come in and view our expanding selection of bearings,
sprockets, chain, bushing, etc.

Think of us for all your repair needs during planting
season and all year long.
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Just the other morning I overheard a crop manager talking 
to someone in the office about crops and costs. At one 
point he mentioned alfalfa longevity and replanting costs.  

I thought to myself, that wouldn’t be an issue with Falcata al-
falfa. I went out and visited with him a bit about trying some 
Falcata. We talked qualities and price and he seemed interested 
when he left. It’s still January; we’ll see.  
I went back to my office where I was trying to come up with 

a requested article from Wind River Seed for this publication.  
Duh, big red truck. Let me visit with you a bit about Falcata 
and see if I can get you a little interested too.

The story has almost become a rural legend around here.  
Back in the early years of the 20th century a South Dakota 
University agronomist, N.E. Hansen, brought some seed back 
from Siberia up around the Arctic Circle. (Remember this, 

Thoughts on Dryland Range Improvement
By: Russell Holzhäuser, Wind River Seed

there’ll be a test.)  Around 1915 he brought a small package to 
a rancher named Gehriki and suggested he try planting it.  This 
was up around Lodgepole in Northwest South Dakota; east of 
the Standing Rock Indian Reservation.  
Bud Smith currently ranches there and Gehriki was his great 

uncle.  The seed from the agronomist that was planted in 1915 
was Falcata or yellow flowered alfalfa and that stand has spread 
in all directions and was still there in 2003.  I haven’t seen it but 
it might still be there today.  Can you say that about any other 
alfalfa stands?  
Here are some talking points to consider:
• Alfalfa persistence in the Northern Great Plains requires 

good winterhardiness. - That original Falcata seed was collect-
ed in Siberia near the Arctic Circle.  (See I told you there’d be a 
test.) It has shown superior survival in very cold places.
• In case you haven’t heard, drought tolerance is getting to be 

more of a plus these years. - Falcata alfalfa or Medicago falcata 
has a fibrous spreading root system more like prairie grasses 
unlike the taproot commonly found in Medicago sativa, the 
purple flowered alfalfa species. This allows yellow flowered 
alfalfa to compete more successfully with other prairie species 
for the water from those short afternoon rain dumps that char-
acterize our summer moisture.
• Besides persistence, bloat is another concern with grazing 

alfalfa. - Bud Smith reports that he’s never had a bloat problem 
in his rotational grazing. There is some research out of Canada 
that suggests a reason for this. One study identified a protein 
group in falcata that may play a role in decreased bloat poten-
tial. Hear me when I say that the jury isn’t in on this point so 
I don’t want to hear folks quoting me saying that Falcata is a 
bloat-free alfalfa. It isn’t.
• There are a lot of alfalfa varieties out there.  How does Falcata 

stack up to the rest? - The ideal place to plant Falcata is into 
established dry grassy rangelands.  Assessments of the success-
ful introduction of Falcata on these sites have shown increase in 
associated forage production, rough protein percentage as well 
as increased nitrogen and carbon levels. Most of you are familiar 
with some of Falcata’s cousins. Most all of the “dryland” alfalfa 
types have some Falcata in them. These include Ranger, Vernal, 
Drylander, Rangelander, Travois, Ladak and Spredor types. The 
broad-crowned creeping rooted habit and many branched fine 
leaved character of the plants lend themselves well to grazing.
• How about the cost? - Back in 2003 seed stock totaled be-

tween 20 and 40 pounds and a pound ran around $30.00.  I 
am happy to say that in January 2008 supplies are much better 
and pricing is very competitive with other public varieties.  It 
may take longer to firmly establish but, given a longevity of 20 
years or more and observations of root tillering at about 2 feet 
from the parent, I’d have to say its worth having a look at the 
yellow flowered alfalfa.
Final thought - If you are already using dryland varieties 

or if you have dryland range that’s looking a little tired and 
peaked, you owe it to yourself to give Falcata a try.          e
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The newest cultivar released 
from the Colorado State Uni-
versity (CSU) cultivar devel-

opment program is the Canela Rus-
set. This cultivar was released to the 
growers in 2006 and has already found 
a strong following among produc-
ers in the San Luis Valley. The name 
“Canela” means cinnamon in Span-
ish and definitely reflects the tubers 
light brown russet skin. Canela Russet 
is a medium to late maturing potato 
which has the potential for medium-
high yields of very well shaped tubers 
and is suited for the fresh market. This 
cultivar produces a high percent of 

US No 1 potatoes and has an excel-
lent size range profile for the market 
place. Two major strengths help with 
this cultivar’s acceptance. First, this 
potato has resistance to becoming in-
fected with the major potato viruses 
currently found in the San Luis Val-
ley; potato leafroll and potato virus 
Y. This is an especially attractive trait 
since producers have been struggling 
with these viruses for the past several 
years. Second, Canela Russet has an 
extremely long dormancy in storage 
(149 days from harvest), positioning 
it ideally for the long term storage 
market. Some growers have concerns 

about the cultivar’s ability to set a 
skin after vine kill. Research at the 
CSU San Luis Valley Research Center 
would indicate that this tendency is the 
result of using too much nitrogen on 
the crop during the growing season.
This produces slightly immature 

vines at vine kill leading to a longer 
time for setting the skin. This draw-
back can be overcome by using bet-
ter cultivar specific management 
techniques. Researchers are currently 
obtaining grower data from the 2007 
crop season to look for any other 
strengths or weaknesses of the Canela 
Russet.
Information from this survey will be 

presented to producers at the South-
ern Rocky Mountain Ag Conference 
in early February. As the breeder, Dr. 
David Holm, Professor of Horticulture 
and Landscape Architecture indicates, 
“Canela Russet is an exciting new 
cultivar for the potato industry with a 
built in niche for the late market sea-
son. It is not often we find a cultivar 
with so many good attributes and so 
few problems.” It remains to be seen 
if Canela Russet can take over a larger 
portion of the marketplace, but so far 
the future looks bright.                       e

Canela Russet – A New
Light Russet Potato
For The Fresh Market 
By: Robert Davidson-Seed Potato Specialist, CSU Extension
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I definitely didn’t grow up thinking 
I’d want to spend my life work-
ing with goats. I didn’t really care 

for them one way or the other come to 
think of it, having only been exposed to 
the occasional pygmy goats and sway-
backed hubians one often finds in pet-
ting zoos. Yet I certainly want to spend 
the rest of my life working with goats 
now, and have been hard at it for the past 
five years... so what changed?

The first step came through a stroke of 
luck when as a freshman in Animal Sci-
ence at the University of California, Da-
vis, I began working at the Goat Teach-
ing and Research Facility. The animals 
themselves quickly won me over, for it 
was here that I first made the acquain-
tance of the angular and stylish dairy 
goat. In addition to working as a student 
milker and getting myself in up to my 
elbows (literally) during kidding sea-
son, I found myself among the group of 
students who comprised the UC Davis 
Goat Show team, tagging along on visits 
to local breeders, and volunteering dur-
ing industry training sessions in animal 
evaluation and judging. Thus developed 
my appreciation for both the animals 
and the industry, and I found myself 
envisioning means of working raising 
dairy goats into a career. I decided that 
cheese making was the solution, and 
therefore with that as my goal, the logi-
cal destination was France, the country 
of cheese. I contacted the international 
work exchange program Agriventure, 
which found me a host site with a farm-

stead goat cheese maker and helped me 
through the process of applying for a 
work visa.
I spent one year living in the rural vil-

lage of La Peyratte in the western part of 
France. The farm’s primary source of in-
come is its’ goat cheese; winner of mul-
tiple medals, including gold, in national 
competition. Behind the success of this 
cheese are the skill and craftsmanship of 
Maryline Guilloteau and the rich milk 
other herd ofPoitevine goats. I found 
myself integrated into farm life and the 
community surprisingly fast, and the 
daily routine of twice a day milking and 
cheese making was labor intensive but’ 
fulfilling. I was even given the oppor-
tunity to visit several neighboring goat 
dairies where I witnessed every extreme 
in goat dairying from animals kept on 
pasture with hand-milking to vast barns 
filled with goats with automated rotating 
parlors. The farm in La Peyratte fell in 
the middle, with animals pastured dur-
ing the day but housed inside overnight. 
Surprisingly I found myself using the 
same milking system I’d been trained 
on at Davis which made me feel almost 
immediately at home. As my comfort 
with the language and culture increased, 
I found myself exploring even farther, 
talking to cheese makers wherever I 
traveled and always tasting new and 

more complex cheeses, searching for 
inspiration. I even had the opportunity 
to attend the International Cheese and 
Dairy Products Exposition held in Paris 
where I was introduced to some of the 
top producers and sellers in the nation.
Ten months into my stay I took the 

reigns of the entire cheese making op-
eration for three weeks while Maryline 
left the country to visit trainees from 
previous years in Quebec. The respon-
sibility was daunting, especially after 
having spent the last ten months learn-
ing how complex and delicate cheese 
making can be. After three weeks with-
out customers being able to detect that 
the head cheese maker was out, I felt the 
relief and satisfaction of knowing that I 
had truly found my calling.
The hardest part of my training pro-

gram was finally leaving it behind. I had 
spent a year living and working with the 
family Guilloteau, joined the local the-
ater group in its annual production, trav-
eled to nearly every comer of France in 
a way that no tourist ever could, and had 
become so fluent in my use of everyday 
French that strangers couldn’t place my 
origins. It has been by far the most re-
warding experience of my life to date. 
For more information on Agriventure 

call toll free 1-800-263-1827 or visit 
www.agriventure.com                e

Agriventure/IAEA By: Erika Scharfen 
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The VARMITgeTTeR™, a clever gas operated pest con-
trol system, is a device for controlling the populations 
of burrowing rodents, such as gophers, ground squir-

rels, moles and even badgers, thus greatly reducing the damage 
they cause to crops, irrigation systems, and landscaping. It is 
designed for efficiency on large acreages.
VARMITgeTTeR™ can’t build them fast enough. Business is 

really “booming.” In fact, it’s best to order before their spring 
rush begins.
Farmers, ranchers, and dairymen are eager to watch demon-

strations of the VARMITgeTTeR™ destroy pesky varmints on 
their properties. VARMITgeTTeR™ currently has distributors 
across the U.S. and Canada and it continues selling well inter-
nationally to folks in all facets of agriculture and land use.
The VARMITgeTTeR™ operates by forcing a controlled ra-

tio of propane and oxygen into the pests’ burrows. With one 
push of the ignition switch, the resultant blast destroys all the 
rodents plus their tunnel system. As an added safety measure, 
an electric cutout switch prevents ignition while gas is being 
discharged. A high voltage converter, situated in the applicator, 
keeps the ignition spark away from the operator at the control 
box. For added safety, the entire unit is equipped with no less 
than three flash back arrestor check valves to eliminate any 
chance of fire traveling up the gas lines.
“Our device is designed to be backfilled in tunnel systems/

burrows, containing the concussion, and controlling the noise 
level,” VARMITgeTTeR™ explains, “making this device very 
cost effective to operate. If you hear a ‘bang,’ your losing 75%, 
or more, of your concussion kill. Because this method kills in-
stantly by concussion, it is more humane than poisons or traps, 

Got Rodent-Rage?

