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Farmers and ranchers possess the 
ability to boost their income and 
help preserve their enterprises by 

tapping into the potentially lucrative mar-
ket for agri-tourism, according to Jane 
Eckert, a marketing professional and sixth 
generation farm proprietor, states that 
agri-tourism can create added stability 
for farm operations.  Eckert urges farmers 
and ranchers to think about how non-farm 
families perceive rural areas. 
“See a stressed-out urban couple, both 

of which are working,” she said.  “They 
wake up on a Saturday morning and they 
say “Let’s go out to a farm today.” Such a 
couple is a perfect target market.  Urbanites 
who appear at farms are “looking to recon-
nect with the land have an opportunity to 
experience what, for them, is a lost world,” 
Eckert said.  “Visiting a farm or ranch is 
more than a vacation.  It is an awakening.”  
Opening up a farm to visitors also opens 
up an educational purpose.  “We can be-
come a place where people learn to appre-
ciate what you do,” she said.
Eckert explained her own experience 

getting into agri-tourism. Born on a family 
apple farm outside of St. Louis, she left it 
to pursue another career after she complet-
ed her education.  She returned to the farm 
in 1988 and “started looking at the farm 
with new eyes. I observed the good time 
people had by coming to our farm.”
In subsequent years Eckert and other 

family members built the agri-tourism 
component of the farm so that it now at-
tracts more than 500,000 visitors each 
year. The property hosts a series of season-
specific events throughout the year.  An 
Easter egg hunt, for example, draws 2,000 
children.  The Eckert’s charge $12 for the 
daylong activity. “We are farmers just like 
you”, Eckert said. “We are doing our best 
to keep our farms and  property.”  
Changes in domestic travel patterns favor 

agri-tourist destinations. Most U.S. citi-
zens now take short trips over long week-
ends instead of the traditional, two-week 
expedition. Eckert’s said they are looking 
for different experiences that will also 
strengthen family relationships. Recent ev-
idence indicated that farm properties open 

to the public have benefited.  According to 
a U.S. Service Forest survey, 62 million 
citizens visited a farm or ranch in 2001. 
Eckert recommends that farmers and 

ranchers who are considering agri-tour-
ism, contact officials at state and local 
tourism agencies and local chambers of 
commerce.  Partner ships with these out-
side entities can create additional sources 
of funding and assistance with marketing.  
She described the combination of agricul-
ture and tourism as “a natural marriage.”
The process of building an agri-tourism 

business is not easy and is not for every-
one, but the rewards can extend beyond 
profits.  Families and children will learn 
something every moment they are on the 
farm.  One of the most thrilling things is 
when children make the connection that 
what was produced at the farm ends up on 
their table.
Farm and ranch owners may obtain more 

information about agri-tourism by contact-
ing the North American Farmers Direct 
Marketing Association.  The organization 
maintains a website at nafdma.com.

Agri-Tourism Can Be Lucrative For Farmers
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The Basic Blacks program be-
gan with a commitment to 
producing low birth, strong 

maternal, cost efficient performance 
cattle that are easy fleshing and re-
quire minimum maintenance while 
working in a forage based environ-
ment. Our appreciation for this type 
of cattle evolved over time and the 
years of working with large numbers 
of cattle of several breeds gave us the 
practical insight into the type of cattle 
needed to meet our goals.
At Ohlde Cattle Co., balanced mul-

tiple trait selection has always been the 
cornerstone of our breeding philosophy. 
Most cattlemen today would admit that 
single trait selection has caused more 
problems than it’s solved. One need 
only look at the recent past to see how 
an overemphasis on frame and growth 
resulted in excessively large framed, 
high maintenance cattle that were not 
practical or profitable. Despite this 
awareness, true multiple trait selection 
is often done in name only--witness the 
number of people who use only milk 
EPDs when talking about maternal 
traits or marbling EPDs when discuss-

ing carcass sires.
We believe that cattle 

breeding is an art. There 
remain essential cow 
herd traits not addressed 
directly by performance 
testing and EPDs that 
Basic Blacks cattle must 
have. These traits include 
fleshing ability on for-
age, capacity, excellent 
udder quality, a gentle disposition and 
structural correctness. Mere buzz words 
you say? Traits that are hard to define 
and quantify can still be real. When dif-
ferences exist between cattle, no mat-
ter how subtle, selection pressure can 
be applied to those differences. Maybe 
that’s where the “art” of cattle breeding 
comes into play.
Making progress through multiple trait 

selection can be a slow process but our 
long term devotion to that process has 
resulted in cattle that we believe are 
unique. At Ohlde Cattle Co., maternal 
is more than just milk, carcass means 
more than marbling and performance is 
more than just pounds.
Many cattlemen, commercial and seed-

stock producer alike, are finding them-
selves at a crossroads with their cow 
herds. Years of breeding for increased 
production or using too many highly 
promoted, unproven bulls has resulted 
in cattle that are--and let’s be frank here, 
big, bad and ugly.
Basic Blacks is one of the few programs 

truly equipped to address this problem. 
While remaining solidly performance 
based, our unique herd bull battery is 
also designed to moderate size, add 
muscle, improve structural soundness 
and fleshing ability and improve udder 
quality while maintaining profitable 
production levels. Put simply, the Basic 
Blacks program is going beyond perfor-
mance.

Ohlde Cattle Company

OCC EMBAZON 854 E
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1200 Sizes of Auger
Flighting on Hand

90% of our Stock is Super Edge
We ship flighting mounted or unmounted

Custom Machine and Fabrication

Computerized Balancing Available
Supporting parts plus Pipe, Tube & Shaft and more

Whether you need to patch your auger or require
total replacement

Egbers Flighting & Supply Co.
Your One-Stop-Shop for your replacement needs

No Minimum Order Requirements!

Phone 402-567-2773 • Fax 402-567-3211
www.eflighting.com

When you hear Auger flighting, most of you think of 
Egbers. We’re very proud that we’re so well known 
by our customers, “Says Doug Egbers, owner 

of Egbers Flighting & Supply.” The Egbers family has been 
involved in the Auger and Agricultural Repair business since 
1974.” Doug and Laura Egbers are the newest members to take 
on the family business. In January, 2003 Egbers Farms Inc. was 
purchased and Egbers Flighting & Supply was set in place.
Egbers still offers a wide variety of auger flighting and recently 

they opened up their other stock items for resale. “In the past, 
we did not heavily advertise our stock of tube, shaft and auger 
accessories. There are so many companies that require minimum 
orders, we opened our stock items to better accommodate our 
customers,” says Laura Egbers. Egbers has no minimum order 
requirements.
Also new with Egbers is their 20 ft. balancing machine. They 

have found a better-finished product when unloading augers are 
balanced. “We can take most of the vibration out these unloading 
augers,” Doug Egbers says. The faster the auger runs the greater 
the need for the auger to be balanced. ”We have customers drive 
from all over just to balance their grain cart augers.”
Along with their many stock items, Egbers accommodates their 

customers by shipping complete augers. “We have a lot of talent 
in our company, and we like the variety of projects that we do,” 
says Doug Egbers.  “We’ve worked on augers as small as 2” in 
diameter for corn burners and 24” in diameter for a rock quarry.
Walking into their inventory shed, you see rows and rows of 

auger flighting. Around 1200 sizes are on hand at all times. 90% 
of these sizes are the ‘Super Edge’ Auger Flighting. Egbers 
possesses a talent for size and application. Just call on their sales 
staff and they can fit about any application you have for your 
combine, grain cart, transport auger and more.
Remember, Egbers Flighting & Supply; they’re your one stop 

shop for auger replacement needs! Phone: 800-462-2588 or 
402-567-2700, website: www.eflighting.com

Egbers Flighting
& Supply Co.
Egbers Still At It

Nebraska Cattlemen are pleased 
that Senator Chuck Hagel has 
introduced S. 2070, The Unit-

ed States Animal Identification Plan 
Implementation Act, said Allen Bright, 
NC president and chairman of National 
Cattlemen’s Beef Association Animal 
ID Subcommittee. “NC welcomed the 
opportunity offered by Senator Hagel to 
help shape this important piece of leg-
islation and we look forward to work-
ing with him to achieve its passage and 
implementation.” 
NC agrees with the critical components 

of S. 2070, including: 
--Using the U.S. Animal Identification 

Plan (USAIP) for livestock as the basis 
for action by the USDA, and encourag-
ing swift adoption by USDA. 
--Prioritizing beef and dairy cattle en-

rollment in the USAIP. 
--Allowing, under agreements with 

USDA, state or third-party vendors to 
participate in the program. 
--Protecting data and information col-

lected from public access. 
--Assisting producers in complying 

with the USAIP system. 
--Allowing implementation dates to 

be delayed if necessary funding is not 
provided. 
--Strengthening the enforcement of 

current Food and Drug Administration 
livestock feed ban laws. 
S. 2070 is consistent with efforts by 

NC to develop an individual animal ID 
system called BEEFTrax. A key element 
of NC efforts has been working with 
other associations to assure there is an 
appropriate interface between the gov-

ernment’s trace-back responsibilities 
and the need for data to be maintained 
in private ownership. NC’s BEEFTrax 
system, created in conjunction with Ne-
braska-based APEIS Corp., offers such 
a private system to producers. 
In addition, efforts by the Nebraska 

Department of Agriculture, in conjunc-
tion with the JD Edwards Program at 
the University of Nebraska-Lincoln, to 
develop a premises ID program for live-
stock producers would also be recog-
nized under the USAIP effort supported 
by Sen. Hagel’s legislation. 
Consumers in the U.S. and abroad must 

remain confident in the safety of the 
U.S. beef, Bright said. “A national ani-
mal ID plan could help bolster such con-
fidence and support efforts to reopen our 

Nebraska Cattlemen Pleased

Continued on page 19
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Agri Placements will also provide the administrative 
services for all the necessary documents for filing of 
H2A and H2B work permits.  Filing the documents 

with the State and Federal Departments of Labor and US Im-
migration and Naturalization Service (INS) is done by Agri 
Placements. The (INS) makes provision or agricultural and 
non-agricultural temporary and seasonal work permits up to 
ten months.  Work permits are applied for in the name of the 
US employer. Processing time is approximately 60 days.
Agri Placements specializes in the ‘placement’ of Interna-

tional agri employees’ interest and skills with U.S. employers 
for general farms labor and other specialized labor.  
Agri Placements mission is to encourage mutual understand-

ing between the people of the USA and other countries and 
assist in the development of friendly and peaceful interna-
tional relations.
For more information or assistance, phone (580) 227-4747 

or Fax: (580) 227-4748.
Email: info@argi-placements.com
Website: www.agri-placements.com

Placing International agri employees with U.S. 
employers thru H-2A, H-2B, & foreign visas. 
For general farm labor and other specialized 
labor, including: swine, dairy, welding, horse 
farms, feedlots, mechanics, equipment opera-
tors, custom harvesters, bee keepers, elk farm-
ers, peacock farmers, livestock, and ranches, 
sheep, rice, landscapers, and crawfish, and 
viticulture.

E-Mail: info@agri-placements.com

Web site: www.agri-placements.com

Dennis Flaming          Phone: (580) 227-4747
Elaine Flaming             Fax: (580) 227-4748
102 E. Broadway
Fairview, OK 73737 U.S.A.

Agri Placements
International, Inc.
Placing International Agri Employees
With U.S. Employers

RED THOMPSON 
HORSE SHOEING 

SCHOOL
Serving 15 states

Hands on - 
Practical Experience

Learn how to do it right!!!

(734) 697-9331
For class locations and times

The importance of having well-trained farriers is 
unquestionable given the value of today’s perfor-
mance horses. The farrier like the trainer, owner, 

veterinarian and rider, is a vital member of the equine ath-
lete’s management team.
The farrier’s job, like so many others in the industry, can-

not be duplicated by a machine. It requires a trained eye and 
a knowledgeable hand to perform the skills brought about 
by rapid advances in technology.
In a world long past, we used horses as our primary mode 

of transport. Even though our advancing technology has 
brought us cars and airplanes, we owe it to our equine 
friends to be sure that they aren’t forgotten for their thou-
sands of years of service.
The horse has no say in what happens to it. Tied by a lead 

rope, the horse has come under the nippers of many an un-
skilled horseshoer. This is not acceptable to the horse, to 
the horses’ owner, or the farrier.  There are no gray areas 
where this is concerned. It is the responsibility of anyone 
who wishes to pursue this craft to become as knowledge-
able, proficient, and correct as humanly possible. This is the 
standard and goal that we all must achieve.

Learn The Skill
Of Horseshoeing
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Emerging from a lengthy eco-
nomic drought, the U.S. buffalo 
business today is leaner, healthi-

er, and headed toward sustained growth, 
according to the Denver-based National 
Bison Association.
“Deliciously healthy buffalo meat is 

catching on in restaurants and retail out-
lets across the county. This growing de-
mand, combined with current live animal 
prices, provides a great opportunity for 
producers to get into the business at the 
prime time,” said Merle Maass, president 
of the National Bison Association.
Dedicated marketers, innovative associ-

ation-sponsored promotion, and a newly 
approved source verified marketing pro-
gram are all strengthening the buffalo 
marketplace, according to Maass.
The new source verified marketing pro-

gram is only the latest development in an 
industry that is rapidly moving to meet 
consumer expectations in terms of meat 
quality and safety.
Under the program formally approved 

September 15, 2003, the National Bison 
Association will work with its individual 
producers and marketers to implement a 
USDA Process Verified Marketing seal 
assuring customers that source verified 
buffalo meat is produced without growth 
hormones or subtheraputic antibiotics. 
Participants in the program will utilize 
state-of-the-art electronic ear tags to track 
animals from the ranch to retail outlets.
‘This new label demonstrates that 

America’s buffalo ranchers are proud to 
stand behind the integrity of their prod-
ucts,” Maass said.
Source verified marketing will sup-

port other marketing initiatives that are 
already expanding buffalo beyond the 
white tablecloth restaurants that provided 

the core business 
throughout much 
of the 1990’s. Ted 
Turner has attracted 
significant visibil-
ity in launching the 
new chain of Ted’s 
Montana Grills in 
partnership with 
noted restaurateur 
George McKerrow.
Other restaurants 

and retail stores 
across the nation 
also regularly stock 
buffalo products in 

meat cases and on menus.
The Denver Rocky Mountain News that 

year announced that buffalo burgers were 
in, while portabella mushroom burgers 
were out.
The National Bison Association has 

helped spur new demand with unique 
and innovative marketing programs. 
Through the assistance of a U.S. Depart-
ment of Agriculture Value-Added grant, 
the association conducted a targeted Buf-
falo Stampede campaign in Nashville, 
TN this summer, with several creative 
publicity events designed to convince 
customers to try buffalo meat
Steve Wilson of Kentucky, National Bi-

son Association Vice President, credits 
the Nashville Stampede with helping to 
build demand in an area that has not tra-
ditionally been considered a strong mar-
ket for bison.
“Our association conducted extensive 

research and determined that Nashville 
was one of several cities across the coun-
try with strong potential demand for buf-
falo. By targeting our limited resources in 
that market, we were able to create some 
positive consumer pull,” Wilson said.
Buffalo meat today is offered in a va-

riety of restaurants, and can be found in 
the meat cases of nearly every Wild Oats, 
Whole Foods, and other natural food 
stores. Increasingly, consumers can also 
find buffalo in the meat case of conven-
tional grocery outlets as well.
Despite the rapid growth in consumer 

demand, the bison business is relatively 
small. Slightly more than 25,000 buffalo 
were processed under federal inspection 
in 2002. By comparison, the beef indus-
try processes roughly 130,000 animals 
each day
The bison business is also highly en-

trepreneurial, with roughly half of the 
product being sold through direct ranch-
to-consumer channels such as farmers’ 
markets, internet sales, and catalogues.
Maass noted, “We know that our main 

challenge is to get consumers to take their 
first bite of buffalo. Once they sample our 
products, they want to know where they 
can find more.”
Buffalo have staged a major comeback 

since teetering on the brink of extinc-
tion around 1900. Although the animal 
population grew slowly through most of 
the 20th century, a commitment from a 

handful of ranchers to develop a viable 
commercial meat business in the 1980’s 
launched a surge in the buffalo population. 
The industry experienced rapid growth in 
the 1990s with live animal prices soaring 
as new ranchers came into the business. 
As the influx of new producers slowed in 
the late 1990’s, and as the industry was 
slow to develop the retail marketplace, 
live animal prices dropped sharply.
A USDA commitment to purchase up 

to $10 million in buffalo meat for federal 
food distribution programs is credited 
with significantly culling the herds across 
the country. Meanwhile, the expanding 
retail and restaurant markets are helping 
to once again strengthen the live animal 
market.
NBA’s Wilson said, ‘This is a great busi-

ness, and this is a great time to get into 
this business.”

Buffalo Business Moving Toward Greener Economic Pastures
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Valley Engineering, Inc.  has been 
producing hydraulic Driven 
Hole diggers since 1988.  The 

unit is all enclosed in a sturdy steel case 
w/ oversize bearings.  Direct drive units 
w/ Quick-Tach bucket brackets or skid 
steer mounts.  Augers are heavy duty full 
thickness to edge sectional flighting rang-
ing in size from 6” to 24”.  Rock bits are 
available for fracturable materials rang-
ing from 6” to 12”.  Telescoping exten-
sions for 6” to 24” Augers.  Call 1-800-
400-0124 for applications and pricing.  
Ask about the Badger® Digger.

Herrs Machine began as a small 
home based shop in a 20 x 30 
building in 1969. It soon out 

grew its space and was expanded three 
times; and a new larger steel building 
was built at the northwest comer of 
Washington, Kansas to accommodate 
their nationwide customers.
The owner has had over 35 years experi-

ence in hydrostatics, hydraulics, engines, 
diesel pumps and turbo chargers.  Herrs 
hydrostatic transmission staff is fully 
trained and they take great pride in their 
work as customer service is their #1 
priority.
Quality is assured throughout the 

rebuilding process, from tear down to 
testing in the six bay test facility which 
has been recently updated. The customer 
may choose to exchange his unit with a 
rebuilt tested unit that is ready to go.

Herrs Machine stocks most brands of 
pumps, motors and valves which includes 
Sunstrand, Eaton, Dyna-power, Vickers, 
Cessna, Denison and International Trac-
tors. Herrs has developed a new style 
charge pump kit for some IH tractors 
which is trouble free and more efficient.
Other choices the customer may make 

is purchasing a new unit; or if time al-
lows; their own unit may be remanned 
and tested.
New and remanufactured units come 

with a warranty. New or reconditioned 
parts are also available for sale.
Herrs offers technical advice, reasonable 

rates and quality service. A major consid-
eration is to keep the customer’s down 
time to a minimum. Herrs agricultural 
background makes them aware of the 
urgency of getting farmers, railroad and 
construction business back into produc-

tion as soon as possible.
Herrs Machine also specializes in heavy 

duty torque amplifiers for I.H. tractors.
Also, while the customers wait, they 

may also tour Herrs museum of restored 
antique cars, trucks, engines and tractors 
housed in three buildings on the premises. 
For more information or to place an order, 
phone toll free (877) 525-2875. 