Two Guys Communications Inc.
A Wyoming Owned Corporation

www.twoguyscomm.com

(toll free) 866-632-4285
Cheyenne, WY
For all your telephone, network and
computer installations and services.
New long range phone
covering up to
3,000 acres.

Members of the
Better Business Bureau
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for just pennies a shot.”
What this means to the consumer is the VARMITgeTTeR™ is 

more economical, in addition to being more effective. Priced 
$700 less than the competition, buyers are getting a lot more 
bang for their buck, so to speak. VARMITgeTTeR™’s improved 
design is likewise more economical on bottled oxygen use. 
Each blast requires less oxygen to support the combustion of 
the propane.
On VARMITgeTTeR™‘s website (www.varmitgetter.com), 

they list 21 advantages of their product over competitors’ 
hand-held models. Most notably, perhaps, is the improved de-
sign that allows remote detonation (as much as 25-feet from 
the burrow). Operators are no longer subjected to what they 
call “ground zero fragmentation blasts.” Additionally, the su-
perior design of the VARMITgeTTeR™ eliminates dust-covered 
clothes and allows the owner to view its effectiveness from a 
safe distance. 
The improved design is more easily portable, providing a 

more consistent gas mix to increase effectiveness, and it gets 
gas into the burrow much faster for improved results. In fact, 
these improvements allow VARMITgeTTeR™ to confidently 
claim they’re able to destroy 100 feet of varmint tunnel in one 
blast and they’ve taken out 130-150 feet in a single ignition.
To learn more about the multiple VARMITgeTTeR™ ad-

vantages or to see actual online demonstration footage, 
please visit the website at www.varmitgetter.com. For in-
quiries or orders, you may contact VARMITgeTTeR™ 
at their Payette, Idaho office. Call 1.877.982.7648 and 
say “Boom Boom” for a special discount.               e
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The Exciting Bio One Story

The Bio One story is so exciting, 
I get excited just talking about 
it!

Bio One is a dormant organic bacteria. 
Bio One provides nitrogen to the plants 
when the crop needs the nitrogen. Syn-
thetic fertilizers glut the plant with nu-
trients and usually at the wrong time.
I’m sure you used to apply fertilizer 

in the spring and very little during the 
growing season. Traditional synthetic 
fertilizers ignore the importance of soil 
biology. Soil biology includes bacteria, 
fungi, micro-organisms, algae and pro-
tozoa. There are about 50 million mi-
crobes in a teaspoon of soil. 
Micro-organisms such as those found 

in Bio One, have the ability to fix nitro-
gen from the air. Air is 78% nitrogen, 
and makes it usable to the plant. The 
nitrogen removed from the air is called 
nitrate and it becomes attached to the 
soil particles. Nitrates are non-leachable 
and become 100% available to plants 
immediately. Synthetic nitrogen is in 
the nitrite form of nitrogen, which is 
not available to the plants. It has to be 
converted to the nitrate form to make 
it available. Using Bio One, we can re-
duce our synthetic nitrogen by 50% and 
unleash other tied up nutrients.
Farmers like to see action today; not next 

month or next year. Using Bio One, you 
will definitely see results the first year.

Bio Man

Proganics™ is a new seed com-
pany formed to meet the grow-
ing demand for organic and non-

GMO conventional grain producers. 
The Proganics brand includes top pro-
prietary seed, including corn, soybeans, 
wheat and alfalfa.
The Proganics Partnership Network 

includes the Proganics seed company, 
other companies supplying products to 
the organic grower, the scientific com-
munity, and current growers sharing 
valuable information.
Currently Proganics is building an on-

line information resource center. When 
completed, the www.GrowProganics.
com website will be regularly supplying 
products and information for organic 
and non-GMO producers. Topics from 

transitioning to organic, to the organic 
certification process and then how to 
solve problems as they arise for organic 
producers will all be areas of discus-
sion.
New product information will be pre-

sented on products cleared for organic 
crop production. These will include 
organic fertilizers, organic insect and 
disease control products, crop produc-
tion management ideas, and the latest 
in equipment for aiding in organic pro-
duction. The new Proganics network is 
designed to be a great one-stop starting 
place to easily obtain all types of infor-
mation about organics. 
Organic production is increasing at a 

rate of about 20% per year. The finan-
cial rewards of growing organic crops 

are often double the price per bushel of 
GMO production, Organic input costs 
are usually less, and organic crop yields 
often exceed GMO yields. The organic 
production process improves the soil, 
removes the need for dangerous car-
cinogens in the farm environment, and 
produces more nutritional food products 
for people and livestock. 
At Proganics, we believe the American 

farmer simply has not been exposed to 
this opportunity in a way where they 
feel comfortable changing their produc-
tion methods to include organic crops. 
At Proganics, our goal is to be a valu-
able source of quality organic products 
and information, and to help growers 
take advantage of these opportunities 
and become more profitable.         e

Ready to double your profits?

For livestock producers and 
many other applications, “so-
lar” and “water pumping” go 

along together as well as pigs in mud!  
If you have a well you’re not using, and 
need to expand your pastures horizons, 
call us with your well specifications, as 
well as the number of cow-calf pairs 
you’re watering.  We’ll let you know 
what it will take to keep your thirsty 
cows happy.  If you have need of a resi-

dential water system, let us know what 
kind of pump you have in place now, 
how much water it pumps in terms of 
gallons-per-minute, and the amount of 
water you need on a daily or weekly 
basis.
If you are looking for a quote on a water 

pumping system, please fill out our solar 
water pumping questionnaire online at 
www.Pvsolarpumps.com or e-mail the 
details of your pumping project to us at 

Oasis Montana

The best part of the Bio 
One story is that the fol-
lowing year will be even 
better. The way it looks 
to me, you are probably 
looking at 3 to 4 years to 
balance our soil and re-
duce synthetic nitrogen 
more. 
We can’t do it overnight, 

but we’ll get your soil in 
balance in time.
For more information about Bio One, 

contact A. Link, Inc. at 218-779-1993, 
e-mail biooneinfo@aim.com or visit 
our websites at www.biogoldonline.com 
or www.bioredonline.com.             e

info@oasismontana.com.
Oasis Montana also provides 

remote or grid-tie solar electric 
(photovoltaic) power systems, 
for emergency back-up, off-grid 
homes, RV and marine use, and 
offers a line of propane (non-
electric) refrigerators & freez-
ers. Visit us online at www.
oasismontana.com, www.Lpappliances.
com and www.eco-fridge.com.     e 
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SHAVINGS

S & S Wood products. Wood 
shavings always available for 
poultry, hogs & beef. Call or 

write for free sample.

S & S Wood 
Products Inc.

35335 Green St.
Independence, WI 54747

Call For Dealer Nearest You!!
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Anyone can sell a bag of grass seed to a customer, but 
it takes a skilled group of team members to sell the 
right bag of seed.

And at Pawnee Buttes Seed, Inc., that's exactly what we do.
We go out of our way to make sure our customers receive 

the best knowledge in preparing a seed bed, choosing the right 
grass mixes that will fit their needs and ensuring the proper 
tools for sustainable grass management. 
Pawnee Buttes Seed, Inc. provides native and introduced 

grass, forb, and shrub seed for reclamation, pasture, and turf.
We work closely with a variety of customers to determine 

what will work best for their individual situations. It may be a 
mine that wants to reclaim their site to native grasses, someone 
who wants to develop wildlife cover, a farmer who wants to 
control noxious weeds, or a turf customer who wants a drought 
tolerant alternative. 
Pawnee Buttes Seed, Inc. is named after a formation of two 

buttes located in northeastern Colorado in the Pawnee National 
Grasslands. 
Pawnee Buttes Seed, Inc., is owned and operated by Colorado 

natives, Don and Janine Hijar. Don has 33 years of experience 

in natural resources and the seed business. Don  assembled a 
team at Pawnee Buttes Seed, Inc. that is committed to provid-
ing quality seed at reasonable prices with honest recommen-
dations and prompt delivery. We strive to provide the highest 
quality seed, good service, and sound advice that is available.
Don grew up in the Arkansas Valley of Colorado where his fam-

ily has farmed for 100 years. In a small community of farmers 
and ranchers, much of the subsistence of the entire community 

is dependent on understanding and maintaining the proper rela-
tionship between plants, water, and animals. From this upbring-
ing, he gained a love and respect for the environment. 
Through his formal education, professional experience, and 

professional associations Don has gained the technical exper-
tise necessary to understand the scientific foundation of those 
ecological relationships.
Pawnee Buttes Seed Inc. maintains active memberships and 

staff involvement in a variety of organizations and issues af-
fecting the seed industry, such as: International Erosion Con-
trol Association, Society for Ecological Restoration, Society 
for Range Management, American Seed Trade Association, 
International Erosion Control Association, Colorado Riparian 
Association, High Altitude Revegetation Committee, Colorado 
Seed Industry Association, Colorado Weed Management Asso-
ciation, Associated Landscape Contractors of Colorado, Wyo-
ming Crop Improvement, and more.
In the process of selling seed, we try to educate our custom-

ers to be environmentally responsible and to assist them in 
building a healthy, diverse, well-rounded ecosystem. We are 
committed to building a company that represents integrity and 
fairness in all that we do. 
All of these components are much like the pieces of cloth, 

each piece must fit together in a closely-matched pattern 
in order to make a beautiful quilt.                          e

Pawnee Buttes Seed, Inc.
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equipment

Welding smoke, diesel smoke, 
grinding and just about ev-
erything else you do in your 

shop puts dust and smoke particles into 
the air that you'd probably be better off 
not breathing.
Wayne Hughes owner of AIR-VAC 

SYSTEMS INC. in Cedar Falls, Iowa 
can help keep shop air clean. For 19 
years, Hughes has been making and 
selling air cleaners to repair and body 
shops, factories, bars and other places 
of work. He recently started offering to 
farmers for use in farm shops.
Hughes' air cleaners are housed in a 

16-guage steel powder coated cabinet 
that measures 2 ft. square by 5 ft. long 
and weighs 160 Ibs. An electric fan lo-
cated at one end of the cabinet pulls the 
dirty air through a two stage filtering 
system and exhausts the clean air back 
into the shop.
Installing an AIR-VAC system is sim-

ple. Mount it on a high shelter suspend it 
from the rafters using four chains. Plugs 
into any 110 outlet.
The model M-25 Air-Vac unit will 

clean the air in a shop up to 2000 sq. 
ft, and sells for $1,780.00. Simply add 
more units for larger sizes. This is im-

Filter System Vacuums
Shop Air – No Exhausting!

portant because the secret behind air 
cleaning equipment is having enough 
equipment to do the job. Check out our 
other air cleaners at air-vacsystems.
com such as our roll a way to take 
the welding smoke at the source (pic-
tured).
AIR-VAC SYSTEMS INC. accepts 

Visa, Master Card, American Express 
or Discover and offers a 60 day money 
back guarantee. Contact Wayne at 800-
234-2473 or on his cell phone at 319-
290-2003. Or mail check to Air-Vac Sys-
tems 1514 W. One Tree Rd. Cedar Falls, 
Iowa 50613 air-vacsystems.com     e
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The hydraulic grapple rake, a 
versatile new tractor/loader at-
tachment, is giving farmers and 

ranchers greater control and efficiency 
in cleaning up, moving, loading, and 
stacking tasks.
While the dirt bucket has been the stan-

dard tractor or loader attachment, it has 
drawbacks in a variety of tasks requiring 
control and efficiency such as raking, 
carrying, or stacking.
Because it’s more efficient and adapt-

able than the bucket, the grapple rake, 
which hydraulically opens, closes, and 
moves its jaws of spaced metal tines, is 
becoming indispensable. It can remove 
trees and brush or surface rake limbs and 
debris without piling up unnecessary 
dirt. It can dig out roots, stumps, and 
rocks. It can pick up, move, and stack 

logs and hay bales. It can even lightly 
plow and efficiently tackle a variety of 
tasks requiring more control than the 
typical bucket provides.
Dorman Walser, who farms and ranch-

es 4,000 acres in Crowell, Texas, used a 
standard bucket attachment on his Cat-
erpillar loader, as well as other imple-
ments, to remove trees/brush, move fire-
wood, and haul hay. He was less than 
satisfied with the results.
“The bucket could pile stuff up, but 

couldn’t rake or stack,” Walser says. “It 
dug into the ground and picked up a lot 
of trash and dirt that we had to sort out. 
It wouldn’t hold things in place.”
To dig out roots, Walser resorted to 

plowing. “The plows would hang up on 
roots and tear up shanks,” he says.
While hayforks could move hay bales, 

AnBo’s rakes designed to
help farmers move waste

they lacked the control necessary to 
stack them. Says Walser, “When the 
bale rolled off the fork, I’d have to hope 
it rolled where I wanted it.”
A firewood side business was also too 

manually labor intensive, requiring sort-
ing through logs and debris.
Walser needed a tool strong enough 

to pick up stumps, logs, and hay bales, 
controllable enough to stack them, and 
versatile enough to efficiently rake up 
twigs and limbs without piling up dirt. 
It also had to be strong enough to with-
stand long wear without breaking teeth.
He turned to a hydraulic grapple rake 

by Colville, Washington-based AnBo 
Mfg., which specializes in high quality 
designed products for tractors, loaders, 
and skid steers.
AnBo built the grapple rake to fit Wals-
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er’s Caterpillar loader so no brackets 
were needed. The grapple rake oper-
ates with the loader like a bucket. You 
can raise and lower it, roll it forwards 
or backwards. Opening and closing its 
jaws of spaced metal tines is controlled 
by a third hydraulic function.
Walser chose and 8-foot grapple rake 

with 6-inch tine spacing to allow dirt but 
not brush to sift through the rake’s tines. 
AnBo uses a special type of steel that 
has twice the yield strength (resistance 
to bending) and a much higher Brinell 
Hardness rating (resistance to wear) 
than T-1 steel.
When he uses the grapple rake to re-

move trees, stumps, and roots, he’s 
confident it’ll pick up the load without 
bending teeth or cluttering things up 
with debris.
“I can pick up whatever I want with it, 

from stumps as big as people to brush, 
without picking up dirt,” he says. “It’s 
great for grubbing out stumps and roots, 
and can do the work of five men moving 
and stacking logs in our firewood busi-
ness.”
He uses the grapple rake not only to 

rake up tree limbs, brush, and trash, but 
also to lightly plow the ground in prepa-

ration for planting improved grass seed 
for cattle pasture. “Because you can 
do everything with it from removing 
stumps, to raking, to light plowing, it 
makes for a fast, easy way to get a clean 
pasture,” he says.
Walser uses the grapple rake to pick 

up, place, and stack square and round 
hay bales on a truck trailer, in addition 
to taking hay straight to the cattle from 
a haystack. “The grapple rake gives us 
more control than a hay fork,” he says. 
“With it, you can pick up, turn, set down 
and stack bales wherever you want. It’s a 
great tool for so many applications, and 
is quick to change over from a bucket.”
Dennis Sherer, who grows corn and 

soy beans and runs a cow/calf opera-
tion on 2,000 acres southeast of Kansas 
City, Missouri, had removed trees from 
a hedge row that was damaging a fence, 
and whose roots were jutting into a field. 
He was frustrated with pushing the trees 
on the ground with a dozer bucket for 
burning disposal. Trying to remove the 
roots with a chisel plow wasn’t work-
ing, and he disliked how waste hay fell 
from the bucket when cleaning around 
the cow racks each winter.
He turned to a 7’ AnBo grapple rake as 

an attachment for his tractor loader, and 
found the going much easier.
“Instead of pushing trees along the 

ground, I pick them up with the grapple 
rake and carry them to the pile,” says 
Sherer. “It grabs everything like the fin-
gers of your hand, and gives you more 
control. With it, you can pick up just 
about anything off the ground. It saves 
lots of time picking up waste cow feed 
to spread over the pasture.”
Sherer has used his grapple rake to pick 

up, move, or load items that are difficult 
or inconvenient to do by hand. He’s 
used it to pull trees back from fence 
lines. He’s used it to load wood posts. 
He’s used it to pick up scrap iron, old 
tires, and concrete foundation pieces. 
With it, he plans to tear down old wood 
buildings and load them onto a truck for 
removal.
“It’s a great time saver,” concludes 

Sherer. “I wish I’d heard of it earlier.”
For more information, call 866-684-

3330 toll free; fax 509-684-1997; email 
sales@anbomanufacturing.com; visit 
www.anbomanufacturing.com on the in-
ternet; or write to AnBo Manufacturing, 
Inc. at 685 Elm Tree Drive, Colville, WA  
99114.                                                       e

The Columbia Basin Farmer, September 2006
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American Agri-Women ( AAW) 
presented their highest honor, 
the Veritas Award, to Texas 

couple Dan and Margaret Byfield, at their 
33rd annual convention in San Antonio, 
Texas, last week. The Veritas Award is 
given to individuals who have been public 
witness to the “pursuit of truth” in accor-
dance with the principles expressed in the 
AAW statement of philosophy. Of specific 
interest are personalities of importance to 
agriculture, or responsible media cover-
age of agricultural issues and events.
Dan Byfield is president of American 

Land Foundation. Byfield became in-
volved in property rights issues after 
graduating from law school and taking a 
position at the Texas capitol in 1987. He 
then became a lobbyist for agriculture 
with the Texas Farm Bureau and later 
with the Farm Credit Bank of Texas, 
where the American Land Foundation 
was founded in 1994. With over 20 
years experience fighting for property 

rights in the Texas and New Mexico leg-
islatures, court houses, and our nation’s 
capitol, Byfield has challenged the En-
dangered Species Act all the way to the 
U.S. Supreme Court.
Margaret Byfield is executive director of 

Stewards of the Range, a non-profit orga-
nization that protects the rights of Ameri-
cans to own, use and enjoy their private 
property. She is the daughter of Wayne 
and Jean Hage and became involved in 
the property rights movement after her 
parents filed Hage v. United States in the 
Federal Court of Claims—a seventeen 
year long court battle which has resulted 
in the most significant Fifth Amendment 
victory for property owners in the past 
decade. She launched the first office of 
Stewards of the Range out of her home 
in Idaho in 1992, and recently moved the 
headquarters to Texas, which now has 
over 5000 active members and 15,000 
supporters nationwide. She has been in-
volved in many grassroots efforts to stop 

American Agri-Women honor Texas
couple with 2008 Veritas Award

national anti-property rights proposals, 
and more recently has helped develop the 
local strategies program with her husband, 
Dan, and the president of Stewards, Fred 
Kelly Grant, that teaches the “coordina-
tion” strategy to local leaders, giving them 
the tools to protect their property and way 
of life at the local level.
Past Veritas recipients include Paul 

Harvey, Michael DeBakey, Julia Child, 
Dr. C. Everett Koop, and Juhn Stossel, 
to name a few.
For more information, contact Marcie 

Williams, President, president@ameri-
canagriwomen.org, or visit the web site 
at www.americanagriwomen.org. Amer-
ican Agri-Women is the nation’s largest 
coalition of farm, ranch and agribusiness 
women, with 50 state, commodity, agri-
business affiliate organizations and col-
legiate chapters throughout the country. 
AAW is a volunteer organization, work-
ing to provide true information about ag-
riculture to the public since 1974.     e

785-425-7070
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Tulare, CA, (AgPR), — World Ag Expo, the 
world’s largest annual farm equipment and ag-
riculture technology exhibition, has launched a 
newly redesigned website.
Structured to provide the most current in-

formation about the Expo to its estimated 
100,000 attendees and one-half million online 
users, the new worldagexpo.com is designed 
with each type of user in mind. Attendees can 
access the site for general information, an 
exhibitor can download tools for a success-
ful event and media can access the expo’s ar-
chived high-resolution photos and articles.
Among the expanded site features world-

agexpo.com provides:
News - The latest Expo news comes from the 

grounds at the International Agri-Center.
Digital Show Grounds – On this fully inter-

active digital show ground interface, attendees 
can map their show, plan for seminars and see 
which companies will attend World Ag Expo.
Register Online – Launched in 2008, 

digital registration is a tool for attendees 
to receive their badge before the Expo, in-
suring limited or no waiting in line and a 
reduced admission cost.
Pictures and Videos – Learn more about 

the Expo by visiting the photo gallery and 

video archive.
Event Tickets – Purchase event tickets and 

have them mailed to you to before the Expo.
Hotels and Restaurants – Locate a nearby ho-

tel and great restaurants for your visit.
Seminar Podcasts – During the Expo, down-

load podcasts of seminars you missed.
“This is the first step in providing year-round 

access to all who are involved with the World 
Ag Expo,” said CEO Jerry Sinift. “There is 
enough information and technology shared at 
the Expo to last much longer than three days. 
This new site will help us continue to be a re-
source long after the gates close.”           e

International Agri-Center Launches New World Ag Expo Website

Patent pending

PERC 412

PERC 206
On accessory trailer

Manufacturing Corporation has the answer 
for your manure handling needs.