HERRS MACHINE
Hydrostatics & Hydraulics

Hydros  Are Tested • Over 35 Years Experience • Rebuild 0r Exchange
Combines / Swathers / Skid Steers / IH Tractor Hydros

Toll Free: (877) 525-2875
1745 Prospect • Washington, KS • www.cyberkraft.com/herrs/

HERRS MACHINE HYDROSTATICS & HYDRAULICS

Hydraulic Driver

Post Hole Diggers The number of licensed dairy 
operations in the United States 
during 2003 decreased five per-

cent from the previous year, the U.S. 
Department of Agriculture said.
Total operations, including both Grade 

A and Grade B dairies, averaged 70,410 
during 2003, down from 74,110 in 2002.   
Grade A dairies accounted for 63,385 of 
the total operations, down 2,835 from 
2002, while Grade B operations average 
7,025 compared to 7,890 in 2002.   
California and New Mexico were the 

only states to show an increase during 
2003.  State with the largest decreas-
esare Wisconsin, Minnesota, Iowa, New 
York, and Kentucky respectively.

New Dairy Count Declines
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“Dairy, Swine, and Equine breeders 
are realizing that they can be more ef-
ficient in their own herd’s reproductive 
management when using ultrasound”, 
says Mia Pettek sales manager for E.I. 
Medical. 
Robert Strack’s Dairy, Ft. Lupton, Co 

said, “I was hesitant to use ultrasound 
myself. I thought it would be too difficult 
and take too much time for me to use. But 
E.I. Medical has shown me the benefits, 
and now with a little training and some 
practice, I feel confident in my skills”.
E.I. Medical a World Leader in animal 

ultrasound technology since 1984, pres-
ents the NEW ‘Bantam’ Portable Ul-
trasound Scanner. The ‘Bantam’ takes 
mobile scanning to a whole new level 
in portability and durability. The entire 
scanner weighs only 30 ounces and 
includes the on-board lithium battery 
pack. This scanner is designed, built, and 
accepted in the animal industry for its 
total mobility and extreme accuracy in 
pregnancy detection of dairy/beef cows, 
sows and horses. Owners and herdsmen 
are able to reduce non-productive days 
of their dairy herd by scanning during 
lock-up and sow farms scanning crate to 
crate where mobility is not only impor-
tant but also occasionally mandatory to 
the scanning procedure.
“I’m using my own time and staff more 

efficiently and my vet is able to focus on 
more important things” says Chris 

Wagner, Towle 
N e i g h b o r h o o d 
Farm, Franklin, 
VT.
The ‘Bantam’ 

utilizes the latest 
‘high-tech’ electron-
ics available in one 
multi-layer printed 
circuit board to 
ensure the highest 
quality image. The 
scanner also comes 
standard with the 
lightweight, 100% 
digital ‘ei-site’ 
glasses, which be-
come your viewing 
monitor. This fea-
ture allows the user both ‘hands-free’ for 
scanning purposes as well as being able 
to keep the scanning area in clear field 
of view even in bright sunlight condi-
tions. The ‘ei-site’ glasses are complete-
ly digital with a total of 480,000 pixels 
or equivalent to viewing a standard 62-
inch TV monitor.
For early pregnancy detection, under 

typical on-farm conditions, a realistic 
time frame would be 25-28 days post 
breeding for cows, 18-21 days for sows, 
and 12-14 days for equine. Universities 
have reported accuracy reaching in the 
99% percentile with the ‘Bantam’ Ultra-
sound Scanner. Universities have also re-

ported reducing non-productive days by 
15 days per cow per year and 10 NPSD’s 
in swine. “If you put a dollar amount 
on every non-productive day saved in a 
breeding herd the math is quick evidence 
of how a machine pays for itself and 
starts contributing to the bottom line,” 
says Mia Pettek at E.I. Medical.  Not 
only is ultrasound a management tool, it 
is an investment in the future. 
Call E.I. Medical today to order the 

‘Bantam’ Ultrasound Scanner!
E.I. Medical 348 N. Jefferson Street 

Loveland, CO 80537 ph: (970) 669-1793 
fax: (970) 669-1902 Email: eimed@aol.com
Website: www.eimedical.com

E.I. Medical Continues to Achieve the Best in Customer
Satisfaction with the NEW ‘Bantam’ Ultrasound Scanner

Dirks Earthmoving
SPECIALIZING IN FEED LOT CONSTRUCTION

• PEN SHAPING • LAGOONS • SITE PREPARATION
• CONSERVATION PRACTICES

• LAND LEVELING • DAMS

“Precision Land Forming With Laser Equipment”

“Serving Southwest Kansas Since 1977”

Tailwater Pits
All Types of Terraces

620-872-3057
Toll Free 1-877-872-3057
Mobile 620-872-1793
Richard Dirks
Rt. 3, Box 89 • Scott City, KS 67871

CRP MIXES
In Business Since 1980

Most Complete Inventory
Osenbaugh Grass & 
Wildflower Seeds 
(800) 582-2788  
(641) 340-0294
(800) LUCAS88 

(641) 766-6795 Fax
E-mail: johno@iowatelecom.net

Photo Courtesy E.I. Medical
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literally at the 
operator’s fin-
gertips -- built 
into the elec-
trode holder -- 
no more walking 
back and forth 
from job site to 
control panel.  
You can even 
ad jus t  power 
while welding! 
Incredibly reli-
able and durable, 
our weatherproof 
welders are de-
signed for the 
worst conditions 
-- backed by a 
three year warranty and a 60-day money-back guarantee.”

A 150A welder for tractors and free standing engines is under 
$500.  A deluxe “truck” version, with bracketing accessories, 
engine speed control, and quick disconnects is under $700.

For information contact ZENA, Incorporated, 330 Club Springs 
Road, Elmwood, TN 38560; 877-936-2462 (toll free) or 615-897-
2011; web site www.zena.net.  ZENA is a trademark owned by ZENA, 
Incorporated for its welding systems, components, and accessories.

“Professionals always ask if our welders really do the job of 
machines costing thousands more” says Anthony Blazina, President 
of ZENA, Inc., about his company’s revolutionary DC welding 
equipment.  Based on patented technology, ZENA’s ultra-compact 
low cost welders easily attach to any engine.  Install one, and you 
have a powerful go-anywhere mobile welder. Blazina continues, 
“Then, after trying it, they say it’s the best welder they’ve ever used, 
asking, ‘Why haven’t I heard about this?’  The answer’s simple.  
Imagine you sell mobile welders.  Two types meet your customer’s 
needs.  One fills the back of a truck, the ZENA™ welder is invis-
ible -- installed underhood.  The ZENA welder offers far better 
performance, is more reliable, safer to operate, and sells for only a 
fifth the cost.  However, the customer doesn’t know it exists. Keep 
quiet, sell the expensive welder, and your profit puts over $1,000 
in your pocket.  Sell the ZENA welder, and the lower selling price 
makes your profit only $200.  Which would you sell?”

ZENA welders retrofit easily to tractors, pickups, utility ve-
hicles, riding mowers, burned out engine driven welders, and 
freestanding engines.  PTO and hydraulic drive models are also 
available.  The welders can also provide power for MIG or TIG 
welding, act as a DC power source, or quick charge batteries!

They’re real powerhouses, ranging from 150, to over 800 
amps!  ALL are 100% duty cycle machines designed for non 
stop commercial work.  Buy a 200A ZENA welder, and you get 
200A -- continuously.  Other brands provide only a fraction of 
rated power for continuous welding. 

Blazina notes, “Unlike other welders, ALL welding controls are 

INEXPENSIVE HIGH PERFORMANCE WELDER DESIGNED FOR FARMERS!

• Top to bottom
aeration

• Good performance 
in low winds

• Can also be used to
pump water to livestock

• Easy low pond
maintenance year round

Photo Courtesy ZENA
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It’s your business. It’s in your blood. 
It has been passed on from genera-
tion to generation. If you’ve raised 

cattle all your life and have thought 
about adding an alternative livestock, 
alpacas might be the answer. 
Cattle ranchers find that, in addition to 

raising cows, calves, horses, and other 
livestock, raising alpacas offers count-
less benefits—benefits that are hard to 
match. Alpacas are beautiful, intelligent 
animals that are easy to handle and raise, 
require minimal acreage and food, and 
can offer numerous financial benefits. 
Alpacas, cousins to the llama, are na-

tive to the Andean Mountain range of 
South America, particularly Peru, Bo-
livia, and Chile. Once an Incan civili-
zation treasure, alpacas provided cloth-
ing and transportation. Their luxurious 
fleece was reserved for royalty and was 
known as the “fiber of the gods”. 
The United States first imported alpac-

as in 1984. What began as a small, inti-
mate alpaca community has blossomed 
into an official national organization, 
the Alpaca Owners and Breeders Asso-

ciation (AOBA). That was over twenty 
years ago. Today, AOBA proudly boasts 
more than 3,700 members and 50,000 
registered alpacas nationwide. 
Ease. That’s the word Debbie Cates 

uses to describe what she likes best 
about alpacas. Unlike the Cates’ dairy 
cows, which are heavier and harder to 
handle, Debbie can easily handle alpac-
as herself. 
Adult alpacas stand at approximately 

36 inches at the withers and generally 
weigh between 150 and 200 pounds. 
They do not have horns, hooves, claws, 
incisors or upper teeth. Alpacas are alert, 
intelligent, curious, and predictable. So-
cial animals that seek companionship,  
alpacas communicate most commonly 
by humming, but neck posturing, ear 
and tail positioning, and head tilt are 
other communication methods.
Mike and Debbie Cates of Springdale, 

Washington have raised dairy cows for 
twenty years. Five years ago, they add-
ed alpacas. The Cateses learned about 
alpacas through their friends’ positive 
and enjoyable experiences. Yearning 

to know more, they went to a local fair 
in Spokane. They were hooked. Today, 
they raise 27 alpacas, all huacayas. 
Although almost physically identical, 

what distinguishes the two types of al-
pacas is their fiber. The Huacaya (wa-
Ki’-ah) is the more common of the two 
and has a fluffy, extremely fine coat. The 
Suri (surrey) is the rarer of the two and 
has fiber that is very silky and resembles 
pencil-locks. 
The Cateses, who raise the alpacas pri-

marily for business, share the labor of 
love with their daughters. Mike says, “I 
love walking out there [the farm]. I love 
to be greeted by their friendly personali-
ties.”    
But there’s more to alpacas than the 

fact that they’re easy to handle and 
have gentle personalities. Simply put, 
they are beautiful animals. And for Judy 
Kania, it was love at first sight. Judy told 
her husband, “We’re going to start rais-
ing alpacas”. Fifty alpacas later, Tom 
and Judy Kania, of Shawnee, Oklahoma 
expanded their cow/calf operation of 
120 to include alpacas. The Kanias first 
discovered alpacas at a llama and alpaca 
show auction. At Judy’s persuasion, the 
Kanias bought alpacas soon after. Be-
sides their irresistible beauty and charm, 
Judy was relieved to learn that alpacas 
don’t have to be killed to be profitable. 
Alpacas are shorn, without harm, every 

twelve to eighteen months. They pro-
duce a luxurious fiber that is stronger, 
warmer, and lighter than wool and is as 
soft as cashmere. Making it even more 
desirable, alpaca fiber is hypo-allergen-
ic, contains no lanolin, and comes in 22 
natural colors. 
Today, the Kanias consider raising 

alpacas as a full-time job and profit 
from them by breeding and selling their 
fleece. According to Tom, the differ-
ence between raising cattle and raising 
alpacas is striking. With cattle, you need 
large tractors and heavier equipment. 
While cattle graze on several barrels of 
hay, alpacas need only a small amount 
of grass and hay daily. In fact, a single, 
60-pound bale of hay can generally feed 
a group of about 20 alpacas for one day. 
Cattle are significantly larger and often 
damage the land, whereas alpacas, with 

RAISING THE ALTERNATIVE LIVESTOCK AND LOVING IT
Cattle Ranchers Find Raising Alpacas as Personally and Financially Rewarding

Huacaya Alpaca (Photo Courtesy AOBA)
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their soft-padded feet, are more envi-
ronmentally friendly. Clean-up is easy 
since alpacas deposit droppings in only 
a few places in the paddock.
Tom believes that alpacas are simply 

more economical. If you’re a cattle 
farmer looking to tap into the alpaca 
market, here’s Tom’s advice: keep your 
cattle and gradually incorporate alpacas 
to your farm, research and see what’s 
available, get a feel for what you like 
and don’t like, and start small. 
For Janet and Mike Wilkins of Gene-

va, Nebraska adding alpacas also made 
sense.  The Wilkins’s know cattle. For 
them, it has been a lifelong business. 
They’ve raised angus cattle, registered 
quarter horses, and hogs as well as 
feeding cattle commercially.  For 40 
years, they ran a cow-calf operation. 
They then began a livestock insurance 
business that included alpacas. Seeing 
the many benefits of raising alpacas, 
expanding their herd was logical. Says 
Janet, “Our initial investment was with 
seven open females, who we bred right 
away.” 
The average lifespan of an alpaca is 20 

years, with a gestation period of 11.5 

months.  Female alpacas normally give 
birth, without assistance, in the daylight 
hours and typically have single births. 
Twins, though extremely rare, are pos-
sible. The most recent figure notes that 
1 in 2000 is a twin. 
Janet continues, “We’re reaping the 

benefits, now. By the time the crias or 
baby alpacas were six-months-old, we 
were showing and selling for a profit. 

We had our initial investment paid for 
in two years.” 
Where is the alpaca market headed? 

Janet says, “The alpaca market is here 
to stay.” The best way to learn more 
about alpacas is to visit an alpaca farm 
or ranch. To find one near you, log 
onto: www.alpacainfo.com or call The 
Alpaca Owners and Breeders Associa-
tion at: 1-800-213-9522. 

Suri Alpaca (Photo Courtesy AOBA)
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www.grahamlumber.com
becky@grahamlumber.com

Complete 
Working Facilities 

for Cattle and Bison
Heavy, rugged construction  

Built to last!
National Distributor for Tru-Test Scales
INFORMATION OR BROCHURES:

PEARSON’S, INC.
90 COURT ST.
THEDFORD, NE 69166
(308) 645-2231

COOL or Country of Origin La-
beling will enable the consumer 
to determine exactly what they 

want to pay for – an imported beef or 
one that has been home grown. And like 
tomatoes, there’s a world of difference. 
Your job? Make sure they’re buying 
your beef!
How to do it easily? Get a software 

program for your computer that isn’t 
just for purebred herds. The right one 
doesn’t merely keep herd breeding re-
cords straight; it also keeps ownership 
records from getting tangled. Record 
keeping doesn’t have to be too hard. 
Simply change the way you handle 
some of the paper that has been com-
ing into your hands all along. A sale re-
cord shows the place, date, and animal 
bought. Enter those COOL identifiers in 
your computer. Shove the paper record 
into your special COOL file in the file 
cabinet. When an animal is sold, print 
off the data in your computer and take it 
to the sale barn. You’re done.
Sold a semi-load? Handle the paper-

work the same but assign a lot number 
to the group. Print off a copy of their 
papers for the buyer or buyers.
Bought a bull from a neighbor? Write 

a bill of sale and do the same with it as 
you would from a sale barn.  Butchered 
one to eat?  Enter a death in the comput-
er, throw a note in the file, and go enjoy 
your steak.
The best cattle programs are so flexible 

and easy to use that you could learn it in 
a day. It should keep track of very mixed 
parentage, mixed ownership, and have 
plenty of note-taking areas for whatever 
else you keep track – COOL or not. Re-
cords should be easily printed off for use 
at the working chute, the kitchen table, 
the accountant’s office, and eventu-
ally in the file cabinet for assisting with 
COOL compliance.
The best software this reviewer has seen 

for simplicity and flexibility is Cowboy 
PC. Reach them at (620) 493-4700 or 
ergon@pld.com. Tell them you heard 
about it in Western Farm, Ranch, and Dairy 
magazine and get a $25.00 discount!

ERGON • COOL Leaving You Cold?

U.S. farmers will produce re-
cord corn and soybean crops 
in 2004, according to the 

latest USDA forecast, released at the 
departments annual Outlook Confer-
ence. 
Keith Collins, chief economist for 

USDA, gave these numbers: 
--Corn acreage is expected to increase 

by 2.2 percent. Using trend yields, 
Collins said the corn crop would be a 
record 10.4 billion bushels. 
--Soybean acreage is expected to in-

crease 1 percent. With trend yields, the 
crop is forecast at a record 2.9 billion 
bushels. 
--Wheat acreage is forecast to de-

cline by 2 percent, resulting in a crop 
that is 9 percent smaller than a year 
ago. 
Collins said corn prices should re-

main at current high levels, while soy-
bean prices could be possibly a little 
softer by harvest, and wheat prices 
will remain near unchanged.

USDA Forecasts More 
Corn, Bean Acres
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Livestock Products & Associates
Offering Liquid Supplements

(800) 450-9742 • OKLAHOMA LIQUID FEED • www.oklahomaliquidfeed.com

PRESSED GRAIN TUB
6% VEGETABLE FAT • 25% PROTEIN
Excellent Supplement For Stalk grazing

STRESS TUB
THIAMINE - SELENIUM -YEAST - VITAMIN E

LIQUID SUPPLEMENTS
PASTURE: No Urea • Veg. Fat

Excellent Supplement For Stalk Grazing
RECEIVING / STRESS • THIAMINE - YEAST

SELENIUM - COPPER - ZINC - VITAMINS A, D & E

ELIGIBLE

FOR

CATTLE

FEED

PROGRAM

Our liquid supplements offer the producer several pro-
tein and energy options.  Without adding any urea to 
our supplement, the animal is able to use more of the 

energy (from vegetable fat) to maintain, lactate, and gain in-
stead of using it to covert urea to a more digestible form of 
protein.  All of our liquid supplements contain a direct fed 
microbial package to populate the rumen with more digesting 
bacteria which enhances rumen function and fiber digestion.
Initiator is our receiving/weaning/stressed calf product to 

be placed in feeding area as cattle arrive or just prior to 
arrival. This product contains a higher level of direct fed 
microbials and good levels of sugars for quick energy and 
increased palatability. INITIATOR has many success stories 
such as lowering medicine costs, increased ration intake, 
and better response to doctoring.
Our PASTURE GAINERS offer a variety to meet most 

situations. This line has ranges of 18 to 22% protein and 5 
to 8% fat. The Pasture Gainers are used for cattle on wheat 
pasture, dry grass, and corn and milo stalks. Less bloating 
on wheat pasture, maintaining body condition scores on 
wintered cows, and enhanced gains on summer grass cattle 
are some of the results observed by our customers. 
Our tubs are a grain pressed tub rather than a cooked block, 

therefore cattle are able to get their needed intake easier. 
Our supplement tubs contain 25% and 30% protein, and 5% 
to 7% fat. This product is a 250 lb. pressed tub in a highly 
durable fiber container. Our ingredients consist of soybean 
meal, cottonseed meal, dried distillers grains (corn only),  
a trace vitamin-mineral package, and a blend of corn steep 
and vegetable fat to bind the ingredients.  
For more information, Phone: (800) 450-9742 or Fax: (580) 

327-3861.  
Website: www.oklahomaliquidfeed.com

     Need Information? Contact Nina Sipes

                      Phone: (620) 493-4791

                             e-mail: ergon@pld.com

                                Special Sale Price: $250.00

The Inexpensive and easy cure

for your COOL headache.

Learned in very short time
Will work with blanks in entry fields
Tracks mixed-bred cattle or multiple owners
Has plenty of space to list COOL identifiers

Photo Courtesy Livestock Products & Associates
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In the early eighties, virtually all of the “Farrow-to-Fin-
ish” swine confinements were single story buildings with 
make-shift ventilation systems constructed as the indi-

vidual builder saw fit.  In the attempt to improve ventilation, 
standardize construction, and cut costs, an automated insulated 
curtain system was designed. 
The original multi-layered insulated curtain was developed 

and patented in 1984 by Carolyn Henderson, American Agra 
Curtain’s current president.  Since then, many modifications 
and improvements have been incorporated into our insulated 
curtain which is marketed under the name of Insulated MAR-
CO- LITE.   Most of our curtains are still on the job after seven 
or eight years of service. 
In addition to our insulated curtains, we have many other 

products designed specifically for the agricultural building in-
dustry such as room and shop dividers, fan covers, bird barri-
ers, pulleys, stainless steel cable, rope, cord, split bolts, curtain 
clips, and insulated curtains with no film for dairies, concrete 
blankets, sidewall insulation for garages, door covers for base-
ment rooms, and crawl space covers. Installation instructions 
are included with all orders.  
Call us at 765-564-3979 and see what we can do for you.

TIRED OF BUYING NEW
CURTAINS EVERY

COUPLE OF YEARS?

Most of our curtains are still on the job after
7-8 Years of Service!

MAR-CO-LITE
The 7 layer curtain developed for

naturally ventilated livestock facilities
SWINE • DAIRY • CATTLE • POULTRY
Also great for greenhouses, machine shops,

concrete blankets & more
Call us today & see what we can do for you.

American Agra Curtains, Inc.
1124 East Main Street, Delphi, IN 46923

765-564-3979
www.americanagracurtains.com

American Agra Curtains Inc.
The Original Customized Insulated
Curtain For Livestock BuildingsLongshot Enterprises LLC. opened in 

November of 1999. The owners Douglas 
and Cindy Long have over 25 years ex-

perience in the fabrication of various vinyl fabric 
products. Some of our products include livestock 
curtains, truck tarps, swimming pool covers, boat 
covers and generator covers. We fabricate items 
for manufactures of farm equipment and sporting 
equipment. We are centrally located in Kansas and 
do ship nationwide. For quality workmanship of 
curtains fabricated to your needs, phone toll-free 
1-877-337-0801.

Other Weights and Colors Available.
Curtains Fabricated to Your Needs.

Nationwide Shipping.
Quality Workmanship.

Call For Pricing
Toll Free 1-877-337-0801

LONGSHOT ENTERPRISES
SALINA, KS

“CLEAR 16”
69 inch wide with 3 inch single hem or

68 inch wide with 4 inch single hem
$2.49 linear foot

LIVESTOCK
CURTAINS

LIVESTOCK
CURTAINS

Longshot Enterprises LLC.
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Merrick’s mission is to manufacture animal feed prod-
ucts and ingredients for a worldwide market, provid-
ing quality and service exceeding the expectations 

of our customers. Merrick’s began selling dairy products to the 
feed industry in 1959. The experience and knowledge Merrick’s 
brought to the industry helped establish the standards by which 
milk and fat products are judged today.
Innovative Product Development
After pioneering in the manufacture of 60% and 80% dry high 
fat products, we expanded this line to include 100% fat for both 
dairy cow and swine rations. Merrick’s was the first to develop 
and introduce many innovative products that optimize the sur-
vival and health of baby animals. In 1982 Merrick’s expanded 

to manufacture and 
market a full line 
of branded milk re-
placers for calves, 
baby pigs, foals, 
lambs and kids. 
Over the years we 
have developed 
innovative supple-
ments, additives 
and electrolytes for 
all species.

Milk Replacers . . . and So Much More!
Animal plasma in milk replacers was introduced into the 
market by Merrick’s in 1989. In 1998 we developed a calf 
milk replacer formulated with spray dried animal blood cells. 
In the search to develop nutritionally advanced products for 
use in milk replacers, we test many alternative proteins. This 
testing resulted in the formulation of egg protein milk replac-
ers for both Merrick’s branded milk replacers and private la-
bel customers. In 1994 we developed a calf nursing bottle 
and a patented nipple featuring the first advance in calf nipple 
design in many years. That year Merrick’s also entered the 
poultry feed industry with products to help producers main-
tain healthier animals.
Research and Product Formulations
At Merrick’s, research is a basic belief and an ongoing pro-
cess. Research into all aspects of animal nutrition results in 
the development of innovative products and in our ability to 
offer products with a wide range of protein and fat sources. 
The manufacture of these products allows us to fulfill a va-
riety of needs to help guarantee the survival and health of 
valuable animals. Merrick’s qualified nutritionists can help 
determine which product formulations will best meet pro-
ducers needs. We also market a wide range of ingredients 
for swine and dairy rations, in addition to dry fat, including 
whey, lactose, animal blood cells and plasma.
Commitment
Merrick’s is committed to develop, manufacture and market 
quality products. We maintain a high level of commitment to 
the individual needs and success of our customers and pro-

ducers. Merrick’s technical staff is available to assist with any 
questions about our products and good animal management 
practices.
Merrick’s, Inc. Brands:
Milk Replacers: Centurion, Millennium, Cell Star, Winter 
Star, Super Star, Gold Star, Silver Star and Blue Star for 
Calves; Soweena Litter-Gro and Litter Life for Baby Pigs; 
Super Lamb and Super Kid; Grow-N-Glow for Foals
Additives & Supplements: Plas/Magic, Super Calf-Kit, Super 
Guard - Type B for Calves
Electrolytes: Blue Ribbon Electrolytes with Direct-Fed Mi-
crobials – for all species
Poultry Vaccine Stabilizer: Vacci-Guard
Nursing Equipment: Super-Calf Nipples & Bottles Super-Calf 
Oral Bottle Feeder
Dry Fats: Soweena 7-60/4-80 & Select 100 for Swine Ra-
tions; Dairy Ultra 100 for Lactating Cows
MERRICK’S, INC.
The Performance Leader in Baby Animal Nutrition
Johanna Kuehn, Director–Global Sales & Marketing
PO Box 620307, Middleton, WI 53562.0307 USA
l.800.MER.RICK (637.7425)
1.608.831.3440 / FAX: l.608.836.8943
mersales@merrick’s.com
Website: www.merricks.com

Merrick’s A Division of Merrick Animal Nutrition, Inc.
Bringing together experience, research, performance and commitment.
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“Supporting The Heartland”

Get Rid Of Nuisance Pests For Good
The Gophinator uses anhydrous ammonia 
to control rodents like gophers, pocket go-
phers, rats, groundhogs, moles & prairie dogs.
Poses no risk to livestock or pets - just 
effective control in hay/pasture land, till/no till 
land, wooded areas and yards and buildings.
Units come complete with 60 gallon tank, 50 
ft. hose, wand, frame, mole probe, gloves and 
goggles.

ATV trailer models are also available

Maze Innovations
P.O. Box 660, Unity, SK S0K 4L0

306-398-2637 • Fax: 306-398-2638
www.gophinator.com

DEALERS WANTED!

Maze Innovations
Get Rid Of Nuisance Pests For Good

The GOPHINATOR is a sixty gallon Anhydrous am-
monia tank designed to control rodents like gophers, 
pocket gophers, rats, ground hogs, moles, and prairie 

dogs. It poses no threat to livestock and pets, just effective 
control in hay/pasture land, till/no-till land, wooded areas and 
yards and buildings. 
Units come complete with the tank, 50 feet of hose, a specially 

built wand, frame, mole probe, gloves and goggles. The wand 
is equipped with a spring-loaded valve that for safety reasons 
has to be held open when in use. On the end of the wand is a 
hose to be placed in the hole, or a probe can be installed if you 
are after pocket gophers. 
The purpose of this unit is to eradicate rodents for good. This 

is done by placing the end of the wand into the burrow of the 
rodent and injecting the NH3 down the hole. It only takes about 
five seconds per hole, and one tank can last up to 500 holes. 
The unit is designed to be loaded in the back of a pick-up 

truck, on a trailer, or whatever the operator chooses by either a 
forklift or a front-end loader. 
The price is $3,100.00 (U.S.) plus applicable taxes. Price is 

quoted FOB Unity, Saskatchewan. A wheel unit is also avail-
able for this unit. It allows to be towed behind a four-wheeler 
or any ATV. The price for this option is $550.00 (U.S.) 
To place an order, phone Maze Innovations at (306) 398-2637 

or Fax: (306) 398-2638. Website: www.gophinator.com
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Wheatheart Manufacturing 
is pleased to announce the 
latest addition to its pres-

ent line of ‘High and Heavy Hitter 
Post Pounders’.  The new Wheatheart 
High and Heavy Hitter Skid Steer Post 
Pounder will operate with ease on most 
conventional skid steer loaders.  Wood 
and steel posts can be driven into place 
quickly and efficiently with Wheat-
heart’s exclusive hydraulic post hugger 
and 660 lb. free fall hammer.  A four 
way hydraulic tilt mast accommodates 
posts from 4’2” to 11’11” in length and 
up to 12” in diameter.  The adjustable 
hydraulic hugger allows the operator 
to stand clear of the impact area while 
posts are being driven.
The new Skid Steer Post Pounder is 

operated with self-contained hydraulics 
or can utilize the skid steer/tractor hy-
draulics.  On self contained hydraulics, 
a 10-gallon per minute motor drives the 
filtered and efficient high volume pump.  
The system is self-contained and uses 

the pounder frame as an oil tank.  This 
feature allows the pounder to be evenly 
balanced while the steel frame dissipates 
heat effectively. The pounder unit will 
stand self-supported during storage and 
operation for ease of operation, hookup 
and added safety.
Our new skid steer model is manu-

factured along side Wheatheart’s tra-
ditional line of High and Heavy Hitter 
Post Pounders. Wheatheart Post Pound-
ers are now available in trailer type, 
3-point, skid steer, and high mast ver-
sions. All Wheatheart Post Pounders are 
shipped with the standard hydraulic post 
hugger installed. 
All models are available for the 2004 

season. Come and see our new Skid 
Steer Post Pounder at a Farm Show or 
Wheatheart Dealer near you.  Wheat-
heart strives to make fencing jobs safe, 
fast and efficient.  Allow us to make 
your work easier.  Buy Wheatheart!
Wheatheart Manufacturing Ltd.
A Division of Ag Growth Industries

Wheatheart Skid Steer
Post Pounder international beef markets. NC remains 

ready to help implement this important 
legislation.” 
The USAIP represents two years of 
industry and government efforts to de-
velop the framework for a national ani-
mal identification system that would aid 
in the monitoring and surveillance of 
livestock for animal diseases. More than 
400 individuals from 70 associations 
and government agencies have produced 
the initial draft of the USAIP. 
“Senator Hagel’s bill supports the 
USAIP, which was developed by a 
broad-based group from throughout the 
food industry and is as well known as a 
plan can be at this stage in its develop-
ment,” Bright said. 
The Nebraska Cattlemen’s Association 
serves as the spokesman for the state’s 
beef cattle industry and represents 5,000 
professional cattle breeders, ranchers 
and feeders, as well as 48 county and 
local cattlemen’s associations. Its head-
quarters are in Lincoln and second office 
in Alliance serves cattlemen in western 
Nebraska.

Nebraska Cattlemen
Continued from page 6
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They are open on one side and offer protection for 
livestock, feed or equipment. Building sizes available 
are: 9 1/2’x 15’, 13’x 24’, 11 1/2’x 30’ with other sizes 
available. Feed and tack room can be added. Wood 
lined for protection available in different colors. For 

additional information contact Lloyd Estes,

Cell 620-770-2553
Office 620-549-6693

1-888-549-6693
Rt. 2, Box 146

St. John, KS 67576

ESTES SALES

“Anywhere-Anytime”
Hartford Insured

24 Hr. Service • Est. 1970

620-624-2232 SHOP

       Randy’s Cell 620-629-1857
       Home 620-626-6691
       Jeff’s Cell 620-629-1840
       Fax 620-624-6729

www.cowtrucks.com
612 General Welch Blvd.

Liberal, KS 67901

Angus enthusiasts from the 
Western United States are 
already making plans for the 

2005 National Junior Angus Show, 
scheduled for July 17-23 in Denver, 
Colo. Thousands of youth and adults 
from across the country will attend the 
weeklong event that has grown to be 
known as the largest single-breed beef 
cattle show in the world.
In effort to continue fundraising for 

the significant event, Silveira Broth-
ers, Mendota, Calif., have donated a 
heifer to sell at the 2004 Western Na-
tional Angus Futurity, Sunday,  April 
25 in Reno, Nevada.  Darrell Silveira, 
Rick, Allison and Garrett Blanchard 
have donated Silveiras Reba Pride 
3438, an October 2003 daughter of G 
Bar Wulffs EXT 9306.  All proceeds 
from the sale of the heifer will go to 
the 2005 NJAS.
�The Angus breeders in the West-

ern states are excited to have this 
heifer donation to go toward hosting 

the 2005 NJAS,� says Abbie Nelson, 
fundraising committee member from 
Wilton, Calif.  �Selling this heifer in 
Reno is just one way our breeders 
can pull together to plan a success-
ful event for the future leaders of the 
Angus breed.�
Other items included in the heifer 

package are: breeding services using 
any Silveira Brothers program herd 
sire; an embryo flush and transfer 
from Larry Lanzon, DVM, of Lander 
Vet Clinic, Turlock, Calif.; a 30-day 
insurance policy from Jim Bessler of 
American Livestock Insurance, Gene-
va, Ill.; and transportation from Reno, 
Nev., to the buyer�s ranch, courtesy of 
Randy and Peggy Lathrop of Lathrop 
Trucking, Dundee, Ill. Complete in-
formation about the heifer is online at 
www.californiaangus.com.
For more information about the heif-

er or to learn more about donating to 
the 2005 NJAS, contact Abbie Nelson 
at (916) 687-7108.

The following tips are recom-
mended to boost dairy and 
calcium intake in kids: 

• Convenience counts: Single-serve, 
re-sealable plastic bottles are great 
for today’s busy lifestyles. 
• Serve it cold: Results from a 2002 

School Milk Pilot Test showed that 
kids were more likely to choose reg-
ular and flavored milks if the milks 
were served at colder temperatures 
and in plastic packaging. 
• Look for the logo: Milk, cheese and 

yogurt products with the 3-A-Day of 
Dairy logo are guaranteed to contain 
at least 20 percent of the daily cal-
cium requirement. 
For more information on the nutri-

tional benefits of dairy foods, visit 
www.midwestdairy.com. In addition, 
parents and educators can get fun 
recipes and tips on how to get 3-A-
Day of Dairy at www.3aday.org.

3-A-Day For You 
and Your Kids

Donation Heifer Sells At 2004 Western National Angus 
Futurity To Benefit  2005 National Junior Angus Show
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The Most Complete Line of Parasite Control Available

Attention Cattlemen
If your cattle or bison are bothered by flies, lice, ticks or other parasites, you need one of our parasite treating 
stations. They work in pasture or lot on cows, calves and bison. They are all automatic and require very little 
maintenance. Your cattle will do better if they are free of parasites.

We deliver anywhere in the U.S. or Canada. Dealerships are available.
Call or write for details or for special requirements - 24 hours a day.

Easy Way Mfg.
P.O. Box 325 • DECORAH, IA 52101

or call: (563) 387-0932

Brush Oiler Complete Cattle Saver
Mineral Feeder

and Face Fly Fighter

Walkway OilerBuffalo Treating StationScratcher and Stand

Nearly 75 percent of all farm-
ers suffer from some hearing 
loss, compared with one in 

10 of the general public that develop 
hearing loss, according to the New 
York Center for Agricultural Medi-
cine and Health. The statistics are a 
reminder that the farm can be a very 
noisy place, said Kansas State Uni-
versity Extension farm safety special-
ist John Slocombe.
The statistics are a reminder that 

the farm can be a very noisy place. 
Hearing loss can happen gradually 
so that it may not be noticeable to 
the person who’s losing his or her 
hearing. It can be caused by both 
loudness and the length of time a 
person is exposed to the loud noises. 
On the farm you have exposure to 
engines running, squealing pigs, or 
power tools can damage hearing in 
as little as two hours, unless some 
type of hearing protection is used. 

Hearing protection decreases the 
intensity of sound that reaches the 
eardrum.
The bad news about hearing loss 

is that it is permanent. Once it is 
lost, it can’t be recovered. The 
good news is that it is easy to pro-
tect against it. The first step is to 
recognize that many sounds on the 
farm can be damaging. If any noise 
is so loud that people must shout 
to be heard, or if the noise hurts 
your ears, makes your ears ring, or 
leaves you slightly deaf for several 
hours after exposure, it is too loud 
and steps should be taken to protect 
yourself, the farm safety specialist 
said.
Eliminating the noise is the perfect 

solution, but since that is not always 
possible, hearing protection should 
be worn. Protectors such as earplugs 
and earmuffs are available at most 
farm supply, hardware, and discount 

Farmers Experience Greater Hearing Loss
retail stores. When properly fitted, 
plugs and muffs allow a person to 
hear conversation and the sounds of 
machinery, but with the volume of 
sound greatly reduced – thus protec-
tion hearing.
An added benefit, Slocombe said, is 

that the wearer will feel less fatigued 
at the end of the day. For the best 
safeguard, look for hearing protec-
tion that carries a noise reduction 
rating of 25 or higher. Those who 
already have hearing loss may want 
a lower rating, he said. Choose pro-
tection that is comfortable and easy 
to use, so there will be no excused 
for no using it. In additions, because 
farmers are continually exposed to 
loud noises, they should have their 
hearing tested regularly. An audio-
gram will reveal signs of hearing 
loss so that steps can be taken to re-
duce exposure and stop further hear-
ing damage.
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The HOSSFELD UNIVERSAL 
BENDER is built around the 
basic principles of bending and 

forming metal. In over seventy years of 
bending experience, the Hossfeld staff 
has developed many standard and ac-
cessory dies for the most common, and 
the uncommon, of bending problems. 
No tools are necessary for the simple 
assembly of dies which will bend pipe, 
rounds, flats, squares, tubing and angle 
iron to specifications with in the scope 
of the Hossfeld metal forming system. 
Finger adjustment of mounting pins is 
all that is required by the operator. The 
HOSSFELD BENDER is available in 
two sizes depending on your bending 
needs. The No. 1 is a smaller machine 
ideal for hand operation. The No. 2 is a 
larger machine operated by hand or may 
be equipped with hydraulic power to 
make even the heaviest jobs simple.
The HOSSFELD BENDER is simple 

to use. By following the instruction 
manual, a person can bend tubing (3/8” 

All of these are Bendable on the

HOSSFELD UNIVERSAL® BENDER
Make hundreds of Bends

on One Machine
•

Hydraulic Power Available

             Dept. WFRD • PO Box 557 • Winona, MN 55987

through 2” OD) and American pipe 
(sch. 40 ASTM-A53 type F 45,000 psi 
tensile strength 1/4” through 2”) as well 
as rounds, flats, squares and angle iron 
of mild steel. The bender is ideal for 
small production, prototype, custom 
fabrication and maintenance for all your 
bending needs. Add the power hydraulic 
attachment to ease those heavy jobs and 
to cut down on your lost time on those 
costly repairs.
The HOSSFELD BENDER is an af-

fordable and simple to operate tool. Its 
easy set-up and minimal maintenance 
make it a welcome tool in any shop. The 
technical staff at the Hossfeld Manufac-
turing Co. is always happy to assist you 
in the selection, design, building and ap-
plication for all your bending needs. The 
HOSSFELD BENDER provides a basic 
tool that will produce an unequalled 
variety of bends on material from wire 
to shapes in a wide range of sizes. Our 
Website address is: 
www.hossfeldbender.com

HOSSFELD MANUFACTURING CO.