Meyer's EMCs extensive product line of 

The future of agricultural technolo-
gy takes a large step forward with 
the arrival of the revolutionary 

Meyer’s VB750 & VB560 Twin Twister 
Manure Spreader. The Twin Twister’s 
unique vertical beater design creates a 
wider, more even spread pattern. You’ll  
make fewer trips to the same field  result-
ing in less soil compaction while saving 
you in time and money!
 With over 40 years of experience in the de-

sign and development of the Meyer's prod-
uct manure spreaders, Meyer's Equipment 

Meyer's Heavy-Duty Spreaders are more 
than machinery. The Meyer's big load car-
rying capacity manure spreaders provide 
a more efficient use of your time and a 
better return on your equipment invest-
ment. They are an investment in the future 
of your business. At Meyer's Equipment 
Manufacturing Corp., we are committed 
to building a quality product at a fair price. 
Our Manure Spreaders are not massed 
produced. When you purchase a Meyer's 
Box Spreader you can expect quality and 
dependability!                                    e

Meyer’s Equipment Mfg. Corp.
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Midwest Homebrewing and Winemaking Supplies as 
been helping folks make their own beer and wine at 
home since 1995. Midwest offers all the equipment 

and supplies you need to make your own excellent wine and 
beer at home. Beer making kits start at $59.95 and winemaking 
kits start at $72.95. Midwest includes a free 90 minute instruc-
tional DVD with any purchase.
Making beer at home has never been easier and the quality of 

the finished product rivals that of micro brewed beer. Midwest 
offers 103 different recipes to choose from and all of the ingre-
dients you need to make your own custom recipes. Could you 
be the next Sam Adams? Jim Cook, the founder of Sam Adams 
started as a home brewer while he perfected his recipes.
Beer recipes are available for beginners to expert homebrew-

ers. Either way, Midwest has a “How to” DVD that takes you 

Make your own hand
crafted home brew and
make your own wine at home.

step by step through the process of brewing beer at home in 
your kitchen. Simply pop in the DVD and start brewing. You 
see the brewing process demonstrated from the boiling process 
all the way through to the bottling process.
Making wine at home has never been more popular. Back in 

the 1970’s winemakers made wine from what ever fruit they 
could get their hands on. You may remember the Plum or Beet 
wine your neighbor or Uncle gave you that made your eyes 
water. The times have changed. Today winemakers use high 
quality wine juice from all over the world. This juice has been 
acid adjusted and pH balanced to insure optimal results. Make 
high quality wine the first time you try!
About 75% of winemakers are making wine from juice kits 

which yield 6 gallons. The other 25% are making wine from 
fruit and grape juice. The wine juice kits do not require much 
time and effort. Your reward is 30 bottles of wine that cost be-
tween $1.75 to $2.75 a bottle. Midwest’s DVD demonstrates 
how to make wine from fruit and grapes. Winemaking is truly 
a hobby that you can do for the rest of your life.
Midwest has a free 80 page catalog which is available upon 

request. The catalog has over 2000 products in it related to beer 
and winemaking. Midwest’s “How to” DVD is free with any 
purchase. Gift certificates are available on-line. Beer and Wine 
kits make great gifts!
Contact us at Midwest Homebrewing and Winemaking 

Supplies, 3440 Beltline Blvd., St. Louis Park, MN 55416, 
visit our website at  www.midwestsupplies.com or call toll 
free 888-449-2739.                                         e
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Have you ever seen a wind turbine in motion? 
Watching the blades as they whisk through the 
air. The sound of a quiet whisper as the Jacobs’ 

machine produces alternative energy for your home or 
business. The knowledge it must have taken to develop 
such a fascinating machine.
When did the wind systems come about? Well, back in 

1982, because of manpower requirements and capital re-
quirements to enter into wind farm applications, control-
ling interest was acquired by Control Data Inc.; Renew-
able Energy Ventures Inc. was established in 1983 for the 
acquisition of land, permits, and planning of wind farms. 
With the pending acquisition of Winco, an alternator and 
portable generator manufacturing company located in Le 
Center, MN, the corporate name of the company was es-
tablished as Earth Energy systems Inc. (EESI) to better 
reflect the nature of the corporation. Jacobs’ products in-
cluded all wind related components and Winco was the 
manufacturing facility and supplier of all generators and 
lighting standards. Both divisions marketed existing prod-
ucts under existing trade names and logo’s as divisions of 
EESI.
From 1980 to 1986 EESI sold approximately 1500 wind 

energy plants in the United States and 8 in other countries. 
It also set up five wind farms, three (3) in California and 
two (2) in Hawaii. Several factors contributed to the large 
number of sales in the United States. As mentioned previ-
ously, electric costs rose dramatically due to the oil crisis 
of the 1970’s and the resulting increase in oil and gas pric-
es. Also, homeowners, farmers and businessmen received 
Federal Income Tax credits and sometimes state income 
tax incentives for purchasing wind energy systems. Also 
the 1978 Federal Law (PURPA) regulation in the National 
Energy Act mandated that local electric companies were 
required to purchase excess electricity generated by wind 
turbines privately owned. In addition, many people real-
ized the long-term benefits of installing an energy system 
which did not have an adverse impact upon the environ-
ment and which used as its energy source a renewable re-
source.
In late 1985 and early 1986 Control Data decided to di-

vest itself of its wind energy division. It is believed this 
decision was based upon several factors - falling oil prices, 
repeal of Federal Income Tax credits for wind energy sys-
tems and the internal financial position of Control Data.
Wind Turbine Industries Corporation (“WTIC” or “Com-

pany”) was incorporated on May 28, 1986 as a Minnesota 
corporation. Beginning in 1986 Wind Turbine Industries 
Corporation, owned and controlled by Archie Pavek, pur-
chased all exclusive rights, title and interest in trademarks, 
patentable rights, trade secrets, technology, tooling,  engi-
neering and manufacturing drawings and all other docu-
mentation on the 10 thru 20kw wind generators, which 
include the Grid Intertie System and the Hybrid System. 
Currently due the increase in energy costs the sales in 

wind energy has increased dramatically. Also the aware-
ness of global warming, and the effect our current energy 
source has on our environment has greatly influenced the 
publics views on this type of alternative energy.
If you are interested in any other information on the 

Jacobs Wind System you can check out our website at 
www.windturbine.net or contact us at 952-447-6064.    e

Wind Turbine Industries
Jacobs® Wind Energy System
A Look into the Past and Present of Wind Energy
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A new product to help prevent diesel fuel gelling in cold 
weather is announced by Hugh Goulding, President 
of E TIP, Inc. Cold conditions often affect diesel fuel 

flow during start-up and in daily operations. When it is cold 
enough to cause gelling in the fuel over-the-road trucks, heavy 
machinery, automobiles, generators and other equipment that 
must operate in low temperatures can become disabled. The 
gelling plugs the filter preventing passage of the fuel. The only 
solution is to warm up the fuel until it flows again. It sometimes 
requires towing the equipment to an inside location or bringing 
a heater to the equipment site. The costs related to diesel fuel 
gelling can become expensive in downtime and in repair cost.
The Universal Filter PreheaterTM, offers a simple solution. It 

is a thin, flexible, silicone/fiberglass heating pad, that easily 
wraps around the filter housing to maintain full contact and 
to evenly transmit heat quickly through the metal of the filter 
housing helping to avoid the risk of diesel fuel gelling. It is an 
electric blanket for the fuel filter housing. It converts the metal 
filter housing into the heating element. This feature alone helps 
to reduce unnecessary downtime.
When it is time to change the filter element, the Universal 

Filter PreheaterTM is easily released for transfer to the new filter 
housing. Diesel fuel gelling and related problems are avoided. 
Drawing 85 watts it is available in 12vdc, 24vdc, 120vac, 

240vac and a dual grid 
model combining the option 
of powering with direct current or 
alternating current in the same Uni-
versal Filter PreheaterTM. Measuring 
4” X 7” it is designed to fit a diam-
eter of 2.5” to 4” (circumference of 
8” to 12”). A thermostat is standard 
on the 120v and 240v model.
Lube oil filter housings can be 

pre-heated before start up with the 
Universal Filter PreheaterTM to help 
avoid filter bypass in the warm up 
stage that may contribute to rod knock 
on start up. It also contributes to a faster 
equipment warm up and quicker full flow 
filtering. The Universal Filter PreheaterTM 
carries a three year materials and workmanship warranty. A 
standard 12vdc Universal Filter PreheaterTM is priced at $138 
each.
The cold weather products offered by the Universal Heater 

Co., Inc. help improve starting and operations and bottom line 
business performance. 
Include both the Universal PreheaterTM for engines, hydraulic 

systems, transmissions, gear boxes, etc. and the Universal Fil-
ter PreheaterTM in your cold weather package and be assured 
that you have selected a more effective and complete solution 
to cold weather problems.
E TIP represents and markets safety, security and maintenance 

products to a variety of customers throughout the US and the 
world. We have carefully assembled a family of related prod-
ucts available nowhere else.
Visit our website at www.etipinc.com to review our other prod-

ucts for Safety, Security and Maintenance or contact us at 800-530-
5064 or FAX 630-801-9569.  E mail to sales@etipinc.com       e

Stop Diesel Fuel Gelling
In Cold Weather

BTL Sales, Inc.

www.btlliners.com



www.ritzfamilypublishing.com                 Rocky Mountain/Heartland                  Western Farm, Ranch and Dairy • 31



TOLL FREE: (877) 525-2875
1745 Prospect • Washington, KS

www.herrsmachine.com

HERRS
MACHINE

HYDROSTATICS SINCE 1969

REBUILD OR EXCHANGE
Hydro Rebuilds On Combines • Swathers 

• Skid Steers • IH Loader Tractors. 
Rebuilt or exchange • Transmissions  Are Tested 

Save on our IH TA Special 
Package Deals on 

IH Torque Amplifiers & Related Parts.

WASHINGTON, (RuralWire) Keith 
Bolin, President of the American Corn 
Growers Association (ACGA). and a Bu-
reau County. III. corn and hog producer, 
today stated his organization’s opposition 
to several recommendations proposed by 
the U.S. Chamber of Commerce to scale 
back and/or eliminate critical domestic, 
renewable energy programs.

“ACGA vehemently opposes this non-
sense of’free trade’ which is to import-
the-cheapest product from wherever and 
we challenge the Chamber’s recommen-
dations.” said Bolin. “It is obviously po-
litically timed. The Chamber is piggy-
backing on Senator McCain’s incredibly 
obnoxious anti-farmer, anti-renewable 
fuel comments of the past week.”