• livestock enzyme and mircobial feed additive
• designed to increase digestibility of feed up to 14%
• formulated to aid animal health by preventing illness during stress
• contains numerous strains of different enzymes, yeast,
  fungi, and up to 3.5 billion CFUs of bacteria
• now available in a drench
• an alternative to using antibiotics
• made in dry, liquid, and paste form
• certified organic
• university and producer tested
• dealer inquiries invited

Multiple Stabilized Enzymes

Natur’s Way, Inc. Horton, KS • 1-800-615-0299
Jim Dinklage, Sales: Orchard, NE • 1-866-615-0299

Commercial red meat production 
for the United States totaled 
3.53 billion pounds in No-

vember, down 10 percent from the 3.91 
billion pounds produced in November 
2002.
Beef production, at 1.78 billion pounds, 

was 18 percent below the previous year. 
Cattle slaughter totaled 2.43 million 
head, down 15 percent from Novem-
ber 2002. The average live weight was 
down 24 pounds form the previous year, 
at 1,236 pounds.
Veal production totaled 15.2 million 

pounds, 10 percent below November a 
year ago. Calf slaughter totaled 78,000 
head, down 14 percent from November 
2002. The average live weight was 12 
pounds above last year, at 321 pounds.
January to November 2003 com-

mercial red meat production was 42.7 
billion pounds, down 2 percent from 
2002.

Commercial Beef 
Production Down 18 
Percent From Last Year
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The Stevens family has been en-
joying raising and caring for 
Suri Alpacas and Llamas for 

over 25 years.  They have one of the 
largest herds to choose from for qual-
ity and selection.  Their stock consists 
of Chilean, Peruvian and Bolivian Suri 
Alpacas and Llamas.  
They also have a great selection of 

guard Llamas to choose from. Their 
females are bred to full South Ameri-
can males. Llamas are great for fam-
ily venture, for young and old alike.  
Breeding show quality, guard and pet 
quality Alpacas and Llamas for the en-
tire family are available for sale. The 

Stevens also specialize in helping with 
first time Llama owners. They have 
many years of experience and selec-
tive breeding offering customer sup-
port since 1979.
The Stevens attend many family-ori-

ented alpaca events throughout the 
country, including local and state fairs, 
alpaca farm open houses, auctions, and 
larger shows hosted by alpaca organiza-
tions, the largest and most impressive 
being the annual Alpaca conference and 
show presented by AOBA.
Stevens Llama and Suri Alpacas also 

sell products made from alpaca fiber as 
an additional home-based business ven-

Stevens Llama Tique & Suri Alpacas
ture. They offer a large line of Alpaca and 
Llama supplies and gifts. With no frills 
or gimmicks, they offer great merchan-
dise and down to earth prices.  You may 
choose from a very large selection of gifts 
such as teddy bears, dolls, books, jewelry, 
blankets, mittens and much more. 
For information on fiber, wool, 

sales, leasing, transportation, breed-
ing services or any other questions, 
please give Judy and Loren Stevens 
a call at (507) 376-4230; for Toll-
Free Ordering: 1-800-4MY-LAMA 
(469-5262). Visit their website at 
www.stevenstique.com
Email: llamatiq@rconnect.com

Peruvian Graycliff Jax
Beautiful Rare Silver Gray Suri Alpaca Male
Females Bred To Him & Offspring For Sale

Diablo, A Rare True Black Suri Alpaca Male
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U.S. Custom Harvesters, Inc. is 
an association of professional 
custom harvesters serving the 

needs of the American Farmer.  The or-
ganization was established and chartered 
in 1983 in the State of Texas and serves 
as a link between the harvesters and the 
many groups of people they work with 
such as farmers, businesses, and the State 
and Federal Government.  U.S. Custom 
Harvesters is a dues funded, member-
ship organization with the Harvest News 
magazine as their primary means of com-
municating with members.
This organization also works to educate 

its membership concerning safety, qual-
ity of workmanship and information on 
equipment updates.    
The input from their membership is 

channeled through designated com-
mittees that report to the elected board 

meeting annually the first weekend of 
March. The membership has benefited 
at these annual gatherings in such areas 
as exchanging ideas, helping one another 
in the placement of work, and establish-
ing a scholarship fund that helps educate 
future leaders.  Much of the information 
is updated in the Harvest News monthly 
magazine.
It has been a goal of USCHI to provide 

funding for scholarships through various 
activities such as quilt sales and raffles, 
silent auctions, memorial donations, hon-
orary and auction donations.  To qualify 
for a scholarship, all applicants must 
have some direct family ties to a current 
USCHI regular member, or have been 
employed by a current regular member 
within the last year, or be making some 
direct contribution to the USCHI orga-
nization.  In addition, applications are 

U.S. Custom
Harvesters Inc.

To All U.S. Agricultural Producers:
Be it Resolved - March 8, 2003

United States Custom Harvesters, Inc. supports the mandated use of grain-based fuels, 
principally Ethanol and BioDiesel, in the United States. This use of ethanol and BioDiesel 
is to be a supplement to fossil fuels thereby contributing to the wealth, safety and security 
of the United States of America while assisting the farmers and providers of these renewable 
resources produced in our Homeland.
     Respectfully and Unanimously,
     United States Custom Harvesters Inc. Membership

HIRE AMERICAN HARVESTERS
Wanted - Grain, Forage & Cotton Harvesting

Crews Available Anywhere - USA
For List of Available US Crews Please Contact:

U.S. Custom Harvesters, Inc.
(620) 664-6297

E-mail: office@uschi.com • www.uschi.com
We Support U.S. Agriculture

Please Support Us!

considered if the applicant is directly 
related to a deceased member (son or 
daughter) that was a regular member 
within the last two years of their death.
The strength of this organization is in its 
membership, which consists of not only 
custom harvesters, but also related busi-
nesses such as implement dealers, insur-
ance companies and farmers.  It is their 
goal to continue to enhance and promote 
custom harvesting so that it is a viable 
industry available to future generations 
of producers. 
U.S. Harvesters will continue to sup-

port and be a vital part of American 
agriculture, which is the strongest and 
most effective producer of crops that 
feed the world.
For more information, phone (620) 664-

6297 or e-mail: office@uschi.com.
Website: www.uschi.com.

U.S. Custom Harvesters, Inc. • Harvesting Crops That Feed The World

Cows will soon have a better chance of getting their 
needed protein. Scientists with the Agricultural Re-
search Service recently discovered an environmen-

tally friendly way to reduce the protein breakdown that occurs 
when forage crops like alfalfa are processed into silage, the 
winter-feed of many livestock.
Because it’s high in protein, alfalfa is an ideal crop for live-

stock. Unfortunately, when it’s processed by storing and fer-
menting its clippings in silos, up to 85 percent of alfalfa’s pro-

tein breaks down into nonprotein nitrogen, which can’t be used 
as efficiently by the cows’ bodies. 
ARS plant physiologist Ronald Hatfield, agricultural engineer 

Richard Muck and molecular biologist Michael Sullivan have 
found an answer to the problematic breakdown of protein in 
– of all things – red clover and potato skins. The scientists work 
at ARS’U.S. Dairy Forage Research Center in Madison, Wis.
Red clover contains large amounts of an enzyme called poly-

phenol oxidase, or PPO. When red clover is chopped up, its 
cells release the PPO. When The PPO is exposed to oxygen, 
it reacts with caffeic acid naturally present in the clover and 
forms o-quinone molecules. These molecules bind to the en-
zymes that cause the breakdown of red clover’s protein, there-
by keeping more protein intact.
Alfalfa has significantly lower levels of PPO. So to take 

advantage of this PPO-caffeic acid combination to protect 
alfalfa’s protein. Sullivan and ARS plant pathologist Debo-
rah Samac “borrowed” the PPO gene from red clover and 
inserted it in alfalfa plants. When the altered alfalfa plants 
were chopped and treated with caffeic acid, they had 15 
percent less protein degradation after town weeks than did 
untreated alfalfa plants.
Caffeic acid is present in high concentrations in a variety 

of fruits and vegetables, most notably potato skins, a com-
mon agricultural waste product. The scientists are working 
with different potato processing plants to see how easy it 
would be to extract large amounts of caffeic acid from left-
over skins.
Source: USDA

Helping Stored Alfalfa Keep Its Protein
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Located in southwestern Min-
nesota, Rich-Nes Alpacas is 
owned and operated by Rich 

and Agnes Wildt. Alpacas has been their 
passion since 1985. 
A friend of Rich’s went to an Arabian 

Horse Show in Phoenix, Arizona in 
February of 1985.  While visiting at the 
show, a guy said his brother was getting 
out of llamas and getting into alpacas 
because of a better return on investment.  
When he came home from Arizona, he 
told Rich about the conversation.  About 
a month later, he brought it up again and 
Rich said, “Let’s get on the road”.  That 
is how  Rich and Agnes got started in 
the alpacas.  
At that time, there were three importers; 

one from Indiana, one from Ohio and the 
last one from California.  On that trip, 
they saw all the alpacas in Ohio and Indi-
ana and ended up buying six females and 
one male.  In a couple of years, Agnes 
and Rich ended up on their own not sell-
ing any and started building their herd.  
After about seven years of building up 
their herd, they started selling breeding 
stock and at the present time, have ap-
proximately 300 head on hand.
The first imports from this country 

originated from Chile.  After standing 
a quarantine of 60 days in that country, 
they were flown to the Harry S. Truman 
quarantine station off the Florida Keys.  

These animals travel very easy.  One can 
haul them in trailers, pickups, vans and 
small airplanes.  They always lie down 
while traveling.  All of their animals are 
halter-broke.
Following are some of the charac-

teristics of alpacas. They are induced 
ovulators and can be bred at any time 
of the year.  After a gestation period of 
11.5 months, a little baby called a cria is 
born.  A few animals have gone over a 
year in gestation.  At the time of birth, 
a little cria will average between 15 and 
17 pounds. Ninety percent of the babies 
are born between 9 and 11 in the morn-
ing, with a few born before 8 AM and 
a few born between noon and 1:00 PM.  
Alpacas will put their manure all in one 
place, whether it is in the barn or pasture.  
Their average lifespan is 17 to 21 years.  
The oldest alpaca on the Rich-Nes ranch 
is 19 years old and is pregnant, due in 
April of 2004.  The average weight of 
the adult is 150 to 160 pounds.   The al-
pacas are all blood-typed for parentage 
and they are all registered.
The nice thing about the alpaca is their 

fiber.  The first years, Rich and Agnes 
sold only raw fleece and roving.  The 
next step was to get some yarn made.  
One thing led to another, and after they 
purchased their first knitting machine, 
they ended up with seven knitting ma-
chines working for them.  There are 22 

natural colors of alpaca fiber, and Agnes 
and her daughter-in-law knit anything 
from baby mittens to adult sweaters. 
The animals are sheared once a year, 

and during the process of shearing, the 
coarse fiber goes into a separate bag and 
out of that, comforters are made.  They 
offer many other finished products that 
have been made from the fine fiber of 
their alpacas such as teddy bears, baby 
afghans and more.
The alpacas raised on the Rich-Nes 

Ranch are very friendly and are taken to 
local nursing homes, to home of handi-
capped adults and kids and school kids. 
The ranch is on the tourism route for the 
county, and as a result, they have a fair 
amount of bus tours that stop every year.  
Also, a large amount of traffic stops 
along the highway. Visitors are always 
welcome. 
As you can see, the alpacas are very easy 

to take care of, are docile and a friendly 
animal to have as a business or to semi-
retire with.  A member of the Alpaca 
Owners and Breeders Association, Rich-
Nes offers free support services to fellow 
alpaca lovers such as breeding, sales, 
boarding, and vet and tax consulting.  
For more information, or to make a 

purchase, please phone Rich or Agnes at 
(507)249-3631. 
E-mail: wildt@richnes.com
Website:www.richnes.com

Largest Herd in the Midwest

Over 300 Alpacas

Bolivians, Chileans and Peruvians

Full Support Services

Raising Alpacas since 1985

Fiber, Yarn and Finished Products

Visitors Welcome

Richard and Agnes Wildt
26795 State Hwy. 67
Morgan, MN 56266

(507) 249-3631
e-mail: wildt@richnes.com

www.richnes.com

RICH-NES ALPACAS
Raise Alpacas For A Better Return On Investment
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All disciplines can benefit from 
The Rick Wheat Noavel 
Headstall ™ because horses 

respond so quickly it is literally amaz-
ing. It is the ONLY product on the mar-
ket that works off a bump and release 
principle, and it never restricts breathing. 
While riding with the Noavel Headstall 
™, your horse is totally comfortable and 
relaxed. If he shows a bad behavior, then 
you can correct him immediately with a 
bump from the Noavel ™. Horses are 
very intelligent animals and learn quickly 
with the Noavel ™. 
Farrier’s can get unruly horses to stand 

still while being shod. In minutes after 
introducing a horse to the Noavel Head-
stall ™, a disobedient horse will calm 
down and make a farrier’s work much 
easier, safer, and faster. The Noavel 
Headstall ™ is an alternative to using 
twitches and drugs on horses. 
If you are in the horse industry, you 

need to be aware of the revolutionary 
training invention that champion horse 
trainers will be using to give them the 
competitive edge at the spring shows. 

Has Your Good Horse Gone Bad?

Rick Wheat
Noavel Headstall

BITING
KICKING
REARING

RUNAWAY HORSES
PROBLEMS SHOEING
TRAILER LOADING

HEAD SHYNESS
CLIPPING

BARNSOURED
HARD TO CATCH

In Arkansas
For More Information Call

870-346-5511
www.noavel.com

Order A Video Today
Halter Breaking Vol 1
Trailer Loading Vol 1
Trailer Loading Vol 2

Hard To Catch
Head Problems & Rearing

Used For Training Colts

Trail Riding

Pleasure Riding

& CORRECTING

PROBLEM BEHAVIORS

The Rick Wheat Noavel Headstall ™ 
is “THE NEXT BIG THING”, and has 
{Rocked The Equine World}. It is truly 
The Best Kept Secret in horse training. 
You can reduce the time it takes to get 

your colts ready to show, and be miles 
ahead of the competition by using a 
Noavel Headstall and Rick Wheat’s 
Training Method. Yearlings in halter 
classes, as well as, breaking two-year 
olds to ride for the spring shows: plus, 
you can correct any bad behaviors that 
your best show horse may have in min-
utes. 
Whether you are a professional horse 

trainer, or you train your own horse, it 
is important to have a training program 
that can get the horses total attention and 
give you the competitive edge you need 
to be very successful in “2004”. 
Rick Wheat has training videos avail-

able to help in many areas: Basic In-
struction • Halter Breaking Vol.1 * 
Hard-To-Catch * Gaited Horse Train-
ing 101 * Head Problem and Rearing * 
Trailer Loading Vol.1 and Vol.2.
For more information call: (870) 346-5511.

The Rick Wheat Noavel Headstall

www.sprayers.com

Arkansas researchers have found 
several promising intestinal bac-
teria that may protect poultry 

from Salmonella and other pathogens. 
Salmonella, Campylobacter and other 

pathogens can cause illness in people 
who eat infected poultry that has not 
been cooked enough.
Pathogens such as Salmonella take hold 

inside the intestinal tracts of chicken and 
other birds, however, researchers at Agri-
cultural Research Service in Fayetteville, 
Ark., and University of Arkansas are getting 
a better understanding of how probiotics, or 
live beneficial bacteria, affect the poultry’s 
intestinal tract, Science Daily reported.
Probiotics, which can be given orally to 

poultry, help the birds fight illness and dis-
ease by using the concept of competitive ex-
clusion -- probiotics are fed to newly hatched 
chicks and the probiotics occupy sites in the 
intestinal tract where the pathogens would 
normally attach and grow, according to the 
article in Agricultural Research.
Since probiotics are there first, the op-

portunity for pathogenic bacteria to be-
come established is reduced.

Researchers Find Promising
Intestinal Bacteria
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OTECO MFG. sold its first 
track filler in March of 2000, 
in mid-January of 2004 they 

just delivered their #200th trackfill-
er to Arizona.   OTECO is a family 
owned business, which came into ex-
istence because of a problem, and the 
grace of God. 
Jim Stevenson was trying all sorts of 

things to try and keep from making 
bad ruts from his irrigation pivots. It 
seemed everything he tried damaged 
his crops in one degree or another. 
The different nozzles left dry spots in 
the fields, and he knew that tall tires 
just left deeper ruts and more strain 
on gearboxes and wide tires left wider 
ruts. In his mind the solution would be 
to put a road based material in the rut, 
the only question was how to do it.
He designed a small box with a fun-

nel on the bottom, and began filling 
his ruts. The neighbors began to take 
notice and asked him to build them 
one. Jim goes to his fourth of five 
son’s Otie, he catches him in his hay 

field, broke down.
Jim tells Otie, “ I’ve got a job for 

you.”  Otie says, he remembers think-
ing, just what I need, another job. 
Looking from hind site now, Otie says, 
“ I wish I’d thrown my tools down on 
the spot and went to the shop.” 
However, Otie didn’t start designing 

the current trackfiller until fall.  The 
trackfiller which sold in March of 
2000 was much bigger, had a ten yard 
capacity, with an adjustable screed 
below the funnel to help knock in the 
sides and regulate the height of the 
mound.
It has a two-foot by four-foot open-

ing to facilitate the gravity flow of 
material, with a hydraulic gate at the 
bottom to close during transport. The 
machine was patented and have since 
sold all over the mid and western 
United States.   That year, when the 
first one sold to Australia, Jim and his 
wife, Dorothy dubbed the company, 
OTECO. 
OTECO just got its second patent on 

Oteco Mfg. • Eliminate Your Center Pivot Wheel Track Problems

THE ONLY SOLUTION,
all else is just another problem!