The Chamber’s Blueprint for Secur-
ing America’s Energy Future (.http://
www.energy xxi.org’xxi/defau It) calls 
for “free-flowing trade” when it comes 
to renewable fuels and stresses that the 
54-cents-per-gallon tariff is “an impedi-
ment which poses a significant obstacle 
to ethanol imports.” the report said. Ac-
cording to the Chamber’s plan, biofuels. 
like ethanol, should be treated the same 
as other commodities in that the U.S. 
benefits in trading on an international 
level.
“Just look what the laissez faire “free 

trade at any costs” approach has done to 
our manufacturing sector.” added Bolin. 
“And. look what it has done to Ameri-
can jobs. not to mention the relationship 
to the “free trade” meltdown of the fi-
nancial mark ets which is tied directly
to that same philosophy.”
“Ethanol is homegrown energy. Home-

grown energy is what will enable this 
country to be more energy indepen-
dent and sustainable.” explained Bolin. 
“Ethano! lias created Jobs all over this 
country and this makes our nation more 
sustainable economically.”
“This is a national security issue, as 

well as a rural economic security issue, 
‘the U.S. must develop its alternative 
energy production base now. Corn will 
not always be the most economical eth-
anol feedstock. ACGA has always sup-
ported empowering local and regional 
homegrown alternatives, regardless of 
the feedstock source.” said the Corn 
Grower President.
“The Renewable Fuel Standard (RFS), 

the blender’s tax credit and the ethanol 
import tariff used to collect the funds re-
quired to provide the blenders’ credit on 
foreign ethanol may become obsolete at 
some point in the distant future. But. scal-
ing back and eliminating these critical 
programs now would risk short- circuit-
ing rural empowerment, the farm econo-
my and our national energy security.”
Join ACGA today and make a difference 

in your community. For more informa-
tion, or to help support our ongoing pro-
grams and initiatives, please visit or call 
202-835-0330’or 815-646-4040.   e

American Corn Growers Opposes U.S. Chamber
of Commerce Anti-Energy Plan
Corn Farmers Oppose Plan to Eliminate Domestic, Renewable Energy Plans
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A Fast, Safe, and Accurate Ul-
trasonic Pregnancy Tester 
for Hogs, Sheep, Alpacas, 

Llamas and more.
No lights to watch! No buttons to 

push!
Ultrasonic Pregnancy detection with 

the RENCO PREG-TONE is now a 
proven and accepted herd management 
technique.  Among the numerous ben-
efits are the following:
• Identification of feed-wasting non
   producers.
• Confirmation of pregnancy in
   animals purchased or sold.
• Savings resulting from increase in
  overall operating efficiency,
  permitting more efficient use of
  expensive farrowing installations.
The patented PREG-TONE uses high 

frequency sound waves called ultra-
sound to detect amniotic fluid present 
during pregnancy.  When this fluid is 
detected, the instrument produces a 
loud continuous tone.  When used on 
an animal which is not pregnant, the in-
strument produces an intermittent tone.  
The intermittent tone also indicates that 

good skin contact is being made. 
No guessing and no question.  Clini-

cally proven 100% accurate on nor-
mal sows, 97% accurate on ewes.
The RENCO PREG-TONE has been 

tested against other ultrasound instru-
ments by leading universities through-
out the world.  Their studies show the 
PREG-TONE as the superior instrument 
in both accuracy and ease of use (studies 
available upon request).
Testing may begin as early as 18 days 

with swine (large litters, 11-12 piglets).  
Open sows can be diagnosed as early as 
30 days.  Normal testing time in sows 
and gilts is 30-73 days.  
Pregnancy testing in ewes can begin as 

early as 30 days, with positive diagnosis 
made by 45 days.  Normal testing time 
in ewes is 30-120 days. Testing on large 
New Zealand White rabbits can begin at 
10 days.
Loud, easy to hear tones.
During testing, no lights are used, no 

buttons are pushed, thus attention is not 
diverted from the animal.  A short in-
termittent tone indicates good contact, 
while a loud continuous tone indicates 

pregnancy.  Since the PREG-TONE 
uses only loud easy to hear tones to indi-
cate both pregnancy and non pregnancy, 
it can be clipped on the belt or kept in 
a pocket.  The PREG-TONE does not 
need to be seen or held during testing.
Rechargeable NiMH batteries 

(NEW).  Low battery indication.
Specially chosen by Renco Corporation 

to assure long life, the battery pack will last 
for years and give many hours  of testing 
on one overnight charge.  Renco’s own 
unique circuitry causes the PREG-TONE 
to turn itself off when the battery needs 
recharging, assuring the user against erro-
neous readings due to insufficient power.   
Battery charger is included.
Rugged all-metal construction... 

Small enough to slip in your pocket.
All-metal construction guarantees 

against interference by radio waves in 
the atmosphere, a major accuracy prob-
lem with some ultrasound instruments.  
Constructed of heavy gauge alumi-
num for ruggedness and ease of clean-
ing, the RENCO PREG-TONE is still 
lightweight and small enough to slip in 
your pocket. Contact us today!       e   

RENCO CORPORATION • PREG-TONE®
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M. Meyers & Associates has 
been in the tire recycling 
business since 1995, spe-

cializing in the processing of nylon 
truck tires for various industrial and 
agricultural applications. We offer 

100% nylon, bias ply truck-tire side-
walls to the farming industry as a wel-
come alternative to handling whole 
tires used for trench silo and bunker 
coverage. Originally servicing Ameri-
can University Dairy Extension De-

100% Nylon, Bias Ply Truck Sidewalls

beef-dairy

partments, we have since expanded by 
supplying our unique product to the 
dairy and beef farming communities. 
We have eight tire-processing facilities 
throughout the United States, shipping 
approximately thirty loads of bias ply 
truck-tire sidewalls each month.  
With the ever-increasing demand 

for our product vastly greater than 
the available supply, we offer year-
round delivery. Upon placing an or-
der, freight costs are guaranteed not 
to increase, even if fuel costs rise by 
the delivery date. Working with nylon 
truck-tire sidewalls makes sense: no 
sharp wires, no water, stackable, re-
duced labor (truck vs passenger tires) 
and an ideal working weight.  As well, 
we offer multiple load discounts, no-
interest financing and long-term de-
livery programs.  For those who wish 
to convert to nylon sidewalls, but are 
wary of the labor and cost of discard-
ing existing tires, we have several 
cost-effective suggestions to allevi-
ate their concern. Farmers with vision 
have come to realize it is essential to 
place their order well in advance of 
their needs. 
When using these 100% nylon side-

walls (no metal / no wires), farmers 
wonder why they have used whole 
tires that trap stagnant water, viruses 
(West Nile Virus), mosquitoes and 
other critters. This is a one-time in-
vestment allowing you to work more 
efficiently with improved safety and 
hygiene, saving back-breaking labor 
and headaches, while minimizing the 
risk of silage spoilage.  
With thousands of satisfied American 

dairy and beef farmers working with 
our product, we would be pleased to 
provide you with referrals.
Reserve now for spring and fall 

2008.
Danny  1-888-581-5488
E-mail: nadler@videotron.ca
Marvin 1-888-486-0251
E-mail: marvinmeyers31@vdn.ca         e
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“Calf Claim” helps new cattle mothers and their calves get off 
to a compatible relationship. “Calf Claim”, a granular product, 
encourages even the most apathetic cows to respond appropri-
ately to their newborns. It is smeared or sprinkled on the calf 
during the tough bovine debut when there’s extra stress usually 
involving a young, first-time mother who can’t get the calv-
ing job done on her own. In livestock, sometimes you have a 
problem with the mother claiming the young, and some will 
even attack them. Heifers are the worst. It’s a mess if a heifer 
doesn’t claim her calf. If the calf doesn’t nurse, it can’t absorb 
the antibodies it would get from the colostrum.
When the “Calf Claim” is sprinkled on the back of the new-

born livestock, it makes even the most reticent mothers recep-
tive to their young. The mother smells the licorice-laced prod-
uct and dries off the baby as she licks it. This contact stimulates 
the baby’s respiration and heartbeat. The calf stands up and the 
cow lets it nurse. 
“Calf Claim” has been used on foals and lambs, but is most 

successful with beef and dairy calves born under stress to first 
time mothers. When used routinely on calves that need pulled, 
it helps the cow or heifer to start licking. The product works 
best if the dam and baby are penned in a small area, about 
10x15 feet, and  sprinkle some “Calf Claim” then rub into its 
hair. It also helps to dampen the calf’s back to make it stick. 
“Calf Claim” is bottled in five-ounce plastic containers and 
distributed for sale by veterinarians and veterinary suppliers 
across the Unites States and Canada. It sells for around $12 a 
bottle and is good for up to 10-12 calf situations. Demand is 
heaviest in the spring, although it has found favor with West-
ern-fall calving herds. 
This spring, there’s even more of an incentive than usual to 

do everything possible to save newborns. Each fresh, young 
bovine face emerging on the scene represents a pretty valuable 
addition. The market for young calves is hot, and perhaps has 
never been hotter. It’s a good time to take  precaution and  care. 
So having something that prevents calf abandonment is essen-
tial. “Calf Claim” is an answer to an old problem. Order “Calf 
Claim” today from your veterinary distributor. You may phone 
(641) 464-2202 or Fax: (641) 464-2254 for more information.
History 
Through the years, we at the Mt. Ayr Veterinary Clinic have 

manufactured and distributed a flavored powdered product “Calf 
Claim”™. “Calf Claim” is a bonding agent that is sprinkled on 
and rubbed into the hair of a newborn calf. The aromatic scent 
from the product attracts and entices the cow to lick and clean 
the calf stimulating bonding. It is highly successful in cattle and 
horses and somewhat successful in sheep and swine. 
We are very proud of the article written about “Calf Claim” 

and the many letters received from people telling of their use of 
the product. However, nobody has ever asked about its history. 
“Calf Claim” is a formulation of a product worked up by Joe 
Graham, D.V.M. of Milo, Iowa. Dr. Graham has been practic-
ing veterinary medicine since the 1940’s and compounded his 

product one dose at a time, as there was a need for it. 
After a tour of duty with the U.S. Army, I joined my class-

mate. Dr. Max Mekus in a general veterinary practice in Mt. 
Ayr, Iowa. Shortly after starting practice. Dr. Mekus introduced 
me to the mixture that his Uncle Dr. Graham had compounded 
and I was impressed with all the success that local cattlemen 
were having using the product. Many were repeat customers 
stopping by the clinic asking for one or more doses of our calf 
claimer, as they called it. 
Out of necessity, we formulated a new process of compounding 

to batch produce the calf claimer to meet the demand. At this 
time, it became a permanent part of our O.B. grips. After a suc-
cessful delivery of a newborn the question of “What are you do-
ing Doc?” soon changed to “Did you put Calf Claimer on Doc?” 
In 1978, we trademarked the name “Calf Claim” and started to 

market our product thru some of the smaller veterinary product 
distributors that called upon us. The rest is history, and we now 
have distribution in the United States and Canada. About the only 
advertising of the product has been its success. “Calf Claim” has 
actually sold itself. In, 2003, our formulation was changed a lit-
tle. We have removed the animal by products as the carrier and 
changed to a vegetable carrier. This change was prompted be-
cause of the fear of mad cow disease. John L. Peters, D.V.M. e

Mt. Ayr Vet Clinic & Vet Products
Vet’s Product Fosters Togetherness In Cattle
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Biogenetic Services, Inc., an 
animal and plant protein/DNA 
testing business located in 

Brookings, South Dakota, recently an-
nounced the introduction of a new DNA 
blood test for determining resistance 
versus susceptibility to BSE (Mad Cow 
disease) in cattle.  Breeders and produc-
ers now have a powerful tool available 
to help them identify, select and breed 
resistant animals to thereby improve the 

Biogentic Services, Inc.
level of resistance to Mad Cow disease 
in U.S. cattle populations.
The immediate benefit to cattle breed-

ers and producers and ultimately to con-
sumers is that selective cattle breeding 
programs will lead to cattle populations 
with higher levels of resistance to BSE 
(Mad Cow disease).
Thus, it is abundantly clear that this 

DNA blood test is a powerful tool ca-
pable of rapid identification of cattle 

possessing genotypes associated with 
phenotypic expression of BSE and that 
the information obtained with this tool 
is invaluable to both the domestic cattle 
industry as well as to consumers and 
their human health.
To obtain additional information about 

services and prices visit www.bioge-
neticservices.com,  Email:   biogene@
brookings.net, call 1-800-423-4163 or fax 
605-697-8507.                               e

Kristin Hogan, Tillamook, Ore., 
has been crowned the 54th Na-
tional Jersey Queen.