OTECO
WHEEL TRACK FILLERS

(307) 322-3373
www.OtecoMfg.com                 PATENTED

10 Yard
 Capacity

a product they call the JIMMY-JACK, 
which they hope to begin market-
ing soon.  It is a spring-loaded jack, 
which installs right inside of a metal 
gate.  When pushed to the ground, it 
takes the weight off the hinges of the 
gate and holds the gate in place.
“We’re just praising the Lord ,” says 

owners, Jim and Dorothy, Otie and 
Tonya Stevenson. 

Yellow & Arvika 
Pea Seed

Arvika Forage 
Peas & 

Triticale
Arvika Forage Peas

• Superior Vigor & Growth • Higher 
Tonnage • Higher Protein 

• Tougher Seed Coat

Lazer Triticale
“Superior Forage Grain”

• Drought Tolerant! • Tall Leafy
• Excellent Standability 

• High Tonnage

Glen Adolf - Burlington, CO                Cell: (719) 340-1197 
Home: (719) 346-8186

Burlington, CO 2004 Field Pea Trials
Cool Season Forages

Forage 
Treatment

Arvika/Lazer
Arvika/Jerry
Arvika

Forage 
Type

Peas/Triticale
Peas/Oats

Peas

CP 
%

22.7
19.5
25.6

DM 
Yield

4.0
5.3
3.37

According to the National Cot-
ton Council’s 21st annual Ear-
ly Season Planting Intentions 

Survey, Kansas farmers planted nearly 
90,000 acres of cotton in 2003, and 
will boost the fi gure to 130,000 acres in 
2004. That’s nearly 44.4% more cotton 
acres, in a region that only a few short 
years ago regarded cotton as just an al-
ternative crop.

Kansas Farmers Learn How 
to Walk In High Cotton
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When high technology is in 
conflict with the status quo, 
who loses, the status quo?  

Maybe not, maybe you do.  The fol-
lowing is a story about technology and 
its impact on established industries and 
on the creation of whole new indus-
tries.  The intent is to alert you to subtle 
changes in the economics of radio and 
telephone communications and to some 
rather innocent trends which started ap-
proximately twenty years ago and have 
now evolved into some rather disturbing 
events.  
In the last 20 years digital electronic 

devices have changed our world and, for 
the most part, all to the good. We find 
ourselves living in a whirlwind of new 
things from VCRs to GPS’s, handheld 
calculators to CD’s that contain our fa-
vorite music.  Personal computers are in 
over two thirds of our homes. A grow-
ing percentage of us walk around with a 
cell phone in our pocket.  Can all this be 
good?  Sure it is, you say. I say, are you 
sure or could there just be a dark side 
to the story. Unfortunately there is and 
I will show you where it is and how to 
protect your money when you become 
part of the story.
To show you, let’s focus on what hap-

pens when  new technology comes into 
conflict with an established industry 
and how that industry can be expected 
to react to the challenge.  But first, let’s 
consider a very bright aspect indeed--
the global positioning satellite system 
GPS.  GPS came on the world stage as a 
completely new thing. It was the perfect 
example of Government paid for satel-
lites, coupled with low cost state of the 
art electronics in the form of hand held 
units manufactured by leading suppli-
ers of electronic equipment around the 
world.  All competing for the hearts and 
minds of a consumer, who for whatever 
reason wanted to find a spot on this earth 
such as an address on a country road, an 
airport on a dark night, or simply that 
good fishing spot on the lake.  Who wins 
in this example?  The companies who 
make the units  absolutely , the  people  
who sell them  likewise , even the UPS 
truck driver who delivers the package,  

winners one and all. The only looser 
might be the fish who got caught by 
GPS.  All winners yes, but why simple,  
no one stood to loose anything. 
Now let’s visit a darker side of this 

story.  Let’s look for a moment at one of 
the truly  tragic  examples of loss, one 
of a time-honored  profession, that sud-
denly found itself in conflict with new 
state-of-the-art electronics.  I refer to the 
worldwide watch, clock and time-keep-
ing industry.  That industry as it stood in 
the 1960’s was the culmination of cen-
turies of incredibly fine craftsmanship 
coupled with engineering and manu-
facturing excellence--all mechanical. 
Thousands of people had devoted their 
lives to it over the previous 500 years 
creating a virtual art form, one that by 
1960 had given us a blend of art, sci-
ence and, yes, jewelry culminating in a 
fine mechanical watch that cost a man 
a week’s pay and kept time to within a 
few minutes per week. Suddenly like a 
lightning bolt, the new digital electronic 
watches were all over the market place.  
The real horror story to the watchman 
was the fact that they required no clean-
ing, repair or winding.   Not so obvious 
to the public was the more disturbing 
fact that the entire industry, which had 
brought us to that point in the 60s, was 
now extensively irrelevant, being totally 
outclassed by the newcomers.  By that 
time, it had  been reduced to a mere 
shadow of its former self, reduced as 
it were, to supplying overpriced, dia-
mond-studded gold jewelry to the nou-
veau riche that wouldn’t keep time as 
well as a  new electronic $ 10.00 cub 
scout’s watch.
Now we get to one of the main points 

of this story.  Consider the watchmak-
ers dilemma.  He wanted to defend his 
position, but how?  He could not win 
on a technology basis because the new-
comers were simply and indisputably 
superior.  Interestingly, there were a few 
pitifully small, however noteworthy, de-
vious attempts made to save the watch-
makers from doom by calling on the 
government to protect them and their 
livelihood.  This was accomplished by 
saying that railroads were too important 

to rely on such unproven devices--ones 
that required batteries and other imag-
ined shortcomings all of which seemed 
to favor the old ways.  So most states 
clung to laws for a time intensely pro-
moted by the watch industry and its fol-
lowers and helped along by the lobbying 
of the railroads.  Most states  had long 
ago, adopted some form of inspection 
or certification system. Predictably, the 
affect was all too little too late.  What 
was needed was a technological trick.  If 
only some way could be found to make 
watches dependent upon some outside 
control over the watch’s internal mecha-
nism to keep time, much the way the re-
peater clocks in schools, large business-
es and railroads depended upon a central 
master clock for an approved standard; 
one that was certifiable and could be 
considered most accurate and above all 
under outside control.  Then that service 
could be charged for, preferably, on a 
month-by-month basis, but nothing was 
found.  In the end, electronics had won 
over 500 years of craftsmanship.  The 
little old watchmaker was gone.  The 
new digital watches were simply too 
good, too accurate, dependable, inex-
pensive and, get this now, too INDE-
PENDENT.  That word independent is 
critical to this story and most important 
to you and your money.  The death of the 
old watch business was a wake up call 
to many other businesses.  My God, if 
a 500-year-old industry could be swept 
away in a scant few years, what could 
happen to the two-way radio business 
a new comer with only 15 years behind 
it?  However, it was from its inception 
100% electronic having been designed 
around vacuum tubes which were the 
order of the day.  Most radio-men had an 
unwise feeling of security.  Others could 
sense the winds of change.  It would not 
be like the watch business--a lightning 
bolt. However, there were those new 
transistors and integrated circuits not far 
behind.  Many said “but what could they 
do to us,” tubes work just fine.  The an-
swer was economic.  Transistors would 
reduce a $2000 dollar radio to $600 in a 
few years and IC s would further reduce 
those to $300.  All that, in the same

Comtronix Corporation
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TWO-WAY
RADIOS

• Better Than A
  Cell Phone
  (20 Mile Radius)

• No Air Time Or
  Monthly Charges

COMTRONIX
CORPORATION

2213 East 45th Street
Indianapolis, IN 46205

(800) 332-3268
(317) 542-9231

FAX (317) 542-0154
Web: commx2way.com

Call
Us!

amount of time it took $2000 to re-
duce in value to $1000 because of in-
flation. 
Now we come to a key turning point 

in this story.  A point where a business 
about to go into decline, ceased to de-
cline and began to grow into a new 
industry. Remember the technology 
trick the watchmakers were search-
ing for in vain? The radio people were 
a bit luckier. They found the perfect 
answer, more than a trick, a genuine 
God-send.  One that would make them 
prosper, not simply survive.  In those 
early 1960-ish days, small radio shops 
sold equipment to businesses, installed 
the equipment, licensed it through the 
FCC and maintained the total pack-
age over 7 to 10 yrs.  A typical sale 
most likely consisted of a base unit 
and a number of mobile units--say 3 
or 4.  The whole package amounted to 
around $6000 big 1960 dollars.  At that 
point, you could live well from the ra-
dio business.  By 1970, due to transis-
tors, that same package was reduced 
to a bargain price $3000.  Alarm bells 
began to sound in radio land.  Radio-
men were saying “I must sell twice as 
much and work twice as hard to stay 
even”.  The worst was coming.  By 
1980, small IC-based equipment was 
the norm and down went the price to a 
heart stopping $1500.  The users were 
delighted. Communications were now 
affordable, but the radio-men saw a 
very bleak future.   Fortunately, help 
had been on the way for ten years 
starting in about 1970 for those crafty 
enough to see it.   An astute radio-
man, whose name is now lost to his-
tory,  observed  the simple fact that the 
range of a radio system was primarily 
determined by the height of the base 
antenna.  He further and fortunate-
ly also saw that fact was coupled with 
the fact that people resisted erecting 
their own antenna towers  seeing them 
as an unattractive eyesore.  Well  he 
said, why not, let the radio-man 
erect a tall tower and rent the use of 
it to the public?  Here then was a crit-
ical weakness in the consuming pub-
lics position; a weakness to exploit a 
weakness on which an industry would 
take root.  The public was innocently 
willing to pay for something  it  did 

Continued on page 30
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not need and further accept a repeti-
tious contract form of payment. What 
the public was doing was relinquish-
ing control over its communication 
systems and accepting the concept of 
a monthly communication bill.  On 
these simple truths, an industry has 
grown, producing an incredible ar-
ray of financial concepts. Plans which 
involve lease-to-purchase, with dam-
age and loss insurance, maintenance 
contracts all dependably coupled to 
the ever-present air time charges.  
Limited only by imagination and a 
willingness to explore what new con-
cepts the public would find appealing 

such as the  increasingly numerous 
trunked systems. Those which further 
isolated the consumer from any hope 
of control over his destiny by convinc-
ing him to relinquish his frequency in 
favor of a series of shared frequencies 
managed,  licensed to and controlled 
by the radio-man and his new partner, 
the computer. 
By now, you may be saying this all 

sounds a lot like Cellular Phones.  You 
are right. Cell phones sprang from this 
basic pay-to-talk concept, but when in-
terconnected to the phone system, the 
possibilities are limitless. Fortunately 
for the public, unlike the radio, busi-

ness cell phones 
have a large and 
growing number of 
competitive air time 
suppliers, and like 
GPS where the Gov-
ernment owns the 
satellites, the Gov-
ernment also owns 
the Cell frequencies.  
Cell phones are a 
good deal. Since 
discovering that life-
saving trick back in 
1970, the radio busi-
ness has flourished, 
growing ever more 
complex to the point 
that individual radio 
dealers have taken 
on the appearance 
of public utilities.  In 
most markets, one or 
two companies have 
emerged to domi-
nate, offering long 
range service based 
on that tall tower and 
now, totally com-
puter controlled ,and 
need I mention com-
puter tracked, and 
billed air time.  Yes, 
we have come so far 
from those simple ra-
dio systems that were 
just becoming afford-
able in 1980 that we 

scarcely realize they are more afford-
able today and particularly well suited 
to farm and ranching and rural America 
in general.  No local radio company will 
mention them, sometimes denying their 
availability.  One very large national 
corporation has moved toward what 
they consider the ultimate system—a 
system that incorporates a cell phone’s 
features with the appearance of a two-
way radio.  It is in fact a cell phone with 
a one-button speed dial which gives the 
illusion of an unlimited range radio sys-
tem.  At present, they do not charge for 
the radio feature, a move which has pan-
icked the two-way radio companies. It’s 
like GM giving away cars for a year and 
then saying to Ford and Chrysler, how’s 
business?  The results are predictable.  
Radio companies are capitulating by the 
hundreds. The next move is as equally 
predictable. The big company says to 
the radio company, “sell out to us now 
and get some money or hang on for as 
long as you can, go out of business and 
we will get your frequencies when the 
Government reclaims them. That is hap-
pening as of now and, you guessed it, 
the big company shuts the system down 
and tells the users, “you’re out as of 
now, the party is over, and by the way, 
your equipment is useless and won’t 
work anyplace”.  It’s unique. The previ-
ous owner designed it that way around 
his computer. 
You say why, I’ll tell you why.  He 

did not want you to have any control 
over anything.  Why, you might have 
gone to his competitor, the codes were 
all in his computer and  that has all 
been erased  from the memory. That is 
why they are buying up all the radio 
companies, to acquire their frequen-
cies.  When that is accomplished, un-
like the cell phones, they will have no 
competition.  What can you do?  Ac-
cept the fact that the big company has 
you in a corner at $40 per radio per 
month.
By now you might just be saying, I 

wonder what became of that tower the 
radio-man took down.  Independence 
sure was wonderful and there was no 
bill each month.  russell.ott@gte.net

Comtronix Corporation
Continued from page 29
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Poly cupped flighting can help you handle your seed 
crops gently.  Poly cupped flighting offers a combina-
tion of gentleness to the seed and long lasting durabili-

ty, making it the logical choice for seed handling equipment.  It 
is available in many of the brands of seed handling equipment 
on the market today.  It is also available as replacement flight-
ing to retrofit almost any existing auger including seed tenders, 
gravity box augers, truck mound tail gate augers, air seeder fill 
augers, transport augers and bin unloading augers.    
For many of the popular brands of augers, the poly cupped 

flighting is available as a kit that is shipped complete, ready for 
installation.  For all other applications, the flighting assembly 
is made according to customer-supplied dimensions.  Standard 
components are available for connection to hydraulic and elec-
tric motors or PTO drives.  Special shafts or connectors can be 
easily fabricated.  
Although poly cupped flighting was designed originally (from 

university testing) for handling soybean seed, it has been 
shown to have the same benefits for other seeds and crops such 
as popcorn, edible peas, lentils, and white corn as well as be-
ing able to handle dry fertilizer (stainless steel center tube rec-
ommended).  The non-stick property of the poly also makes it 
ideal when using seed treatments.  
Poly cupped flighting is currently available in three sizes for 6”, 

7”, and 8” augers.  Also available from Lundell Plastics is straight 
flighting in 2”, 3”, 4”, 5-5/8”, 9” and 12” diameter, and their new-
est product called UHMW Wearshoes, high wear poly designed to 
be bolted onto the face of new or worn steel flighting.
For more information, phone Vance Lundell toll free at 1-877-

367-7659 or you may Fax (712) 668-2402.  
Website: www.lundellcorp.com  

Lundell Plastics ™
Gentle Handling Seeds And Crops

mid•plains
Construction Inc.

residential
Basement
Driveways

commercial
All Types Concrete

Construction
Curb & Guttering

Parking Lots
Metal Building Floors

agricultural
Hog
Dairy

Feedlot
Grain Storage

620-563-9382
620-563-7853

ron eakes
E. HWY 54 • PLAINS, KS

INDESTRUCTIBLE RUBBER WATER TANKS
Giant Rubber Water Tanks specializes in

livestock watering tanks that last a lifetime. 8’- 12’
diameter, freeze resistant. Ask about semi-load

delivery. They can be cut to any height up to 34”
and can hold up to 1200 gallons and linked

together for more capacity.

CALL TODAY FOR MORE INFORMATION • BETH REILLY

(307) 467-5786
Giant Rubber Water Tanks • Box 86 • Alva, Wyoming 82711

“Dealer Inquiries Welcome”

Women are making up a larger percentage of all U.S. 
farmers, the U.S. Census Bureau reported. Come 
27.2 percent of agricultural producers were wom-

en who were principal operators increased 12.6 percent from 
1997, the survey said.
The census changed the way it counts principal operators for 

2002, so comparisons need some interpretation. California had 
12,598 women operators in 1997, when the last survey was 
conducted. Now it has 35,438, when as many as three people 
can be considered an “operator” of a farm.
In Idaho, the number of women operators increased from 

2,245 in 1997 to 11,347 in 2002. 
African American, American Indian, Hispanic and women op-

erators are all significant contributors to agriculture and their 
numbers have all increased since 1997. These women are in-
volved in day to day farming and ranching decisions. 
This census incorporated collection of new data and improved 

methodologies to enable us to present the most complete and 
accurate picture of U.S. agriculture available.

Ag Census:
Women Farmers Grow In Numbers



In my mind, one of the most danger-
ous, unsafe and non-horsemanship 
things that a horse owner can do is 

tie their horses too long to a trailer or 
a hitching rail. It often ends up with an 
entanglement and an injury. 
It could be a simple rope burn or se-

vere, either way it will cost.  A cost of 
lost riding or enjoyment time, time and 
money attending to the injury and the 
pain or discomfort that animal must en-
dure, either short term or for life.
My name is Laura A. Saylor.  My hus-

band and I, along with our five young 
children, run a small riding stable, 
Saylor’s End of the Trail Riding Stable, 
www.eott.net located in Northern Indi-
ana.  Along, with our personal enjoy-
ment of trail riding, camping, and com-
peting in such things as horse shows, 
rodeos, NBHA, team penning, sorting, 
cow catch events, and the such. We offer 
a carriage service, ponies for children’s 
birthday parties, hourly trail rides, four-
hour State Park rides at one of the local 
Parks, and weekend camp trips.  Our 
business is fun with horses, but safety is 

the first priority, for my family, my cli-
ents and my horses.
I have many pet peeves, but lashing 

horses too long to a trailer or a hitching 
rail is amongst the top. Not using a knot 
that can be quickly and easily untied 
runs a close second.
While camping in southern Indiana, at 

a state forest, last fall, a horse tied at the 
end of a ten-foot lead flipped itself af-
ter getting tangled up in the rope. Since 
we were camped near, we witnessed the 
whole thing.  The owner was visiting 
across camp at another site. We went 
to help the animal get up and retied 
the horse like I consider proper. Upon 
returning, the owner saw the horse tied 
short and let the rope all the way out 
again.
It is understandable, that a horseman 

wishes to be kind or nice to their animal. 
Trying to give more freedom to cleanup 
the hay that has fallen from a haybag, 
eat the fresh green grass at a new camp-
site, reach the grain or water, or just to 
lay down and relax. Good husbandry is 
a balance of kindness and safety, the dif-

ference between 
loving and caring, 
knowing how to 
properly tie their 
horse and when 
kindness crosses 
into dangerous. 
The villains are 

the low hanging 
slack in the rope, 
the knot that will 
not release and the 
caregiver that can-
not recognize the 

danger.  
This is why I developed the Spring 

Tether.  The Spring Tether is made of 
a coiled, coated, cable that is 6 ft. It 
has a bull or bolt snap at one end and 
a quick release at the other end so if 
you do have to get your horse loose 
in a hurry you can. Your animal will 
have the ability to eat or drink from 
pans or feeders on the ground, to lay 
down and stand while tied, or tethered. 
The Spring Tether’s coil keeps tension 
which removes excess slack and the 
risk of entanglement. The coils will 
never come out, though they may re-
lax a little. If you want the coil to be 
like new you just turn it inside out and 
the coils will be tight again. What was 
pushing will be pulling.  The Spring 
Tether works great on trailers, cross-
ties, hitching rails, or when hooked to 
the knot eliminator on a picket line. 
We have six attached to the sides of our 

trailer. We hitch to them when we unload. 
They have been there for over a year. Un-
der normal use and care they should last 
a long time. Please keep in mind that they 
were not designed as a training tool and if 
an animal falls back or pulls hard on the 
tether the snaps may break, but this is the 
same as any lead rope.
I use the Spring Tether every day 

when I feed.  I think it works great and 
I love it.  
The cost of the Spring Tether is $20.00 

+ $5.00 for shipping. Send your check 
to Saylor’s End of the Trail 9562 East 
750 North Walkerton IN. 46574. You 
have a choice of colors Red, Blue, or 
clear (gray). You may also order from 
the Internet www.springtether.com

Saylor’s End of The Trail Riding Stable • The Spring Tether

A great product for any camper, trailrider, or outfitter.
Useful on trailers, hitchrails, picket-lines, washracks, cross-

ties and tie stalls. Allows your horse to reach a bucket of 
water or feed and reduces the risk of leg entanglement.

Saylor’s End of the Trail
9562 east 750 North
Walkerton, IN 46574

(574) 586-7970

endofthetrail@skynet.net

Spring Tether
(Patent Pending)

Increase movement and freedom while reducing the risk of injuries.

www.springtether.com
The Spring Tether, as with all equine equipment and tack, will remain useful and safe when

used as designed, along with periodic checks, maintenance, up-keep and common sense.

We buy & sell Holstein Jersey Cross Heifers, 
baby’s to milking herds, beef & beef cross cattle of 
all sizes. Holstein Steers from weaned-up. Quality 

& health guaranteed. We do deliver. 
(260) 768-3202 Cell (260) 570-6029 

Shipshewana, IN.

CENTRAL 
STATES 

LIVESTOCK 
SALES
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Welcome to Cornerstone Al-
pacas, located in Yukon, 
Oklahoma. Our interest in al-

pacas began quite by accident while vis-
iting my sister’s alpaca farm in Colorado. 
We had never really considered raising 
them ourselves, but we were looking for 
a business that would eventually enable 
both of us to work at home. We had al-
ways been attracted to their gentle nature 
and their soft luxurious fiber. Hmmmm, 
alpacas? Well, why not! The rest, as they 
say is history. 
Through the use of the internet, personal 

farm visits, and attending alpaca shows, 
we learned as much as we could about in-
vesting in and caring for alpacas. Our first 
purchase consisted of three bred females, 
an award winning herdsire, a compan-
ion male and 2 cria. The seller included 
free boarding for six months while we 
searched for property that would best suit 
our purposes. In the meantime, we had 
the opportunity to purchase an additional 
11 animals bringing our initial herd to a 
total of eighteen. 

Once we found the right place, we 
quickly replaced the existing four-foot 
field fence with a taller, more secure 
horse fence. Strong fencing was a high 
priority because these beautiful creatures 
are virtually defenseless against most 
predators, including domestic dogs. We 
were also fortunate enough to acquire two 
trained Great Pyrenees livestock guard 
dogs that have been worth their weight in 
gold. With some minor modifications to 
the existing barn, we were finally able to 
bring our animals home.
It has been a never-ending learning 

experience ever since. Much of our 
herd management program has evolved 
through trial and error. We have had our 
share of setbacks such as the loss of a 
pregnant female to ulcers. But the joy of 
seeing playful cria pronking in the pas-
ture by far outweighs the bad times. As 
an added bonus, the tax benefits of alpaca 
ownership and the increasing demand for 
alpaca fiber has greatly enhanced their 
marketability. They practically sell them-
selves. 

CORNERSTONE ALPACAS

Cornerstone Alpacas
Sales  Breeding  Boarding

Wade & Arlene Bouse
4100 S. Czech Hall Rd.

Yukon, OK 73099
405-324-6505 • Fax: 405-577-2015
cornerstonealpacas@sbcglobal.net

www.csalpacas.com

One question that many visitors to 
our farm ask is “Would you do it over 
again?” The answer is an unequivocal 
yes. The privilege of learning about 
these mysterious animals, the wonderful 
people we have met, and the financial 
rewards are more that enough reasons to 
do it all again. 

A slight taper from the center is built into the slat and this unique 
design along with the smooth finish keeps the floor cleaner and drier.
The Honegger slat has a pencil rounded edge that resists chipping 

and reduces damage to feet and legs.
The self-spacing “T” slat is a feature of the Honegger slat. We feel 

the 6-inch slat with 1-inch spacing is the best floor for hogs and 
weaners to market.

HONEGGER SLATS
Plant Location: 1204 W. Oak, Fairbury, IL 61739

Sales Office: 815-692-3511
“Honegger Concrete Slats have a compression strength of 7020 psi at 28 days”

“Delivery & Installation Available”
Manufacturing Quality Slats For 35 Years
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Halfway between the small 
towns of Ansley and Miller, 
Nebraska on U.S.  Highway 

183 in Southeastern Custer County 
lies the Burns Ranch; owned and oper-
ated by Judson and Janice  Burns.  They 
were married on September 14, 1958 
after Judson’s honorable discharge from 
the United State Marine Corps.  Having 
lived all of their lives in the country, it 
was only natural to live and raise their 
four children: Teresa, Trenton, Tracy, 
and Terence.
Through the years they have raised 

cattle, hogs and angora goats.   With 
the common struggles of prices, cost 
of feed, drought and lack of profit, they 
now raise Registered Boer Goats.  
One of the problems the Burns Ranch 

faced first was the lack of Registered 
Boer Goats in the State of Nebraska. 
Goats could be found but not of the qual-
ity that was desired. The Burns Ranch 
wanted to raise strong, big boned, regis-
tered Boer goats.  
They knew they wanted to start off with 

a big structured full blood registered 
buck.  They found that buck in Beaver, 
Oklahoma, owned by a lady that wanted 
to have her goats go to a good home and 
be taken care of and so ‘POP I’ was pur-
chased in 1999.  
Since Boer does could not be found, 

they purchased some Nubian, and Span-
ish mixed goats From these they received 
good kids, but not what they wanted to 
achieve.  They knew however that the 
buck was going to provide the quality 
they sought. The search was on again for 
some good  does. They found registered 
Nubian-Boer X does from Dodge City, 
KS. They also purchased a Full Blood 
Registered buck from Crete, Nebraska, 
that was nicknamed Boss Hog due to his 
manner’s in the feed trough. 
They then purchased a herd of Regis-

tered Full Bloods from the same lady 
who had previously owned  ‘POP I’. The 
herd was being sold due to the owner’s 
poor health and she knew from observa-
tions, they would be well cared for. This 
makes up their main herd today. So, in 
1999 Burns Boer Goat Ranch became a 
member of the ABGA.
They feel very fortunate and are very 

proud of their  “gentle giants” for rais-
ing large structured, uniquely built kids.  
They are not only large in height, but 
built correctly in width and length. They 
are very good mothers and produce 
healthy twin and triplets each year. It has 
taken time for their herd to grow.  They 
produce quality by growing and raising 
their replacement does and not taking 
a chance by buying them in a sale barn 
and bringing in some kind of disease.
They turn their bucks in with the does 

beginning in late November and have 
April kids. The kids are weaned at three 
months of age.  At that age, they are fed 
shelled corn mixed with an 18% alfalfa 
pellet out of a self-feeder.  This provides 
the basis for them to grow.
Regular maintenance is also done by 

worming regularly and they are given 
C&D & Tetanus shots. The Burns Ranch 
believes in good feed, maintenance, and 
breeding to produce quality goats. They 
do not use any growth enhancing prod-
ucts. In 2003 they decided to register 
nine full blood bucks, their full blood 
doe kids and their registered (3/4) does.  
The response was phenomenal.  They 
could have sold twice as many if they 
had them, but  now everyone will have 
to wait until after April, 2004. Prior to 
this, they sold their stock in a sale barn 
selling them at what ever the price was 
for the moment refusing to bring them 
back to the herd for  fear of what they 
may have been exposed to at the barn. 

They have enjoyed showing their 
goats to everyone who has asked to 
come see them. Since every goat sold 
as breeding stock has been born and 
raised right on their ranch, they know 
what the goats are fed and know ex-
actly which doe is the mother or 
grandmother and can show their re-
cords. The kids are tagged before they 
are ever turned out of the birthing 
pen, and they know who the sire  and 
mother are.
They are looking forward to spring, 

when they will start kidding. They have 
a new buck called “Diamond X Boss” 
who they purchased this last fall in time 
to put him in with their young does. 
They are anxious to see his offspring. 
The Burns go to several meetings and 
seminars about goats and constantly 
learn new things each time they go. 
They also enjoy talking to other grow-
ers and look forward to the up coming 
meetings.
The Burns Ranch is now only made 

up of the founders Judson and Janice. 
Their children have all married and left 
the nest, but every once in awhile their 
children and their families help with 
sorting, banding, tattooing, worming, 
permanent ear tagging, hoof trimming, 
vaccinating, and all the other jobs that 
go with raising goats.  Even their nine 
grandchildren have helped from oldest 
to their youngest “Blake” who is two 
years old.

Burns Boer Goat Ranch
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For Sale:
Registered Fullblood Boer Bucks and Does. 

Registered American Purebred (3/4) Boer Does.

Burns Ranch
Judson and Janice Burns

HC 78, Box 53 • Mason City, NE 68855
308-732-3404

BAMAR
  FARMS

100% South African Genetics, Fullblood Boer 
and Percentage Boer/New Zealand Goats. Does, 

Bucks and Wethers.

Ramon and Martha Baez
6 Herff Road • Boerne, TX 78006

Tel. (830) 816-2180 • Cell (210) 859-2432
Fax (830) 816-2671

www.bamarboergoats.com

Bamar Farms is a place where 
Boer Goats and Andalusian 
Horses are raised with lots of 

TLC. It all started over two decades ago.
Of course Boers were not here at that 
time, and it wasn’t until the late 1990’s 
when we switched from other breeds. 
Raising Boers has been an exhilarating 
experience that has brought lots of fun, 
but also a lot hard work. This is a family 
enterprise and we share much of the re-
sponsibilities. We are lucky that we can 
count on local Veterinary Doctors who 
have always been extremely supportive 
whenever their services for the goats and 
horses have been needed.
Two of our sires are direct descendants 

from Tamu and Rascal; Dow Millionaire 
second generation from Ubora and Lott 
Fraulein. The other two are 100% South 
African genetics, descendants from 
Tooter and Dow “Pipeline” ennobled na-
tional grand champion and from Tooter 
and Boroko, a doe sired by Mojo Magic 
ennobled (Vorster and Nico Botha) and 

IAG D.V. 
Der Walt en-
nobled.
Our does are 

either 100% 
South Afri-
can genetics 
descendants 
from Tooter, 
Pipeline or 
from Sir 
Wel l ing ton 
and other 
New Zealand 
stock. We 
have crossed 
South Afri-
can and New 
Zealand with very nice characteristics.   
We appreciate the efforts being made 

by the American Meat Goat Association 
in promoting meat goat consumption. 
We know that Boer Goats yield lean, 
high quality meat and is very tasty. 
Whether you are looking for breeding 

stock, show or meat goats, give us a call 
and we will be happy to make arrange-
ments for you to see the goats. Our place 
is easy to find in Boerne, Texas. It is just 
a short drive from Fredericksburg, Ker-
rville or San Antonio. 
Visit our website: bamarboergoats.com

Bamar Farms
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CIRCLE R CHAMPION S.A. BOERGOATS
consistently raising Champions with CODI/PCI genetics, since 
1996 from a small disease free herd BIG on quality. Carol J. 

Rochester, Springtown, TX. 817-523-5649 or visit the website: 

www.circlerboers.com

SOUTH AFRICAN BOER GOATS

Raising and showing quality full-
blood, purebred & percentage Boer 
goats. Good  breeding stock & show 

prospects usually available. 
S.W. Missouri • 4802 E. FR 170 

Rogersville, MO 65742

Call (417) 886-1266
or e-mail: holadayfarm@mchsi.com

Visitors Welcome!

Carwell Boer Goat 
Ranch

Fullblood and percentage doe and buck kids. 
Bloodlines include Kaptein, K-Six, Nasdaq, Red 
Butt, Valcuna, EGGSfile, Pistolero & DSM Cloud 

Dancing.
David or Barry Carwell

175 CR 324
Cherry Valley, AR 72324

(870) 588-4890
bowhunter9999@hotmail.com

The adult Boer Goat can eas-
ily exceed 200 lbs. They are 
one of the few goat breeds 

that have been genetically selected 
for early weight gain, carcass qual-
ity and muscling. By using a full or 
half-blood Boer Goat buck in your 
dairy or doe herd, you can increase 
the weight gain of your kids by over 
150%!  Boer Goat crosses bring more 
in sales, also.  The carcass quality is 
so much improved by even half blood 
sires, that the resulting kids bring 
premium prices. Because they gain 
quicker, they get to market quicker 
with less time in the feedlot.
Goats are naturally low in body fat, 

with only 51 calories per ounce. A 
four-ounce serving of roasted goat 
meat contains only 85 mg. of cho-
lesterol. Currently, the demand in the 
U.S. exceeds what American farmer’s 
are able to produce.
The Boer Goat performs extremely 

well in trials and carcass competi-
tions proving it to be the superior 
meat goat breed.

Boer Goat Facts

A national livestock identifi-
cation system will begin to 
be put into effect this year, 

one of the government’s responses 
to the first US case of BSE, a senior 
Agriculture Department official said 
recently. 
Scott Charbo, USDA’s chief infor-

mation officer, said he would make 
recommendations to USDA Secre-
tary Ann Veneman in coming months 
on the shape of the animal ID sys-
tem. 
Open questions include whether the 

system will be mandatory and how 
costs will be shared, if at all, he said 
in remarks at the USDA’s annual 
outlook forum. 
Veneman directed Charbo to over-

see an acceleration of adoption of 
a tracking system that could trace 
within 48 hours the history of live-
stock as a step to protect food safety 
and animal health in the event of a 

disease outbreak, private sources 
told DTN.
There are one million farms, ranch-

es and feedlots that produce live-
stock and 2,000 slaughterhouses, 
according to USDA. One-half of the 
cow-calf operators have no animal 
ID system at all, according to USDA 
data. 
“We are looking at some type of 

phased implementation,” Charbo 
said. “We believe there will be some 
implementation in 2004 and 2005 as 
well.” 
One plan, developed by a consor-

tium of livestock groups and state 
and federal officials, anticipates as-
signing identity numbers to produc-
ers and animals over the next year 
and a half. 
Some lawmakers believe the best 

model is one developed by Holstein 
dairy producers.

Livestock ID System 
Planned for This Year

36 • Heartland                                                                                             www.ritzfamilypublishing.com

Photo Courtesy Albright Boer Goats



My name is Larry Lambert and my son Brice and I have 
been raising show wethers since 1996.  Brice decided 
after winning the Collin County Junior Livestock 

Show that he wanted to raise and show his own wethers.  Brice 
took his premium money from his Grand Champion wether and 
purchased twelve 50% South African Boer does and a 100% 
South African buck.  Two years later, he placed second in class 
at the Houston Livestock Show and had the Reserve Champion 
at the Collin County Show.  Since that time, our wethers have 
placed at all the major shows in Texas and hove won Grand and 
Reserve at the Oklahoma State Fair several times.  

Lambert Show Goats

Lambert Show Goats

Finest Available
Call For Information

Larry Lambert
Offi ce 214-535-5566
Home 972-382-2056

7269 WFM 455 • Celina, TX 75009

My name is Larry Lambert and my son Brice and I have 
been raising show wethers since 1996.  Brice decided 
after winning the Collin County Junior Livestock 

Show that he wanted to raise and show his own wethers.  Brice 
took his premium money from his Grand Champion wether and 
purchased twelve 50% South African Boer does and a 100% 
South African buck.  Two years later, he placed second in class 
at the Houston Livestock Show and had the Reserve Champion 
at the Collin County Show.  Since that time, our wethers have 
placed at all the major shows in Texas and hove won Grand and 
Reserve at the Oklahoma State Fair several times.  
When selecting a show wether, one needs to look at the group 

of wethers from a distance and watch them as they move around.  
You will be able to see both the best and the worst animals in the 
group.  Pick out the animals that have eye appeal, level top and 
bottom lines, and those animals that track straight as they move.  
You should also look for a balanced animal that is long-sided from 
fl ank to fl ank and shows signs of muscling as they move.  Separate 
these animals into a smaller area away from the large group.  You 
will continue the selection from the smaller group.  Make your 
second visual inspection of these animals from a distance.
Start your hands-on inspection with the most eye-appeal-

ing goat in the group.  It should hold its head proud, be up-
fronted with a smooth neck-shoulder connection, and a clean 
wide chest fl oor.  The animal needs to have a wide, thick level 
top.  Place your hand on the neck-shoulder connection with 
your fi ngers on the shoulder blades. Start moving your hand 
down the animal’s top.  As your fi ngers leave the shoulders, 
you should immediately feel muscle in the rack of the animal.  
Continue on down the back as you reach the animal’s loin and 
you should notice the top is staring to widen.  It should con-
tinue to widen as your hand passes over the hip-loin juncture 
into an even wider hip.  The hip should be level and fl at.  A 
good sign of heavy muscling is a round muscle on the top of the 
hip bones.  Another good sign of heavy muscling is the bulge of 
muscle of the forearm of the animal.  The depth of the muscle 
in the loin area is also important.  Last, you need to look at the 
depth and the bulge of the twist between the back legs.
The hind saddle (the area from the 12th rib to the pin bones) should 

make up to 60 to 70 % of the total body length.  The hind saddle is 
where the most expensive cuts of meat are located.  The other 30 to 
40% is called the fore saddle.  As earlier described, the top should be 
triangular in shape from the shoulder back through the hips.
The muscle on the back legs should carry down low on the hock 

and be full in the lower 1/3 of the twist.  The animal needs to be 
standing on straight legs with a lot of bone.  The legs should also 
be set on the corners.  Again, watch the animal closely as it moves 
toward you and as it goes away to make sure that the legs are 
tracking straight and that it has a smooth even gait as it walks.
The last important factor that one needs to consider is when 

and where do you plan on showing your animal.  This will 
help one determine the size and weight of the wether that you 
will purchase.  The ideal weight for a wether in Texas for most 
judges is between 90 and 105 pounds.  You can expect a weight 
gain of 1/8th to 1/4th pound per day.
I hope that some of the descriptions that I have given will help you 

select a winning wether.  If you have any questions, feel free to call 
me at (972) 382-2056 or e-mail me at llboers@hotmail.com and I 
will try to answer them.  HAVE A GREAT SHOW SEASON!
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(877) 794-5497 (toll free)
Ph. (916) 645-9148 • Fax (916) 434-0733

Starshine Enterprises
1760 Oak Knoll Lane
Newcastle, CA 95658

Website: www.animaltrac.com
Email: animaltr@jps.net

All major credit cards accepted
Free brochures and trial version available

Animal*Trac 99™
• Easy to use.