Hogan, active in Jersey youth projects 
since purchasing her first Registered Jer-
sey™ calf at the age of 6, was presented 
the Charlene Nardone Crown by 2007 Na-
tional Jersey Queen Rachel White on No-
vember 8 during the All American Junior 
Banquet in Louisville, Ky.
She will represent Jersey breeders for the 

next year with her participation in events 
such as the Annual Meeting of the Ameri-
can Jersey Cattle Association, World 
Dairy Expo and The 57th All American 
Jersey Show & Sale.
The National Jersey Queen contest last-

ed two days with 10 young women from 
across the country competing for the 
coveted crown. Participants had to pass 
a general dairy knowledge test, were in-
terviewed by a panel of judges, and pre-
pared a two-minute video presentation 
that demonstrated their ability to represent 
the Jersey breed through public speaking. 
The National Jersey Queen Development 
Fund provides scholarships of $500, $300 
and $200 to the Queen and two alternates.
Kristin is the daughter of Dave and 

Rita Hogan, producers to the famous 
Tillamook County Creamery Associa-
tion. She attends Oregon State University, 
where she is president of the Dairy Club 
and Executive Vice President of the Agri-
cultural Executive Council. As a member 
of the OSU dairy judging team, she was 

high individual at the North American 
International Livestock Exposition col-
legiate dairy judging contest in 2007, and 
earned All-American honors at the 2008 
national intercollegiate contest in Madi-
son, Wisconsin.
Kristin received the American FFA De-

gree in 2007, and served as president at 
both the chapter and district levels. She 
was also the 2005 Oregon FFA Dairy En-
trepreneurship Dairy Proficiency Award 
winner with her herd of 26 Registered 
Jerseys™.
Through her various roles as an ambassa-

dor for the dairy industry, Kristin says that, 
“It was my job to explain the process from 
cow to cup and assure the public that we 
produce healthy, wholesome products, and 
that we care about them—the consumer—
as well as everyone else who is involved 
from field to fork, or grass to glass.”
The first alternate National Jersey Queen 

for 2008 was Julie Ann Ozburn, from No-
lensville, Tenn. She is the daughter of Jim 
and JoAnn Ozburn and a third-generation 
Jersey dairy farmer.
2008 has been a most eventful year for 

this busy young lady, being the state win-
ner in FFA Dairy Entrepreneurship Pro-
ficiency; high individual in the state 4-H 
dairy judging contest; and winner of se-
nior showmanship at the Tennessee State 
Fair Dairy Show. Julie promotes the dairy 
industry on a regular basis through pre-
sentations such as, “A Day on Our Dairy 
Farm: How Does Public Perception of the 

American Farmer Affect Agriculture?”She 
attends the University of Tennessee, Mar-
tin, majoring in agriculture business.
Selected as second alternate Queen was 

Katie Wirkus, the daughter of Allen and 
Barb Wirkus of Athens, Wis. Katie says 
that she fell in love with Jerseys before she 
could even walk. Her first show was at the 
age of 3, in the Parish 1 Tiny Tots Show. 
She is now a student at the University of 
Wisconsin, River Falls, a member of three 
national academic honor societies, and al-
ways on the go promoting the Jersey breed 
as this year’s Wisconsin Jersey Queen.
After their selection on November 8, they 

presented awards for the National Jersey 
Jug Futurity and The 56th All American 
Jersey Show, plus assisted with the clerk-
ing of The All American Jersey Sale.
About the American Jersey Cattle
Association
The American Jersey Cattle Association 

(AJCA) was organized in 1868 to improve 
and promote the Jersey breed of dairy 
cattle. It is the oldest dairy breed registry 
organization in the United States and pro-
vides services to approximately 125,000 
cows in 1,100 herds across the country.
The association has made strategic invest-

ments in Jersey youth since 1958 when it 
created the National Heifer Sale to provide 
annual funding for educational programs, 
recognition awards and scholarships.
For more information on AJCA programs 

and services, visit its web site at www.
usjersey.com or call 614/861-3636.     e

Oregon Jersey Youth Crowned
National Jersey Queen
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Pearson Livestock Equipment is 
proudly moving into its 45th year 
of producing quality equipment 

for the livestock industry.  Our hydraulic 

chute has been on the market for 4 years 
and has been received with excitement!  
Last year we are adding a kit which will 
make any Pearson alley hydraulic by go-
ing from the chute controls with the pow-
er beyond capability.   The valve for the 

alley is mounted top front center, where 
it can be controlled from either the right 
or left catwalk of the alley.  The screw 
jack on the alley is replaced by a hydrau-

lic cylinder, which will adjust the inside 
width of the alley from 16” to 30”.
This simple hydraulic package can be 

put on any of our alleys that are equipped 
with the screw jack for adjustment.  If 
you already have a hydraulic chute you 

Pearson’s Continues Keeping Pace With
Livestock Industry’s Demands In 2008

may put our alley behind it and come 
from the chute valves with the power 
beyond to control the alley.  Chutes and 
alleys can be powered by the hydraulics 
off most tractors or can be ordered with 
an eight horse Honda engine or single 
phase 220 V motor.
Pearson’s offers a complete line of Cat-

tle Working Equipment, including our 
“Original” Straight-side Manual Chute, 
AI extension, the “Original” Pearson 
Automatic Headgate, Working Tubs and 
Alley.  We also produce a complete line 
of Bison Handling Equipment.  Quality 
products and customer satisfaction con-
tinue to be our goal.  
For more information on any of our 

equipment or inquiring about a dis-
tributorship or dealership, call (308) 
645-2231 or e-mail us at pearsonsinc@
nebnet.net                             e
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If you have ever struggled to put calf 
nipple on a bottle then Wadsworth 
Manufacturing who has been the 

leader in delayed castration products has 
the item for you. What started as a very 
simple design change to make placing a 
rubber nipple on the bottle much easier 
has led to many innovations that make 
our nipple very unique. We have dis-
cussed issues from the vent to the shape 
of the tip with users that feed one or two 
calves a year to the users that feed thou-
sands per day. We really think we have 
put together the nipple that addresses 
all of the feedback we have received.  
Starting at the tip of the nipple, ours has 
smaller diameter right at the tip and gets 
bigger as it gets closer to the base. This 
makes it easier for a brand new calf to 
get it positioned in its mouth. We have 
also went with a softer material and gave 

it a texture that feels more natural.  The 
vent design has a very broad base and 
a slit that works together with the ac-
cordion style ribs to open and shut with 

movement as well as suction to increase 
the airflow. This helps the larger more 
aggressive calves get the air they need 
to drink faster.  These ribs also aid in the 
nipple staying on the bottle because they 
absorb all of the side pressure that pulls 

the nipples off. This lets you carry the 
bottles of milk by the nipple without the 
worry of them pulling off. The built in 
angle inside the base where it attaches to 
the bottle helps the user by lining up the 
nipple and forcing the nipple to stretch 
around the bottle lip. Our nipple goes 
on the bottle with a gentle push. What 
we believe to be a one of the greatest 
functions of our nipple is the fact that 
we can buy back used or wore out prod-
uct and recycle it to make new nipples.  
It is great to make a product that has a 
built in solution for what to do with it 
when it has lived through its life expec-
tancy, which by the way we are find-
ing to be longer than other nipples. It 
doesn’t help anybody to just throw them 
away. For more information give us a 
call at (800)535-2428 or look us up at 
www.CattleBanders.com             e

Wadsworth Mfg. – EZE Bloodless Castrators

A total of 54 students from 12 
southern colleges and univer-
sities participated in the third 

annual Southern Regional Dairy Chal-
lenge, November 20 through 22 in 
Statesville, N.C.
The Southern Regional Dairy Challenge 

is an innovative two-day event designed 
by professionals from allied industry and 
university educators to bring classroom 
training to life in the real world for stu-
dents preparing for dairy careers.
North Carolina State University hosted 

the 2008 contest, drawing participants 
from Alabama A&M University, Berry 
College, Clemson University, Ferrum 
College, University of Florida, Univer-
sity of Kentucky, Louisiana State Uni-
versity, Mississippi State University, 
North Carolina State University, Virgin-
ia Tech, West Virginia University, and 
Western Kentucky University.
“The regional Dairy Challenge, while 

offering a competitive format, is more 
about educating students about dairy 
farm evaluation and working with stu-
dents from other universities,” says 
contest planning committee chair Dave 

Winston of Virginia Tech. “Students 
learn a great deal in the process.”
A key objective, Winston, continued, 

is to present students with a real-life 
situation that stresses the importance of 
teamwork and professionalism. Teams 
of students from the different universi-
ties were formed to conduct a compre-
hensive evaluation of a working dairy 
farm. Afterwards, teams presented their 
analysis and prioritized opportunities 
for improvement to a panel of expert 
judges and the dairy owners.
Hosts for this year’s Southern Regional 

Dairy Challenge were Reid Gray, of 
Grayhouse Farms, Stoney Point, N.C., 
and Dennis Leamon, owner of Lucky L 
Jerseys near Statesville.
What They Did During The Challenge
Students arrived at the Holiday Inn con-

ference center on the afternoon of Novem-
ber 20. After check-in and registration, 
participants were split into mixed-univer-
sity teams. Teams got to know each other 
over dinner and then participated in team-
building exercises led by Dave Winston. 
Winston worked with students to discover 
their teams’ strengths and capabilities, 

examine ingredients of effective teams, 
and evaluate team members’ personality 
styles. “I was impressed with the cama-
raderie that developed among students 
from different institutions after only being 
together for such a short period of time,” 
comments Winston.
The next morning, teams received de-

tailed production, financial, nutrition and 
reproduction records, and left for their 
farm visit to evaluate cows, facilities and 
management practices. After a two-hour 
farm visit, teams returned to the hotel to 
analyze their data and develop recom-
mendations for improvement. Each team 
prepared a 20-minute presentation that de-
tailed their observations and suggestions. 
The evening concluded with dinner at the 
Iredell County Ag Center, following by 
bowling at Statesville’s Plamor Lanes.
On the program’s final day, each team 

presented its evaluation and recommen-
dations to a panel of industry judges. 
Teams were ranked as platinum, gold or 
silver, based on how well they worked as 
a team and how effectively their presen-
tations of strengths and opportunities for 
the dairy operation matched the judges’ 

Third Southern Regional Dairy Challenge Draws 
54 Students From 12 Schools
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evaluations. When teams were not pre-
senting, they toured the farm they had 
not evaluated for the competition.
The Dairy Challenge ended with dinner, 

entertainment and an awards ceremony at 
Stamey Farms in Statesville. Participants 
and coaches were welcomed by Dr. Todd 
See, head of the Animal Science Depart-
ment at North Carolina State University, 
who congratulated them on their excel-
lent performance throughout the event.
Awards
Dairy Challenge teams are named in 

recognition of sponsoring businesses 
and organizations.
Receiving first place Platinum awards were:
· Team Select Sire Power: Aaron Horst, 

Virginia Tech; Matt McCombs, West 
Virginia University; Brittany Mixson, 
Clemson University; Felicia Taylor, 
Western Kentucky University; and Alli-
son Vignes, Louisiana State University.
·  Team American Dairy Science Asso-

ciation: Natalie Davis, Louisiana State 
University; Samantha Davis, Virginia 
Tech; Jennifer Devine, Berry College; 
Jessica Leonard, North Carolina State 
University, and Andrew Mains, Univer-
sity of Kentucky.
Second place Platinum awards went to:
· Team Southern States Cooperative: 