• Most Complete-
More features

• 7 days a week technical 
support

• Most affordable-
From $68.50

• Includes all health, breeding, show expense, 
customer, billing plus pedigrees, 

inventory, sales lists, more.
• Special editions for goat, dog and horse breeds.

The breed standard for the meat goat is primarily de-
signed to enhance structural correctness of the breed-
ing meat goat, with an emphasis on muscle volume, 

function, and survivability of the commercial animal. 
General Appearance: A long body is desirable, with leg and can-

non bone length in proportion to the animal. Extremely long legs 
are no more desirable than extremely short legs. A strong level back 
is desirable, extending from the neck to the hook bones, keeping in 
mind that heavier, older animals are more likely to have a weaker 
top line than young animals. The back should be long, wide, and 
strong. Width and length of loin are important to volume of meat in 
the carcass. The back should be wide from the withers to the rump, 
with smooth shoulders, that blend smoothly into the neck. The rump 
should be long and wide also, with the same width between hooks 
as pins, if not wider between the pin bones. The rump should have a 
slight slope from hook bones to pin bones, but should not be overly 
steep. Some angle is necessary for easy kidding. 
The front end should be wide and smooth. Well spaced front 

legs representing a wide chest floor, and the legs perpendicular 
to the ground. Muscling should be visible in the forearm. Feet 
should be pointing straight ahead. Knock-knees, buck knees, 
pigeon toed, or splay footed animals are not desirable. The bar-
rel needs adequate spring of rib indicating capacity for forag-
ing, pregnancy, and maintenance of body condition. 
Rear legs should be wide apart and straight when viewed from the 

rear. Muscling should be evident as demonstrated by a thick thigh, 
and the depth of the twist. A side view should show a straight line 

from pin bone to hock and pastern to touch just behind the hoof. 
These angles are most desirable for correct free movement of the 
legs. The pasterns should be strong and straight. The feet should 
have tight toes, and a level sole. Frame size indicates growth poten-
tial. Adequate to moderate bone is acceptable. Sickle hocked, post 
legged and cow hocked animals are unacceptable. 
Mouth: The dental pad: Length of the upper and lower jaw 

should be equal. Teeth should touch the dental pad in young 
goats. In older goats, some leaning of teeth is acceptable, as 
long as the length of the jaw and dental pad, as viewed from 
the side is equal. No over or undershot jaw is acceptable. No 
allowances will be made for bad bites. 
Does: The doe should have a feminine head, and a feminine 

wedge appearance of the body, with a long elegant neck blend-
ing smoothly into wide smooth shoulders and back. The body 
should be of adequate size for age of the animal. Does should 
exhibit good spring of rib and depth of body; these are good 
indicators of volume. There should be adequate muscling in 
the rear leg without loosing femininity. The body should have 
volume and capacity, which demonstrates productivity to 
breed, carry, and rear young in a pasture situation. 
The udder should ideally be round, with good suspension (not 

pendulous), and teats that are easily nursed by a newborn kid. 
Both sides of the udder must be functional. Breeding age fe-
males should show evidence of having kidded by the age of 
two years. Evidence of reproductive activity, as demonstrated 
by a well-developed mammary system, and vulva is very im-
portant. Large well-developed does, with infantile, reproduc-
tive systems are not acceptable. 
Bucks: Bucks should exhibit masculinity, and adequate muscling. 

The head should be masculine, with a broad strong muzzle and 
horns set far apart enough to not trap and break legs of other goats. 
The neck should smoothly flow into wide smooth shoulders. The 
body should demonstrate the Masculine profile with the heavier 
chest and forebody. Masculinization of older bucks, as demon-
strated by higher, heavier, coarser shoulders is acceptable, as this 
is a manifestation of testosterone. Testicles should be of equal size, 
and large for day of age. No split is allowed in the scrotum. Mature 
bucks should have a minimum scrotum circumference of 25cm or 
10 inches in circumference. Overly pendulous testicles are undesir-
able. Testicles should be smooth, and free of bumps or lumps. 
Source: American Meat Goat Association

AMGA Breed Standard
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Albright Boer Goats

Home of  Pistolero, 
ABGA Reserve National 
Grand Champion 2001.

ET Programs and Kids 
Now Available. 

Duane & Susan Albright
Bucyrus, OH

Ph: (419) 985-3641 
Log On to Our New Website: 

www.AlbrightBoerGoats.com 
info@albrightboergoats.com

It has been a whirlwind of activity at 
our farm in north Ohio, since 2002. 
We purchased Pistolero (the highest 

selling buck in the U.S. to date) and brought 
him home from Texas to a very chilly 
Ohio, December. To have an animal with 
that kind of pedigree in Ohio is great, but it 
only got better. We purchased our first full 
blooded does, some recipient does and set 
up our first embryo flush for May 2003. We 
flushed 22 does in May and then set up our 
second flush for September 2003. Being 
a glutton for punishment, we purchased a 
few more does and started our second flush 
which consist of 16 does. On the last day 
of the second flush my husband decided to 
set up our third flush for December 2003. 
Ignoring my pleas for mercy and threats 
of divorce if he followed through with it, 
the third flush happened. We flushed 6 does 
and harvested 160 embryos, all grade 1 and 
2. It was amazing and all the thanks goes 
to the good Lord for making it happen, if 
it wasn’t for him none of this would have 
been possible.
Looking back at 2003 and having 3 em-

bryo flushes in one year, it’s just, wow! 
Nothing concreted the “wow” until Febru-
ary 5, 2004 when our first Pistolero kids 
starting hitting the ground. Now we are 
up to our elbows in kids and loving it! I 
don’t like the sleep deprivation, but what 
fun to see that many kids running around 
with those types of pedigrees. And like 
child birth, you forget the pain of the whole 

experience once you see those kids on the 
ground. I have to chuckle when I think 
back....starting out in 2001 with 10 aver-
age goats because we needed something 
to help with  mowing the grass.....now in 
2004 with 300 recipient does, 16 teaser 
bucks, 20 full blooded S.A. Boer does, 2 
weather bucks, 10 livestock guardian dogs, 
1 Boarder Collie and best of all, Pistolero!

Albright Boer Goats
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If you are interested in becoming 
a Professional Farrier,  Shur Shod 
Horseshoeing School will prepare 

you to have a successful carrier as a Far-
rier.  The Shur Shod philosophy is not 
how many Farriers they can turn out, but 
it’s how good are the Farriers they turn 
out!
Shur Shod Horseshoeing School is 

committed to turning out the best possi-
ble Farriers that they can.  Not a student 
or diploma mill, they don’t push a stu-
dent to get a specific amount of horses 
done each day.  Each student works at 
his or her skill level.  
At Shur Shod, they create the best pos-

sible learning environment that allows 
a student to learn the things they will 
need to know when they are out in the 
field under a horse.  This is done through 
hands-on training, not endless lectures 
or videos.  
Nowhere in the United States will you 

find a more qualified instructor than 

Max Williams. Besides his 38 plus years 
of actual experience shoeing horses and 
teaching, he has  certificates in several 
states and has taught school at the high 
school, junior college, university level, 
and private school.  Max is a Certified 
Journeyman Farrier with the American 
Farrier’s Association, so not only can he 
teach, but he is a craftsman as well.
In your search for a school, you may 

have noticed that almost all of the 
schools including Shur Shod, use  “The 
Principles of Horseshoeing 11”  by Dr. 
Doug Butler.  It’s a book that Farriers 
around the world have come to recog-
nize as one of the most informative and 
valuable books they can have in their 
library.
You will also notice that Max Williams 

has a Masters Degree in Horse Science 
with an emphasis on Horseshoeing.   
Max earned that Master Degree while 
studying with Dr. Butler as his principle 
advisor at Sul Ross State University in 

Shur Shod Horseshoeing School, Offering Affordable Hands-On Training
Alpine, Texas.
Shur Shod Horseshoeing School offers 

you an affordable four-week course de-
signed to fit your needs and skills, small 
classes, modern, comfortable accom-
modations, a supportive learning en-
vironment, with a highly qualified and 
widely experienced instructor who will 
assist you in learning. The advantages 
of learning to be a Professional Farrier 
at Shur Shod are there are only eight 
students per session, competitive fees, 
newer facilities and a qualified and ex-
perienced instructor.
Farriers might be an independent lot, 

but like any other business, they get out 
of their profession what they put into it.  
This school is looking for quality, ener-
getic individuals willing to earn the title 
of Professional Horseshoer.  
To learn to be a Farrier at Shur Shod 

Horseshoeing School, or for more informa-
tion, please phone  (417) 462-7848 or click 
on their website at www.shurshod.com

Since humans first domesticated 
horses nearly 5,000 years ago, 
the brainy and brawny horse 

has played a central role in shaping hu-
man culture. They not only enabled 
faster communication and travel, but also 
proved decisive allies in military cam-
paigns, with mounted troops often over-
whelming foot-bound infantry. 
The horse was such an effective weap-

on, in fact, that empires from Egypt to 
Mexico crumbled before the onslaught 
of mounted enemies, who brought with 
them new ideas, technologies, and cul-
tural practices. 
Historians disagree about whether the 

first tamed horses were used primarily for 
food, riding, or to pull carts -- probably 
all three. But they do agree that by about 
3,000 years ago, the horse had become a 
fixture of many ancient civilizations. Due 
to their use in war, horses quickly became 
associated with power and prestige. 
The horse’s quick feet so impressed the 

Persians that they put the animal to work 
as a communications tool. In the 5th cen-
tury BC, Persian officials used mounted 
couriers, who would ride a short distance, 
then hand messages off to rested riders to 
send instructions to their far-away colo-

nies. The riders were instructed not to let 
snow, rain, heat, nor darkness keep them 
from delivering their precious cargo. 
Centuries later, in the 1800’s, the U.S. 
Pony Express borrowed the same method 
and motto as its riders galloped across the 
new nation, delivering the messages that 
drew America together. 
It is the workhorse, however, that may 

have had the biggest impact on human 
history. Bred to haul heavy loads day in 
and day out, the workhorse changed the 
practice of farming and industry. Har-
vests could suddenly be transported long 
distances, creating trade and wealth in 
villages that had once had little contact 
with the outside world. Similarly, timber 
and stone could be moved to cities and 
towns, greatly increasing the supplies of 
raw materials available to shipyards, car-
penters, and builders. 
In an age of trucks and trains, it is hard 

to imagine that a trained team of draft 
horses once pulled as much as some lo-
comotives.  Still, they proved no match 
for modern engines. 
Even racecar owners would agree: no 

high-horsepower motor has anywhere 
near the personality or historical impor-
tance of a real horse.

History Was Written by the Horse
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Maljohn Company Limited 
is North America’s premier 
supplier and manufacturer 

of plastic and plastic products for 
industrial applications. Maljohn has 
been dedicated to solutions for your 
industrial plastics manufacturing and 
supply needs for over 25 years.
Specializing in Ultra High Molecular 

Weight (UHMW) plastics, Maljohn 
stocks a variety of types and thick-
nesses of materials and products.
Manufacturing capabilities include 

2D forming and bending; complex and 
simple cutting, complex and simple 
machining (drilling, chamfering, 
counter boring and countersinking); 
application of adhesives (pressure 
sensitive tape, adhesive-backed sheet, 
etc.) and of metal attachments (fasten-
ers, etc.); CAD programmable cutting 
and machining; punching and stamp-

MALJOHN COMPANY’S
UHMW ‘U’ TROUGH LINERS

Instant fixing of
worn out troughs
with UHMW liners

formed to size.
Predrilled and beveled for immediate installation • Quieter operation

Reduced wear costs • Lightweight for ease of handling

ALSO AVAILABLE: UHMW spouting and liners.
UHMW drag flights, return rollers,
machinable plastic rod, bar sheet,

custom made washer, etc.

Shipments FOB Niagara Falls, NY

MALJOHN COMPANY
Rush requirements Call: 905-692-5404

Fax: 905-692-3349
Email: maljohn@maljohn.com • www.maljohn.com

Maljohn Company Ltd.
Solutions For Your Industrial Plastics
Manufacturing & Supply Needs

ing; and lathe prepared parts.
Your solution to worn out troughs 

is Maljohn Company’s UHMW’U’ 
Trough Liners. Instant fixing of worn 
out troughs with UHMW liners are 
formed to size. They are pre-drilled 
and beveled for immediate installation, 
have quieter operation, reduced wear 
costs, and are lightweight for ease of 
handling. 
If you need a piece of plastic, a 

component part made, an industrial 
sheet, rod or tube, or design assistance, 
Maljohn Company can advise you 
and help you meet your requirements.  
Maljohn also ships to many parts of 
the world. 
To request advice, assistance or more 

information,  phone (905) 692-5405 
or email  maljohn@maljohn.com.  
Fax: (905) 692-3349; Website: www.
maljohn.com

Horses feet grow and change ev-
ery two months or less.
Opportunities in horseshoeing 

are unlimited.  The horse industry is the 
fastest growing segment of the livestock 
business.  Spectator attendance at horse-
oriented sports is greater than any other 
number.  The rapid growth of pleasure 
and show horse numbers, horse clubs 
and sports business to the horse industry 
and equine research makes the farriers 
future very promising.  
Professional horseshoers, high skilled 

and competent, are always in demand.  
The day is coming when a horseshoer 
will be in business because he is the best 
and not because he is the only one avail-
able.
There will always be room for a shoer 

who is competent and dependable.  If 
you choose to the profession, decide to 
be that kind of horseshoer. 

The escalating loss of midsize 
farms could lead to serious con-
sequences in Iowa and the rest 

of the nation, says the director of the 
Leopold Center for Sustainable Agricul-
ture. According to data from the 2002 
U.S. Census of Agriculture released 
February 3, Iowa has 90,634 farms, 
down more than 6,000 since 1997 when 
the last census was conducted. The de-
cline was greatest among Iowa farms 
with annual sales between $5,000 and 
$500,000. The number of farms in this 
category dropped by 17 percent in five 
years. By comparison, farms with more 
than $500,000 in annual sales, which 
make up 5 percent of Iowa farms, grew 
by 17 percent between 1997 and 2002. 
Farms with less than $2,500 in annual 
sales, 26 percent of Iowa farms grew by 
39 percent during the same period. 
“The latest reports show that we’re still 

rapidly losing midsize farms,” said Fred 
Kirschenmann. “This ‘disappearing 
middle’ is strongly tied to the health of 
Iowa’s economy, our environment and 
our rural communities.” 

New Ag Census 
Shows Continuing 
Decline in Number of 
Midsize Farms in Iowa

Horseshoeing Facts
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Are you troubled with sagging gates or gates
that won’t stay open while you drive through?

“Jimmy Jack”
by Oteco To The Rescue...

To Order or to get more information
Call: 307-322-3373 or 866-564-6952

Fax: 307-322-3374

Oteco
82 Rainbow Road • Wheatland, WY 82201

 Pond Aeration Windmills
(440) 236-3278

www.pondaeration.com
No Electric

We Beat Any Printed Price

Sometimes we blindly trust peo-
ple who willingly ignorant or 
just plain ignorantly jeopardize 

our very lives. 
I am a forty-three year old mother of 

three children, with a wonderful hus-
band of twenty-three years. We have a 
small farm, a business of our own and 
we raise and train horses and do a little 
rodeo. I have an unusual hobby I like to 
ride bareback horses. We know the Lord 
and can see and thank Him for the good-
ness in our lives.
For years I’d struggled with some 

health problems, cold hands and feet, 
poor circulation, irritable bowel syn-
drome and some lumps on my body. At 
our finals in Nov. of 2002 I was thrown 
into the fence, hurting my lower back 
and hips. Afterwards doing chores I had 
problems walking, not because I was in 
pain, my legs just wouldn’t work. My 
body temperature dropped to 94.5 and I 
was in a mental fog. I was careful what 
I ate, added good vitamins and slowly 
began to improve.

However by July I started blacking out, 
was dizzy and extremely fatigued. One 
day in early August I began to get stom-
ach cramps, then sharp heart pains, and 
walking unsteady. My left side of my 
face began to go numb and then my left 
arm began hurting and it to went numb. 
My speech was slurred, and I was drool-
ing and my eye was twitching, my spine 
was sore. I had blood tests and cat scans 
to check for cancer and brain tumors, 
there was no cancer. They ruled out 
west nile and meningitis. I continued to 
spiral to where I was sleeping up to six-
teen hours a day and sometimes could 
not even walk to the bathroom. My legs 
were going numb, the headaches were 
unbearable. The Dr. told me he could 
not help me anymore, to go to a neurolo-
gist and get my tag. 
I was not trusting the Dr. I had already 

put my faith in God as it tells us to do 
in James 4:14-16 and because of that 
I know he led me to the answer on the 
internet. I had mercury poisoning from 
the silver fillings in my teeth. I ordered 

a book Amalgam Illness: Diagnosis 
and Treatment by Andrew Hall Cutler 
and had my fillings removed. (A word 
of caution, do your research and don’t 
just have any one take them out.) My 
last fillings were removed Sept. 18, 
2003. The next day I could run short 
distances, my legs do not go numb any-
more, the newest of seven lumps in my 
stomach disappeared. My heart pains 
are less, my stomach and bowels work 
much better and my headaches are rare. 
Six weeks after they were removed I 
rode bareback horses at our finals, I was 
weak but I covered all three horses and 
ended in second place. 
I am convinced this is epidemic. Ev-

erywhere I go people say I think that 
sounds like me or someone I know. The 
saddest one was a man, to whom I told 
my story. I told him, they have linked 
these “silver” fillings to all the auto-im-
mune diseases, ALS, allergies, arthritis, 
autism, leukemia…” “My wife had ter-
rible teeth, we did lots of work on them, 
she died of leukemia,” he said.
I have personally now heard several 

testimonies of others with serious health 
problems, who had their fillings or /and 

WHAT YOU DON’T KNOW CAN AND MAY BE 
KILLING YOU   By: Tonya Stevenson
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Hay Grinders...
Experience the Performance of

Totally Engineered Hammers & Rods.

DORAN  MANUFACTURING
Manufacturer of Hammers, Rods and Screens

1230 870th St. • PO  Box 147 • Harlan, IA 51537-0147

(712) 755-7980 • Fax (712) 755-7877

Manufacturing Hammers,
Rods & Screens for all makes
and models of Hay Grinders,
including: Haybuster, Jones,
Farmhand, and WHO.

Mill Rods

Screens

Hammers

• Longer Wear • Personal Service
• Factory Direct Prices

• Cut Out the Middle Man

UNLOAD FROM GRAIN VEHICLES OR BINS
Comes complete with safety grill and weather cover.

• Only 13” tall
• Attaches easily to existing auger. All you need is 1 pin.
• Designed for 8” and 10” augers
• Hoppers remains on ground regardless of height of
  discharge end.
• 1 person can assemble or disassemble for transport.

** We Are Moving Grain in 10 States **
For more information contact:

STUCKEY ENTERPRISES (815) 428-7255
1967 East 2700 North Road

Martinton, IL 60951

root canals removed and now have re-
gained their health.
A few weeks ago my aunt had her 13 fill-

ings and 1 root canal removed. She has MS 
and was to the point there was no remis-
sion. Though she wasn’t in a wheel chair, 
she was falling constantly and  walked 
with a shovel because canes would not 
support her. Two weeks after removal she 
told me,  “I now walk to the barn with my 
shovel over my shoulder”.
I know I am not scientific proof, some will 

still trust their dentists and doctors at all 
cost, and will insist I just had an allergic re-
action. Get real; mercury is more toxic than 
arsenic, do we say a few people are allergic 
to arsenic. The fact is, thanks to God show-
ing us the truth and a dentist who had the 
courage to stand for the truth I have my life 
back.  Furthermore the fact is, MERCURY 
IS POISONOUS AND IT IS CRIMINAL 
TO PUT IT IN OUR MOUTHS AND 
THE MOUTHS OF OUR CHILDREN, 
OR IN THE VACCINES THAT THEY 
GIVE OUR CHILDREN.
Check it out for yourself. 
www.noamalgam.com
www.hugnet.com
www.mercurypoisoned.com
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Band Castration has been around 
for years. More recently grow-
ers have been using delayed 

castration to benefit from the natural 
male growth hormones that the animal 
receives from the testis. You leave the 
animal intact for several months before 
castration and the increased growth is 
significant. When you cut a larger ani-
mal the trauma to the animal is greater. 
It is not uncommon for the animal, af-
ter having been castrated with a knife, 
to go to the corner of the pen, lie down 
and not eat for days. Band castration 
has proven to be much less traumatic 
to the animal. We developed the Inosol 
“Band-IT” band castration tool to be 
equally less traumatic to the owners. 
The tool is simple and yet surprisingly 
efficient. The clip with the attached 
rubber ligand fits in a notch in the tool. 
You firmly grasp the scrotal sac with the 
same hand that holds the tool. Holding 
the tool firmly against the sac, you reach 

around the back with the other hand and 
take hold of the free end of the tubing. 
Stretch the tubing away from you with 
about 15 to 20 pounds of force and with 
the tubing stretched, you pull the tub-
ing around the sac and lock it down in 
the clip. You then release the clip from 
the tool and you are done. The whole 
process can take as little as 10 seconds. 
We like to use a squeeze chute and ap-
ply the bands from the side for obvious 
reasons. With a little practice, you get to 
where you can do it by reaching down 
and under with both hands and keeping 
your head and face up against the side 
of the animal. By stretching the ligand 
before you pull it around the sac, you 
will find that you get more even tension 
all around the sac and less chance of any 
leakage and swelling. The sac dries up 
and will fall off on its own in three to 
five weeks. For more information call 1-
800-847-2533 or 760-337-9244.
Website: www.inosol.com

The Inosol “Band-It” 
Band Castrator Tool



As an alfalfa seed grower and dealer, I say, “Seed buyer 
beware!” It’s that time of year with lots of ag shows.  As 
you walk around the ag show, talking to reps and picking 

up big brand name brochures, keep track of the number of companies 
claiming their variety is one of the top three producing varieties.  If 
it is a big show, you might run out of fingers and have to count with 
your toes! Claims of standing up to cattle traffic, hay equipment, 
standing water, low Ph soils, high Ph soils, having fine stem plants, 
being winter hardy, and anything else that sounds good.  Don’t get 
me wrong, I’m not saying their varieties can’t do what they claim.  
I am asking: Will they clearly out perform the other zillon varieties 
out there if planted on your farm?  
Set your priorities in order.  Every little thing is a trade off.  Big 

yielder versus enduring variety.  Heavy seeded stands make for fine 
stem hay versus a thin stand which makes for a coarse stemmed hay.  
There are different levels of disease resistances, fall dormancy rat-
ings, percent of hard seed, seeding rates, accuracy of  seeders, time of 
planting, soil types and temperatures, available moisture, ect.  Cultural 
practices and environmental influences do make a difference.  The 
variety that works well for you might not for you neighbor.  If you 
have internet service, go to your State University web sites and look 
up their forage trials.  Most State Universities have a good source of 
public information.  Try the State Universities of neighboring states 
or your county Extension Service for printed information.  You are 
welcome to call me, farmer to farmer.  Randy DeRuwe 509-529-9671. 
I will mail or fax information regarding alfalfa seed, shipping costs, 
and will likely save you money. Call today!

Buy Alfalfa Seed Grower Direct

Shipping .18 to .35 per lb. Allow 10 days. Certified Shaw Alfalfa 
Seed has been developed by the Montana Agricultural Experiment 
Station for increased forage yield under dryland conditions. Shaw 
has a fall dormancy rating of 3, which is similar to “5246”, Ranger 

and Perry. Shaw has high resistance to Aphanomyces root rot, and 
northern root-knot nematode, resistance to Phytophthora root rot, 
pea aphid, spotted aphid, and has moderate resistance to verticil-
lium wilt, anthracnose race 1, and stem nematode. It has produced 
significantly more forage under dryland conditions than Ladak 65, 
which is the standard dryland variety grown in the harsh environs 

of eastern Montana. Certified Wrangler Alfalfa Seed has a fall 
dormancy rating of 2. It is resitant to bacteria wilt, fusarium wilt, 

and highly resitant to phytophthora.

Randy DeRuwe
675 Barney Road, Touchet, WA. 99360 • e-mail:deruwe@wwics.com

Phone: (509) 529-9671 • Cell Phone: (509) 520-0916

Certified Shaw (MT9305) $1.55 lb • Certified Wrangler $1.30 lb
Proprietory VNS $1.25 lb

Save $ Call Today

Commercial & Residential Mowing & Landscaping 

• Experienced      • Insured 

• Free Estimates 

(309) 246-5411

Specialists in Moving Oil Field Equipment New & Used 
We Manufacture Steel & Fiberglass Tanks 

Oil Field Tanks & Service • Gas Production Units • Treaters 
& Separators • Water Knock Outs • UL Fuel Storage Tanks

(620) 793-3555
(800) 498-8265

620 MORTON
GREAT BEND, KS

“SINCE 1944” 
Lance  

Walters
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Smoke and Mirrors

(NAPSI)-Science has taken a step in the right direction for many 
of the more than 13 million Americans who know they have dia-
betes and the five million who have it and don’t know it.
Diabetes is a disease in which the body does not produce or prop-

erly use insulin, the hormone that converts sugar, starches and oth-
er food into energy needed for daily life. Symptoms include fre-
quent urination, excessive thirst, extreme hunger, unusual weight 
loss, increased fatigue, irritability and blurry vision. 
If you have one or more of these diabetes symptoms, see your 

doctor right away.
One of the more serious consequences is amputation. For-

tunately, in many cases, that can be avoided with proper foot 
care. Diabetes-related foot problems are the third most com-
mon reason for hospitalization. 
Researchers have discovered that arginine, an amino acid, can help 

by improving blood flow to the feet of people with diabetes. If cir-
culation to the feet is poor, the blood flow is not adequate to meet the 
needs of the healing process. L-Arginine can stimulate the release of 
nitric oxide from the walls of blood vessels, helping them naturally 

New Help For
People With Diabetes

Continued On Page 47



IOWA
Kalona Feeds

1410 E. Ave. • Kalona, IA 52247
319-656-3211

KANSAS
Swihart Sales Co.

7240 Co. Rd. AA • Quinter, KS 67752
785-754-3513 • 1-800-864-4595

NEBRASKA
Kolterman Farm Equipment, Inc.

RR2, 85541 550 Ave.
Pierce, NE 68767
402-329-6279

IOWA
Sund’s Custom Fencing

3185 Hwy. 25 • Casey, IA 50048
1-877-611-3692

For Information Write Or Call

The Leader In Feeders!
         Mfg. by:

Schoessow®, Inc.
Portage, WI 53901 • 608-742-8851

SIZE
12x24
12x36
12x50
12x75
12x100
14x50
16x36
18x48
20x20
20x30
20x40
20x50
24x36
24x48
24x75
25x54
27x50
30x40
30x60
30x75
40x60
50x60
50x75

MISSOURI HAY TARPS
573-437-3068
1673 Lake Shore Drive • Owensville, MO 65066

Push
stakes

completely in
with ring verticle,

then rotate 1/4 turn right to lock... 

Stakes sell for $1.40 in stores. You buy it for $0.67 – less than a 
large spike costs in the hardware store. You buy in only once, it is 
guaranteed for life.

PAY IN 30 DAYS
SHIPPED UPS

RETAIL
$100
$128
$158
$288
$360
$198
$139
$238
$112
$168
$225
$300
$238
$320
$519
$375
$399
$338
$499
$640
$657
$775
$928

WHOLESALE
$50
$64
$80
$144
$185
$99.50
$70
$119
$56
$84
$112.50
$149.50
$119
$160
$259
$189
$199
$169.50
$252
$319
$337.50
$439
$489

HEAVIEST HAY TARPS SOLD • LOWEST PRICES IN U.S.
6.7 weight 230 lbs tensile strength, 1500 denier, 50 micron both sides, fully reversible,

Ultra-Violet Treatment, new white color (optimum sun resistance), Waterproof,
Leakproof, Washable, Shinkproof, Fiber reinforced, Cross-panel construction

300% more holding power with grommets every 12 inches –
Tarp literally locks on the stack, lasts twice as long

Save 40% – Buy Direct at Dealers Wholesale

SELF-LOCKING
HAY STAKES

Large Bales
30 Ft. Wide

Medium Bales
24-27 Ft. Wide

Single Bales
12 x 50 Tarp

18 ft. Wide
(Large Bales 20 ft.)

Large Square Bales
24 or 30 ft. Wide

16 ft.

4 ft.4 ft.

Koehn’s Unique Live-
stock Handling Products   

The Koehn family began their 
ag equipment company 40 
years ago with the now famous 

Drive-Thru Electric Gate. You can sim-
ply drive through the spring-loaded gate 
from either direction with any vehicle 
without ever having to stop and open or 
close the gate.
Other unique products made by Koehn 

include the Kozy Kalf Sled for haul-
ing baby calves, the popular Aluminum 
Kalf Katch that telescopes from 5’ to 
10’, also The Calf Warmer & Kalf Koat. 
Koehn also offers a line of Super Sort-
ing Stix that include the Koehn Rattle 
Paddle Stix. For a free catalog featuring 
these products and many more, call toll 
free 1-800-658-3998, or contact Koehn 
Marketing Inc. at P.O. Box 577 Water-
town, SD 57201. Web site www.koehn-
marketing.com

Drive Thru Electric Gate
Adjustable 13’ - 19’ Standard

Adjustable 18’ - 24’ also available

Kozy Kalf Sled
18 lbs. • 40” x 34”

KOEHN MARKETING, INC.
P.O. Box 577

Watertown, SD 57201
(605) 886-2120 • (800) 658-3998
www.koehnmarketing.com

Spring
Button

Aluminum
Kalf Katch

5 ft - 10 ft

Call for a FREE Catalog
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CENTRAL KANSAS
AG AVIATION

Helping Kansas Farmers, Ranchers And
Landowners With All your Agricultural Needs

For Professional And Quality Service Call
STEVE DONOVAN, Owner/Operator

785-366-0513

STOPPEL DIRT, INC.
SITE PREPARATION

PITS • DAMS
FEEDLOTS

Business 620-675-2653
910 W. Edelle • Sublette

Greg’s mobile 620-629-1433
Gerald’s Mobile 620-629-0392

20 & 30 yd • Scrapers
Graders • Excavators
Loaders • CompactorsSCHEMPER LIVESTOCK 

TRANSPORTATION
 Livestock & Flatbed Hauling

Local & Long Distance Hauling
1414 W 1100 Rd. • Prairie View, KS

785-973-2260
Eileen-Mobile 785-543-1922

Jan-Mobile 785-567-8816

LIVESTOCK TRANSPORTATION

IH DISGUSTED?? ARE YOU HAVING SHIFT-
ING DIFFICULTIES WITH YOUR IH 706, 806, 856, 
1256, 1066, 1466, 1086, 1486 AND OTHER SIMI-

LAR MODELS?? CALL US FOR THE INDUSTRY’S 
ONLY GUARANTEED SHIFTING FIXES. 

WE ALSO HAVE OTHER TRACTOR PARTS 
AT COMPETITIVE PRICES.

WENZ SERVICE, INC.
1-800-808-7885 • 402-374-2202

TRACTORS

Southwest Windmill &
Water Well Service
• DOMESTIC STOCK & OIL FIELD WELLS
• COMPLETE SALES & SERVICE
• INSTALLATION & REPAIR
• SUBMERSIBLE PUMPS
• SOLAR POWERED WATER WELL PUMPS
• WINDMILLS (New, Rebuilt, also Antiques)
• DITCHING
• NEW & USED GRUNDFOS PUMPS
• INSTALLATION & REPAIR OF SEPTIC SYSTEMS
OFFICE: 620-873-2151
GEORGE ENNS
Residence: 620-873-5372
DAVID ENNS
Residence: 620-873-2677
215 N. Post • Meade KS

26 Years Experience
Licensed In

Kansas & Oklahoma

“Prompt Emergency Service”

“One Call Does It All”

1-800-638-9183
308-345-3194

P.O. Box 761
404 East B • McCook, NE

Leighty Ag. Appraisal Service
Ranch-Farm, Minerals, Residential,

Commercial

Dennis Leighty
534 S. Main Box 445
Ulysses, Kansas 67880

Offi ce (620) 356-5190
Fax (620) 356-1527
Cell (620) 353-8072

Time Saver Pipe is an all-in-one pipe. Does not require
the trench to be level, is flexible and makes installation

possible year-round.
Finally someone has come along to save you the

back breaking job of wrapping pipe.
Time Saver Pipe is 4.85 a foot retail. Dealer discounts Available. Call For Prices

Tri-State Installers
496 Willow Springs Rd. • Montfort, WI 53569

Ph: 608-623-2487 Fax: 608-623-2929
stoves@mhtc.net • www.tri-stateinstallers.com

Time Saver Pipe flexible insulated hot water
pipe for outdoor wood furnaces.

Cathodic Protection Installation
Surveys & Material Sales

Dave Curtis, Owner & Corrosion Engineer

620-624-1413
Cell 620-629-5516 • 620-624-1413
1010 N. Clay Ave. • Liberal, KS 67901

Cimarron

Corrosion

Services LLC

marketplace

H & C Company
1279 Roller Rd • St. Clair, Missouri 63077

1-877-272-0244
www.happyhorsefl yspray.com

Owner: Carol Stahl

HAPPY HORSE FLY SPRAY
WITH COAT CONDITIONER

For Horses,
Mules, Dogs & 

Show Cattle

Oil Based Cases Only
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Offering Quality Breeding Stock
Certified TB and Brucellosis FREE

CALL : (540) 897-5786
Fax : (540) 897-5005

Route 1, Box 64
Paint Bank, VA



T&J Auto
Osborne, KS • 785-346-2844
• NEW 6.5 LONG block; $3550 delivered; 

7.3, 5.9, 6.2, 6.5 dsl takeouts. Pick up & 

installation available.

• 6.5, 7.3, 5.9 Manual Trannys 

  $1500 Exchange & Up

• 6.5, 7.3 Dual Mass & Solid update

  flywheels; $550 & up

• Power Chips 50-150 HP, Ford & Dodge

K & M INDUSTRIES, INC.
106 S. 2nd St. • Elk River, ID 83827

(877)-KMAXLES (562-9537)
Buy your LAST set of

axle housings - EVER!!
Unlimited Lifetime Warranty

Made from 4140 steel • Only tubes made 
with Gusseted construction

PARTS & SERVICE

B’S PUMP & WELL SERVICE
Service & Repair

Irrigation • Domestic • Pressure Tanks
Gearheads • Pump Sales

GOULDS PUMPS
Rex Smith - Owner

1-800-698-6302 Or 785-899-6302
Country Club Road • Goodland, KS

PUMP & WELL SERVICE

BALE WRAP 20” 30”
FIRST CHOICE WORLD WIDE 
TRIPLE LAYER WITH ANTI RO-
DENT AND BIRD REPELLANT, 
BUY DIRECT FROM NATIONAL 
DISTRIBUTOR. 3 POINT BALE 

WRAPPER, BUY DIRECT
FROM MANUFACTURER,

DEALERS WANTED • 800-831-9919

HAY & FORAGING

Top Quality Ornamental Koi
For Backyard Ponds • UPS shipping available

Also Available For Stocking
Channel Catfish, Fathead Minnows, 

Hybrid Bluegill, Hybrid Striped Bass, 
Largemouth Bass, Smallmouth Bass, 
Redear Sunfish, White Amur (Grass 
Carp), Walleye and Black Crappie

Amana, Iowa
319-846-2055

KloubecKoi@yahoo.com

Direct Injection with
Drag Hose

Wide Pattern
Broadcast Spread

Call:

Lind-Gubbels Inc.
402-748-3356

Osmond, NE

Custom Manure
Pumping

Grandy Trucking
Hauling:

Grain • Cattle • Hay

Serving Farmers &
Ranchers Throughout

The Mid West

Office: 620-527-4561
Cell: 620-357-5530

Rozel, KS

12 yrs experience repairing
damaged cross augers

3 yrs. with full-finger conversions.
815-866-0029 • 309-463-2251

Ron Marshall • Varna, IL

Marshall Enterprises

AUGER REPAIR

Western Farm, Ranch & Dairy                                                                                              Heartland • 47

Sunflower seed butter is now eligi-
ble for USDA’s school food ser-
vice reimbursable meals, which 

makes sunflower butter an affordable 
protein source for all schools, the Na-
tional Sunflower Association said.
“Sunflower seed butter offers schools 

a delicious alternative to peanut butter 
while eliminating worries that schools 
have about growing allergic reactions to 
peanut products,” NSA said.
To be eligible for the school food system, 

sunflower seed butter must be produced 
in a peanut and tree-nut free facility. 

School Menus Add 
Sunflower Seed Butter 

expand to promote healthy circulation. 
Health Care Products, a division of Hi-

Tech Pharmacal Co., Inc. (NASDAQ:
HITK), introduced DiabetiDerm Foot 
Rejuvenating Cream with L-Arginine 
nearly three years ago. 
In addition to improving blood flow, the 

cream rehydrates severe dry skin, pen-
etrates and softens calluses, and soothes 
and smooths irritated areas. Severe dry 
skin can cause cracks in the skin, creat-
ing entry points for infectious agents.
“If you treat your feet right, they will 

treat you right,” said Gary April, Presi-
dent of Health Care Products. “Taking 
care of your feet is well worth a couple 
of extra minutes a day.” 
At www.diabeticproducts.com, you can 

learn more. For free samples, call the toll-
free consumer hotline at 866-263-9003.
Early detection of diabetes symptoms 

and treatment can decrease the chance of 
developing the complications of diabetes. 

Diabetes
Continued From Page 44