Abby Burns, North Caronlina State Uni-
versity; Keegan Gay, University of Ken-
tucky; Hayley Hollier, Louisiana State 
University; Ivy Roberts, Berry College; 
and Decima Washington, Alabama A&M.
· Team Genex: Ryan Haines, Virginia 

Tech, LaQuanda Hall, Alabama A&M 
University, Amy Hoback, Ferrum Col-
lege; and Candace Munz, University of 
Florida.
Gold award teams were:
· Team Dairy Farmers of America: Randi 

Black, University of Kentucky; Kari Bot-
kin, Ferrum College; Ashley Fairchild, 
North Carolina State University; and Jessie 
Nickerson, West Virginia State University.
· Team ABS Global: Sara Coleman, 

Clemson University; Karl Wesley 
Henry, Jr., Alabama A&M University; 
Amanda Holaday, Western Kentucky 
University; Amanda Stowers, Missis-
sippi State University; and Marlene 
Tremblay, University of Kentucky.
· Team New Frontier Bank: Kather-

ine Anderson, Ferrum College; Nancy 
Chenault, University of Kentucky; Ash-
ley Massagee, University of Florida; 
Christopher Ragland, Alabama A&M 
University; and Anthony Roe, Western 

Kentucky University.
· Team Zinpro Performance Minerals: 

Megan Bullard, Mississippi State Uni-
versity, Stephanie Croyule, University 
of Florida, Simone Kennedy, Clemson 
University; Lucas Krueger, Alabama 
A&M University; and Autumn Spencer, 
Ferrum College.
Teams receiving Silver awards were:
· Team Southeast DHIA, Inc: Morgan 

Bullard, Mississipi State University; 
Ashley Dozier, Alabama A&M Universi-
ty; Laura Gaver, Virgina Tech; and Beth 
Hudson, Western Kentucky University.
· Team Merial Ltd.: Ethan Bloomfield, 

West Virginia University; Mallory Edi-
son, Berry College; Ana Ferrer, Missis-
sippi State University; Brandi Roebuck, 
Alabama A&M University.
· Team Dairy Production Systems: Sar-

ah Baker-Walker, Berry College; Deir-
dre Bowie, Alabama A&M University; 
C.J. Middleton, University of Florida; 
and Brandy Puckett, Ferrum College.
· Team Agway Foundation: Kristen Glos-

son, North Carolina State University; Les-
lie Johnson, Alabama A&M University; 
Sarah Pogue, Berry College; and Sarah 
Thomas, Western Kentucky University.
Afterwards, most students echoed the 

comments of one individual who said, 

“This was a great program overall and 
had great experiences that will benefit 
me in the future.”
About Dairy Challenge
Eastern Kentucky University, Western 

Kentucky University, and the University of 
Kentucky will jointly host the 2009 South-
ern Regional Dairy Challenge. To become 
a Southern Regional sponsor, contact Gary 
Hay at ghay@agcenter.lsu.edu. All contri-
butions are tax-deductible to the full extent 
of the law. Contributing sponsors are rec-
ognized on the Dairy Challenge web site, 
as well as programs and news stories is-
sued throughout the year.
The Southern Regional is one of four 

regional contests under the guidance and 
support of the North American Intercol-
legiate Dairy Challenge. The NAIDC 
mission is to facilitate education, com-
munication and an exchange of ideas 
among students, agribusiness, dairy pro-
ducers and universities that enhances the 
development of the dairy industry and its 
leaders.
The 2009 national Dairy Challenge 

contest will be held March 27 and 28 
in Syracuse, N.Y. For more informa-
tion, visit www.dairychallenge.org 
or contact Molly J. Kelley, Executive 
Director, at naidc@wdexpo.com.    e
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equine

The Oaks of Lake City Eques-
trian Center is showing off their 
horse sense by sponsoring a va-

riety of dressage, team roping and rein-
ing shows throughout the 2009 Florida 
show season. The Oaks, which is home 
to the O’Connor Signature Equestrian 
facility, supports the Florida equestrian 
community through show sponsorships 
and through clinics held at their state-of-
the-art country-club equestrian facility 
located at The Oaks of Lake City.
The Oaks is pleased to sponsor classes 

at several shows held at the Jacksonville 
Equestrian Center. They include the 
December 2008 Dressage on the First 
Coast, the 2009 NTLR Team Roping 
Championship and the 2009 Reining 
Classic at the Jacksonville Equestrian 
Center.
“The Jacksonville Equestrian Center 

is proud to add The Oaks to our list of 
great sponsors. The opportunity to be 
able to work with this first class orga-
nization is exciting. The horse commu-
nity will benefit from great prizes and 

will value the relationship that we have 
put in place. We look forward to a great 
relationship with The Oaks!” said Lesa 
Williams, Jacksonville Equestrian Cen-
ter SMG Assistant General Manager.
The Oaks is also excited about sponsor-

ing FEI classes from December through 
April at the Gold Coast Dressage Asso-
ciation and Wellington Classic Dressage 
Shows at the Jim Brandon Equestrian 
Center in Wellington. John Flanagan, 
sponsorship director of the dressage 
shows, is also pleased that The Oaks of 
Lake City supports the equestrian com-
munity. “We’re happy to have The Oaks 
on board and we’re looking forward to a 
great season,” he said.
The Oaks of Lake City is home to the 

O’Connor Signature Equestrian facil-
ity developed by Bradley Dicks, who 
decided to bring the first equestrian 
country-club community to Lake City. 
Olympians Karen and David O’Connor 
have designed and put their stamp on 
the community, whose standards reflect 
their commitment to an equestrian facil-

ity designed to offer residents the finest 
in equestrian lifestyles.
The Oaks Equestrian Facility also 

hosts clinics throughout the year at their 
covered arena, which features a climate 
controlled viewing lounge alongside 
the ring. The facility recently hosted a 
full house clinic with classical dressage 
instructor Walter A. Zettl and will soon 
host a clinic with nine-time world rein-
ing champion Jon Ingram and his son 
Seth.
Professionally managed by Equestrian 

Services, LLC, the 33-stall barn, a 122’ 
x 225’ covered riding arena, a 60 foot 
covered round pen with world-class 
footing, 15 miles of looped trails and 
the O’Connor designed 11 acre cross-
country jumping course will offer resi-
dents a variety of equine disciplines and 
the opportunity to train or pleasure ride 
their horses in a safe and comfortable 
environment. 
For more information on The Oaks 

of Lake City, visit their website at 
www.theoakslakecity.com.      e

The Oaks of Lake City Gears Up For
2009 Equestrian Sponsorships 

Zephyr’s Garden Anti-Fungal Salve Rated 
“Top Product of the Year”

marketing business and she also had 
a degree in Landscape Architecture. 
Combining her extensive knowledge 
of plants with what she already knew 
about pharmaceuticals, Topakas de-
veloped her new herbal based “chemi-
cal free” horse care product company, 
Zephyr’s Garden. 
The transition to the horse care busi-

ness was a natural move for Topakas.
During a recommended pasture lay-

up for White Line Disease in Zephyr, 
her 17-hand Belgian Warmblood, she 
observed his slow-to-no response to 
the chemical based products she ap-
plied to ease itching bug bites, heal 
cuts and cure scratches and rain rot; 
aliments that normally accompany an 
equine pasture lay-up.
“He was environmentally sensitive 

Georgette Topakas, president of 
Zephyr’s Garden, introduced 
her all natural chemical free 

horse care products in April 2008. Less 
than six months later, California Riding 
Magazine had tested her Anti-Fungal 
Salve and rated it their “Top Product of 
the Year “in the October issue.
Topakas had been instrumental in 

growing her family’s successful Boul-
der, Colorado based pharmaceutical Continued on page 43
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For more information contact your
local                       Feeds dealer.

(580) 595-1494 Cell 
(580) 678-8705 

Elgin, Oklahoma

Premium Feed Supplements

1 800 327 9222
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Miniature Horses Delight Crowds While
Marching In Chicago’s Thanksgiving Day Parade 

A group of fuzzy and adorable minia-
ture horses became instant fan favorites 
when they marched in the 75th Annual 
McDonald’s Thanksgiving Day parade 
in downtown Chicago on Thanksgiv-
ing Day. Lennie Bertrand, of Bertrand’s 
Miniature Horse Ranch, brought 21 
miniature horses to march in the parade 
much to the delight of the 400,000 plus 
spectators who came out to enjoy Chi-
cago’s favorite tradition.
Bertrand said it was his 11th year to 

bring his miniature horses to the parade, 
and he had friends from as far away as 
California, Georgia and Ohio call him to 
say they saw his small equines march-
ing down Chicago’s State Street. The 
parade, which is televised in over 75 
million homes, gives viewers all across 
the country the chance to enjoy the min-
iature horses as well as Ronald McDon-
ald, Santa Claus, marching bands, giant 
inflatable helium balloons and a cast of 
thousands that take part in the annual 
event.
“The parade organizers hold an in-

formal poll at the end of the parade in 
which they ask the fans which parade 
group they liked the best and our min-
iature horses came in second,” Bertrand 
said. “We were the second favorite be-

hind the Budweiser Clydesdales, but it’s 
tough to beat the Clydesdales.”
Bertrand’s Miniature Horse Ranch, 

from Watseka, Illinois, has made partic-
ipating in the parade a family tradition 
that includes inviting city children to 
help lead the miniature horses along the 
parade route. “It’s fun and interesting 
for the fans because we let them reach 
out and pet the miniature horses,” Ber-

trand said. “A lot of people have never 
had the opportunity to touch a horse, es-
pecially ones so little.”
Strutting their stuff in the Chicago pa-

rade is a great way for Bertrand’s minia-
ture horses to act as ambassadors for the 

breed. “We have to get up at 2:30 in the 
morning to take part in the parade, but 
it’s worth it to see how excited the kids 
get. The miniatures are so little and the 
kids along the parade route aren’t scared 
of them,” Bertrand said.
The Thanksgiving Day parade, which 

was extended to three hours this year, 
showcases a variety of equestrian breeds 
and groups. Although the big Clydes-
dales may impress the parade goers, it 
is the small equines that win the hearts 
of the spectators. “We are one of the few 
horse events that are asked back every 
year,” Bertrand said, adding that his 
miniature horses are always a hit.
The American Shetland Pony Club and 

The American Miniature Horse Registry 
is a non-profit organization established 
to preserve and refine the bloodlines of 
these small equines and promote the 
enjoyment of these small equines. Rec-
ognized as the oldest and most versatile 
registry in the United States, the Ameri-
can Shetland Pony Club and The Ameri-
can Miniature Horse Registry offer a va-
riety of programs for Shetland Pony and 
Miniature Horse enthusiasts of all ages.  
Visit their website at www.shetlandmin-
iature.com or write 81-B East Queen-
wood Road, Morton, IL 61550.     e

Photos: Miniature horses from Bertrand’s Minia-
ture Horse Ranch take part annually in Chicago’s 
biggest holiday tradition, the McDonald’s Thanks-
giving Parade. (Photos courtesy of Bertrand’s 
Miniature Horse Ranch)

Rio Hondo Livestock & Farrier Supply

Rio Hondo is family owned and 
managed by Richard and Lynn 
Brook. Rio Hondo is Spanish 

for the “deep creek” running through the 
Brooks’ ranch situated in the Snake River 
Valley of southern Idaho, 4.5 miles west 
of Buhl, along Scenic Highway 30.           
The Brooks have been in the ranching 

and farrier business for 35 years, having 
complete knowledge and expertise 
pertaining to the horse shoeing  industry 

including distinctive brand name tools 
and supplies. They also include their 
son and daughter, Rick and Suryia 
in the daily operation of the business 
emphasizing friendly service and customer 
satisfaction.
The Brooks’ thorough knowledge and 

experience in cattle ranching has prompted 
them to offer consumers Hi-Hog, “The 
Outstanding Brand” in farm and ranch 
livestock handling equipment. Rio Hondo 

will be the only provider of Hi-Hog 
equipment in Idaho. An “onsite” equipment 
display offers consumers a “no obligation” 
demonstration with the opportunity to 
check out the high quality and ease of 
handling this exclusive equipment offers.
Rio Hondo would like to take this 

opportunity to thank all of our customers 
for their support and patronage. We 
appreciate your business, and look forward 
to supplying your needs in the future.    e
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show horse, having lived most of his 
life in a stall,” said Topakas. “We 
called him “The Orchid.” That sum-
mer he had so many bites and his reac-
tion was so severe it looked as if he 
had hives.”
She also noticed his feet were not 

growing as quickly as she would have 
liked. Topakas knew the essential oils 
of lavender and rosemary create circu-
lation so she went to work combining 
the herbs with an extra virgin olive oil 
and an unrefined beeswax “carrier.” 
While rubbing this new salve into his 
coronary bands she actually felt the 
heat at the site of application. 
What looked like an insurmountable 

problem turned into a solution for 
Zephyr and many horses to follow. 
The Anti-Fungal Salve Topakas even-
tually created inspired her to create 
her Healing Salve I and Healing Salve 
II. Careful to distinguish between the 
color and skin sensitivity of chestnuts 

and grey horses, the Healing Salve II 
does not have the essential oils of lav-
ender and tea tree that can irritate and 
tend to tinge light hair yellow when 
exposed to the sun.
The White Line lay-up for Zephyr be-

came a springboard for her new com-
pany. As new needs arose, Topakas de-
veloped innovative healing salves and 
topical remedies for aching muscles 
and sore legs, calmness and energy. 
She was also determined not to have 
her daughter handling chemicals when 
she helped care for the horses. 
“I did a tremendous amount of re-

search and started experimenting with 
every herb I knew had healing proper-
ties,” she adds. “We are constantly de-
veloping and testing new products.”
Zephyr’s Garden horse care products 

are a welcome solution to ease the dis-
comfort of our equine companions. Early 
testimonials also state many of the Zeph-
yr’s Garden products work on humans 
as well as their equine counterparts! An 
added benefit and critical to horse own-
ers, is that all the healing salves (Itch, 
Anti-Fungal, Healing I & II) contain 

herbs that stimulate hair re-growth. 
Included in the steadily growing in-

ventory of Zephyr’s Garden products 
are several varieties of soothing mas-
sage and healing oils along with mood 
sprays that work to relax, uplift and 
promote an inner calmness in horses. 
Already tested and slated for market 
launch in January 2009 are Zephyr’s 
Pure & Simple Fly Spray, Zephyr’s 
Sore Muscle Gel and Zephyr’s Sore 
Muscle Liniment. Each product has 
been tested for two years on horses 
that are showing at all A-circuit horse 
shows.
In a world of immediate gratification 

and quick fixes, the “herbal fix” has 
proven itself to be effective through-
out the centuries. Under the continu-
ous testing and thoughtful develop-
ment of a devoted inventor, Zephyr’s 
Garden horse care products may prove 
to be the answer many horsemen (and 
horses) have been looking for.
For more information on Zephyr’s Gar-

den visit www.ZephyrsGarden.com, 
call 805-969-7059 or e-mail custom-
erservice@zephyrsgarden.com.     e

Zephyr’s Garden
Continued from page 40
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marketplace

agriculture

Leone Redi-Mix Sand & Gravel
SRG’s Landscaping Supply

2450 E. Main St.
Trinidad, CO 81082
(719) 846-9349

 Colorado Hay Probe
Popular “Push In” Design

Model 2001-See website for pricing 
www.udyone.com  
UDY Corporation  

201 Rome Court, • Fort Collins, CO 80524
Voice: 970.482.2060 • Fax: 970.482.2067

 5 models to
choose from.

Houston, TX Woodland, CA
Temple, TX Longmont, CO
Farmer City, IL Independence, MO

24x24 $4990
30x40 $9483
40x60 $16634
50x100 $28640
70x125 $46686

24x40 $7470
30x50 $10848
45x80 $22511
60x120 $39995
80x150 $63075

hundreds of other sizes!

24x30 $5775
30x40 $8270
40x60 $13469

24x40 $6942
36x50 $10929
45x80 $19066Wood framed at lower cost. 

www.strat-o-span.com 
Strat-O-Span Bldgs. Inc. 

7980 Old Hwy. 50 
Breese, IL 62230 

Toll Free 800-851-4550 
fax 618-526-2584

STEEL COLUMN & 
RAFTER BUILDINGS

www.butterflysupplyinc.com

lil’ house
“Outside”

Wood Burning Heater
• No Dirt
• No Ashes
• No Wood In House
• No Loss Of Space
• No Insurance
  Problems

Excellent for Mobile Homes Too!
“Warm Up To Wood Heat”

$1545.00

(800) 543-2837
Manufactured by:

Newman Assoc.
HCR 69, Box 1675 
Ironton, MO 63650

Factory Direct

SEEING RED?!
You probably are if you’re not using 

color in your advertising.
Contact the Western Farm, Ranch
& Dairy Magazine and get noticed! 

1-800-330-3482
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Black’s Concrete Grooving
& Hoof Trimming

35 Year Experience Grooving Concrete 
Donald Black can help you solve 2 major problems

that decrease production. 
Slippery Concrete & Irregular Hooves  

Call: (800) 513-2799 
www.blacksconcretegrooving.ohioagriculture4u.com

BEEF–DAIRY

NORTHERN SEED, LLC
2681 Christensen School Rd.

Conrad, MT 59425

EquIPMENT

The Common Sense 
WIRE WINDER Heavy Duty Winder!

COMMON SENSE MANUFACTURING

(605) 598-4157 (605) 216-0687 (cell) 

www.balefeeder.com

SEED

AGRICuLTuRE
A. Link, Inc........................................................................................................................................21
Agway Manufacturing Inc..................................................................................................................47
Air-Vac Systems, Inc.........................................................................................................................23
ANBO Manufacturing........................................................................................................................25
Art’s Way Manufacturing Co Inc........................................................................................................23
Banks Seeds, LLC............................................................................................................................21
Biogenetic Services Inc.....................................................................................................................37
Black’s Concrete Grooving................................................................................................................45
Bridger Valley Buffalo Co.....................................................................................................................6
BTL Sales.........................................................................................................................................30
Butterfly Supply Inc...........................................................................................................................44
C & R Supply.......................................................................................................................................6
College of Agriculture........................................................................................................................18
Colorado Certified Seed Potatoes.....................................................................................................16
Colorado Hay Probe.........................................................................................................................44
Common Sense Mfg.........................................................................................................................45
Dakota Gasification Co.....................................................................................................................31
Doran Mfg........................................................................................................................................19
E TIP, Inc...........................................................................................................................................30
Egbers Flighting & Supply..................................................................................................................12
Frey Industries..................................................................................................................................48
Grain Handler USA...........................................................................................................................32
H & M Gopher Control.......................................................................................................................27
Herrs Machine...................................................................................................................................32
Horst Welding...................................................................................................................................48
I.A.E.A..............................................................................................................................................17
Impact Safety Products........................................................................................................................7
Kahn Steel Co...................................................................................................................................44
Keeton Industries..............................................................................................................................11
Kinze Wheat Plate.............................................................................................................................26
Land Luvr Systems...........................................................................................................................27
Leone Redi-Mix Sand & Gravel/SRG Landscaping Supply.................................................................44
Lone Star Enterprises Inc..................................................................................................................34
M Meyers & Associates.....................................................................................................................34
Maz-Zee S.A. International................................................................................................................15
Meyer’s Equipment Mfg. Corp.............................................................................................................2
Midwest Bio-Tech, Inc.......................................................................................................................15
Midwest Steel Sales............................................................................................................................5
Midwest Supplies..............................................................................................................................28
Mission Valley Power..........................................................................................................................12
Mt Ayr Vet Clinic & Vet Products.........................................................................................................35
Newman Assoc.................................................................................................................................44
Northern Feed & Bean.......................................................................................................................46
Northern Seed Service, LLC.............................................................................................................45
NorthWestern Energy..........................................................................................................................7
Oasis Montana, Inc...........................................................................................................................21
Outdoorsinsurance.com Inc..............................................................................................................10
Pawnee Buttes Seed Inc...................................................................................................................22
Pearson Livestock Equipment...........................................................................................................37
Pivotrac.com......................................................................................................................................8
PolyExcel, LLC....................................................................................................................................8
Renco Corporation...........................................................................................................................33
Rio Hondo Livestock & Farrier Supply...............................................................................................43
S & S Wood Products, Inc................................................................................................................21
Sissons Feed & Seed Co..................................................................................................................46
Sky Tractor Supply Co LLC...............................................................................................................24
Spokane Ag Expo...............................................................................................................................3
Steve’s Welding & Repair..................................................................................................................13
Strat-O-Span Buildings Inc...............................................................................................................44
SweetPro Premium Feed Supplements.............................................................................................41
Tarps Unlimited.................................................................................................................................26
Texas Fence Fixer................................................................................................................................9
Thompson Falls Feed & Fuel.............................................................................................................46
Tube-Line Manufacturing Inc.............................................................................................................47
Two Guys Communications Inc.........................................................................................................18
UDY Corp.........................................................................................................................................44
United Power.....................................................................................................................................45
URAM Fertilizer Synergy.......................................................................................................................9
Varmitgetter, LLC..............................................................................................................................19
Wachtman Agri Supply Inc................................................................................................................13
Wadsworth Mfg................................................................................................................................39
Wind River Seed...............................................................................................................................14
Wind Turbine Industries Corp............................................................................................................29
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ARIZONA
Holbrook Feed & Seed 

 
(928) 524-6641
Lerma's Feed  Western Wear & More 

 
(928) 722-5455 
O.K. Feed & Supply

(520) 325-7704 

Superstition Feed & Supply 
 

(480) 982-9250
 

Northern Feed & Bean 

Sissons Feed & Seed Co. 

 
Thompson Falls Feed & Fuel 

 
(406) 827-4325

NEW MEXICO
Chaffin's Ranch & Rope Supply

(505) 285-6608

Rockin E Country Store LLC






